














Your local jeweler will 
be glad to suggest gifts 
in Gorham Sterling 











A set of silver glittering in its sparkling symmetry... a 
radiance that dims the eye and sets the pulses throbbing 
wildly at the unexpected vision of a long-cherished dream 
suddenly materialized . . . the joyous splendor of the per- 
fect Yuletide gift . . . a beautiful expression of his love 
and admiration . . . a reflection of his thoughtfulness and 
keen anticipation of her secret desire... a gift that will 
be prized far beyond its intrinsic value... the added 
thrill of vain attempts to break the charm of its attraction 
... His was a happy choice . . . of many things to choose 
from . . . vases, candelabras, compotiers, in a variety of 
patterns ... plain or richly embellished to suit the indi- 
vidual taste... an enduring remembrance she will be 
proud to display as a symbol of the happiness engendered 
by mutual appreciation ... But what shall she give him? 
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New Winter Costumes 


By Isabelle M. Archer 


PART III 
JEWELS FOR STREET, SPORT AND TRAVELING 


given an added grace to all the new costumes. It is 

seen in the tailored mode in the form of scarves and 
bows, fullness in the skirts, larger fur collars and a gen- 
eral ease throughout the mode. Mannish lines are dis- 
credited now and in their place has come a new decorative 
spirit. On the Avenue this phase is noticeable in the new 
length to the coats, in the fullness of the skirts, in the 
dash and grace with which scarves and capes are worn, 
and in the greater amount of patterned materials and 
added trimmings. 


One of the new winter coats that exemplifies the new 
mode in every detail is shaped with a tight-fitting bask 
for a top and a full pleated skirt for the lower part of the 
coat. The trimming is pointed fox, which is used gen- 
erously for a scarf collar, deep wide 
cuffs on the loose sleeves and a 10- 
inch border around the full width 
of the wide coat hem. 

This new fluffiness and dash is 
generally expected in silk dresses 
and perhaps in velvets, but when 
we see it also in sport clothes of 
knitted materials and heavy coat- 
ings, it is rather a surprise. But 
it is here nevertheless this fall in 
all manner of materials and for 
sport and travel, as well as for 
wear on the Avenue. 

This softened silhouette is illus- 
trated in the sketch on page where 
three models show the new short 


7 = soft trailing drapery of the new fashions has 





coat that reaches almost to the hem of the skirt. These 
three examples may be interchanged between clothes for 
travel, sport or town wear. It depends largely on their 
colors and materials, for which use they are to be put. 
The first model has a short full coat that may be made of 
jersey with a matching skirt for sport wear, or carried 
out in an ermine coat and a black velvet skirt for after- 
noon on the Avenue. Here it is shown in a wide weave, 
horizon blue cloth. The accompanying hat has the side 
trimming and the jewels, the new note of overlapping de- 
tails, carried out in slabs of lapis-lazuli against sections 
of hammered gold. 

HE center costume is a modernistic affair with a tight 

fitting hat, a new bag, geometric lines crossing the 
blouse, swathed hips, a full skirt and jewels in a matching 
parure showing the sky-scraper 
lines with the form of intercepted 
organ pipes. The third costume is 
carried out in tweed with a new 
long coat and a matching skirt of a 
soft green and gray tweed mixture. 
The accompanying blouse, although 
carried out in two-toned silk, re- 
peats the lines of the tweed skirt 
in the yoke of the fitted shoulders. 
The jewels are encrusted for ear- 
rings, brooch and bag trimmings 
and they repeat the color of the 
costume in the oddly cut sections 
of green jade with which they are 
mounted. The hat, shoes and bag 
for this costume would be carried 





full coat, the plaited skirt with the 
tight-fitting hip-line and the suit- 





Geometric Lines in Jewels 


out in green suede. 
To carry out the swinging lines 
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of the new fall silhouette, the materials utilized are supple 
cloths, woven textiles, soft velvets and a new glorified 
jersey. The favorite colors are the browns running from 
the nut tone to a gray-tan and the ever-present beige. 
Following this come the grays with over-tones of green or 
blue, then black and black-and-white mixtures with plum, 
green and blue, varying the assemblage. 


THE JEWELRY 


HE favored jewelry ensemble for town wear with the 

tailored costume comprises: bracelets, a brooch, a 
necklace of some 
sort, a pair of ear- 
rings if they are 
becoming, finger- 
rings and a small 
handbag with gem- 
set fittings. To 
mention first the 
most persistent 
novelty, there are 
the new bangles 
and flexible brace- 
lets which are 
used over the 
sleeve of the cloth 
dress or the coat. 
To make this pass- 
able, the cuffs of 
both gowns and 
coats are exceed- 
ingly tight-fitting. 
The exceptions to 
this rule are when 
the sleeve is fin- 
ished with a very 
wide open cuff. 
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heavy woolen materials. In the illustration showing the 
sketch of the head is told the story of contrasting forms 
in the geometric cuttings of the gems set in the handsome 
earrings and necklace and the opposite lines of the soft 
rounded fur and the small tight-fitting little round hat. 

The autumn season always brings to the fore the use 
of the tailored costume. This is a period between the 
lighter weight suit of September and the heavy coat of 
fur or cloth worn over the separate dress later in the 
season. It is the time of velveteen and tweeds. These 
materials take kindly to the blending of the colored gem- 

; stones in the ac- 
companying 
jewels. The vel- 
veteens echo the 
tints in amethysts, 
peridots and _ to- 
pazes, while the 
tweeds make a per- 
fect background 
for the opaque 
gem-stones. 

One of these vel- 
veteen costumes is 
carried out in a 
deep wine color 
and has for the 
blending jewelry 
a combination of 
garnets and ame- 
thysts set in pale 
tinted gold. The 
gold is formed in 
tri-cornered slabs 
overlapping 
to make a choker 
necklace, pendant 
earring, a pair of 














Next, for variety, 
come the watches 
hanging from 
small brooches and 
worn just below 
the left shoulder. 
More rings than 
usual are appear- 
ing with the tail- 
ored costume for 
daytime hours and, 
according to the 
latest mode of 
their wearing one, 
at least, is an espe- 
cially large ring, 
or the jewels are 
not considered pre- 
cisely up-to-the- 
minute. All hand- 
bags and vanity cases are extremely ornamental this sea- 
son. Any amount of decoration is added to the ground 
material of these bags and diamond-set platinum is not 
unusual as a decorative mount to otherwise severely plain 
bags of the envelope type in doe-skin, pin-seal or the finer 
leathers. 

In design, the jewels intended especially for wear with 
the tailored costume show the geometric patterning at its 
best. All of the colored gems and the gem stones besides 
diamonds, pearls, rock-crystal and black onyx are used in 
their make-up. Never has a jewelry mode combined so 
well with the tailored costume as do these new pieces. 
The severe lines and the possibility of variation in texture 
and color make them an excellent foyer for soft furs and 





The Modern Decorative Forms 
on Some New Handbags 


matching flexible 
bracelets and a 
section after the 
form of the ear- 
pendants hanging 
from the fastening 
on the handbag. 


WO tones in 

the jewelry 
make an excellent 
accompaniment for 
the tailored suit 
having the silk 
velvet or metallic 
blouse as its third 
piece. Turquoise 
blue for the blouse 
in a shimmering 
satin with black velveteen for the coat and skirt and the 
hat of a small round shape carried out in black soleil has 
for its jewels platinum mounted rondelles of turquoise 
matrix and oblong sections of faceted black onyx. These 
gem-stones appear in a choker necklace with a carved pen- 
dent of the turquoise in a matching brooch repeating the 
pendant motif, in stud earrings combining the onyx and the 
turquoise, in finger rings showing the two gems separately 
and in the black velvet handbag with sections of the tur- 
quoise inlaid in its mounting. 

Among the many modernistic patterns seen in the latest 
jewels, there are three outstanding motifs requiring de- 
tailed description. In the illustration herewith these motifs 
are sketched as decorations for the handbags and purses. 
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The New Graceful Sithouette 


They appear in three groups: the first the overlapping 
motif, the second the sky-scraper or organ-pipe design, 
and the third the encrusted motif after the futuristic pat- 
terning seen in many of the modern French paintings. 

The overlapping motif appears in many guises. It is 
carried out in all manner of materials and the sections are 
shaped as triangles, deep “Us,” in oblong sections and in 
long narrow laps with blunt points as a finish. The pipe- 
organ pattern comes direct to us from the modern sky- 
scraper furniture. The idea is to keep an upright set of 
lines banked together to make a pattern with as little 
joining decoration as possible. This makes a plaque with 
a tiered surface, each tier either finished flat or rounded 
like the face of pipe organs. 

The third decorative motif, the encrusted design, is 
often a jumble of lines and cross-sections without a mean- 
ing, except for the effect of the finished form. Only slight- 
ly related to this piling up of encrusted gems and gem- 


CR BOO- 


stones is the well-ordered layout of baguette gems on 
carved backgrounds. Following the latter form there is 
a brooch of rock-crystal carved entirely with an all-over 
pattern to give a fine scintillating texture to the crystal 
oblong slab, with a corner-section outlined in baguette 
emeralds surrounding a cabachon star sapphire. For the 
tailored mode especially are the necklace pendants, ear- 
studs and brooches showing a variegated combination of 
colors in small patch-work patterns using a combination 
of red-coral, jade and black onyx, or ivory, jasper and 
smoked amber. 

Bags and purses shown in this second illustration illus- 
trate the modern forms in the new strap handles, the 
slide fasteners running along the top of the envelope purses 
and the very elaborate gem-studded mountings and deco- 
rative sections cast across these new bags of velvet, silk 
crepes and grosgrain ribbon, of kid-skin and brocaded 
satin. 








A creation of a famous French artist a quarter of a century ago. 
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What ‘Reader S Say 


About The JEWELERS’ CIRCULAR 





From George W. Fairchild & Sons, Bridgeport, Conn. 

We congratulate the JEWELERS’ CIRCULAR upon its new dress and 
feel that it greatly improves your excellent publication. We have 
always found your merchandising columns to be of considerable 
help in planning sales. Also of great interest has been your depart- 
ment on retail jewelry store advertising. 

The more of this you give us the better. We again congratulate 
you and extend best wishes. 

* w * 


From Schwarzschild Bros., Richmond, Va. 
The new dress of the JEWELERS’ CirRCcULAR is in keeping with the 
weekly’s up-to-the-minute methods. 


* * * 


From A. Wittnauer Co., New York 
I want to congratulate you on the new dress adopted by the 
JEWELERS’ CIRCULAR. 

At the present time, when progress is moving fast, old firms like 
yours and ours, which have seen the jewelry business move on slowly 
during the last 50 years or more, must ask themselves at times—“Are 
we keeping pace with the changing world?” The last issue of the 
JEWELERS’ CIRCULAR answers this question fully. The Merchandising 
Department especially is fully considered and in there lies one of 
the main ways of working up new business in the jewelry line. 


* * * 


From J. P. Stevens, Atlanta, Ga. 

I have looked over the pages of the JEWELERS’ CIRCULAR in its 
new dress many times and wish to say that according to modern 
standards, I must commend you for being very much up to the minute. 
The rearrangement of the departments is in harmony with the present 
day practice and on the whole everything is very modern. 

I rejoice with the JewELERS’ CircULAR and the new changes are 
indicative not only of progress but of prosperity. 


* * * 


From Spaulding & Co., Chicago, Ill. 

The new presentation of contents in the JEWELERS’ CIRCULAR is 
excellent. By the way, I shall take pleasure in sending you very soon 
some of our recent retail advertisements and hope you will find them 
interesting. 

* _ as * 
From Gabriel Jewelry Co., Mobile, Ala. 

It is with much interest and sincere approval that I look at the 
attractive appearance of the JEWELERS’ CircuLaR. This is just another 
evidence of the magazine’s perpetual youth. In other words, it is 
just 60 years young. Color seems to take the eye continually when 
it comes to advertising, window displays and publications. I con- 
gratulate you on the changes. 

* * * 


From J. E. Caldwell & Co., Philadelphia, Pa. 

Permit us to extend our congratulations on the new dress of the 
JEWELERS’ CircuLarR. For some time past we have observed an 
improvement in the make-up of the weekly, from which we obtain 


many helpful suggestions. 
* * * 


From Smith-Patterson Co., Boston, Mass. 


We congratulate you on the new make-up of the JEwELERS’ Circu- 
LAR, which is so much in keeping with the times. 
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In Theit Lerters 


The Leading National Weekly 


From Hamilton Watch Co., Lancaster, Pa. 
The JeweLeRs’ Circu.ar looks very well indeed in its new dress. 
Best wishes for your continued success, 


(Signed) Chas. F. Miller, President. 
* * * 


From Edwin F. Lilley, Milford, Mass. 

I think it only right that you should know that the new arrange- 
ment of the JEWELERS’ CiRCULAR appeals to me very much and that 
I admire the progressiveness of your journal. As a constant reader 
I certainly appreciate the many good things which appear in the 
JEWELERS’ CIRCULAR every week, 


- * * 


From Fred J. Cooper, Philadelphia Pa. 
I want to tell you how valuable your journal is to me in giving 


ideas to keep the wheels going. 
We had a great convention in the South and now for hard work 
and with all good wishes to the JEWELERS’ CIRCULAR, the best paper. 


* * * 


From Bowman Technical (Horological) School, Lancaster, Pa. 

Allow me to say that I admire very much the attractiveness of 
the JEWELERS’ CircuLar, which sparkles with life without overstep- 
ping the bounds by going to the extreme. I very much like the articles 
in the technical department and have been especially interested in 
“Famous Horologists” by Major Paul M. Chamberlain. 


* * * 


From Wilson A. Streeter (successor to Edw. H. Hufnagel), Mt. 
Vernon, N. Y. 

For many years I have found the JEWELERS’ CircULAR very help- 
ful and now note still further the improvement in the editorial re- 
arrangement. By the way, I used with much success your recent 
article on “How to Sell More Diamonds.” 


* * * 


From C. D. Peacock, Chicago, Ill. 
The JEWELERS’ CIRCULAR in its new dress appeals to us very much. 


* * * 


From F. Pieper, Covington, Ky. 

I look forward to seeing the weekly issue of the JEWELERS’ 
CircuLar as I do to my morning paper and get a great number of 
good ideas out of it. I try to do creative merchandising and the 
JEWELERS’ CIRCULAR is a great help to me. Business is picking up, 
especially in the diamond line, and I am looking forward to a satis- 
factory holiday season. The new make-up is most attractive. 


* * * 


From James A. Montgomery, President, Montgomery Bros. 

You know that I am a firm believer in progress and anything that 
keeps up with the modern meets my approval. I believe the change 
makes the JEWELERS’ CiRcULAR resemble a real magazine on the out- 
side and the dress on the inside is on a par with the educational value 
the JEWELERS’ CircuLar has for the jeweler, be he wholesaler, retailer 


or manufacturer. 
(Continued on page 72) 
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Here is a Genuine Early American Table Set with Antique Pieces in China and Glass 
The silver is the ‘Early American Style’—in perfect harmony. 


Designed Expressly for a Definite Demand 
Another **Treasure’’ Success 


HE Early American Style’s National Advertis- 

ing reaches, every month, over 400,000 Well-to- 

do Men and Women—people interested in Fine 
Homes and all things which add to the pleasure of 
living—people in your community who buy the best 
unstintedly. They are the style leaders of your com- 
munity—with an important following. 


Not only are smart people interested in early Amer- 
ican things and buying choice and precious antiques, 
but the public in general is buying chairs, tables, 
chests, beds, pictures, wall paper, rugs, china, houses— 
a world of things—all based upon the Early American 
idea. And it is the most natural thing in the world 
for them to select a pattern of table silver in the early 
American style. 


The makers of Treasure Solid Silver have artfully 
captured the full power of this great influence by 
creating table silver after the style of the silver made 
by early American silversmiths. Both the “Plain” and 
the “Engraved” styles take their inspiration from 
museum treasures of the finest early American spoons 
—preserving those quaint and distinctive features that 
correctly express Early American Silver. 


Available in Dinner Hollow-ware to match—both Plain 
and Engraved. Write for photographs and prices. 


ROGERS, LUNT & BOWLEN COMPANY .. Silversmiths 


Creators of Distinctive Tableware GREENFIELD, MASSACHUSETTS 
Member of the Sterling Silversmiths Guild of America 











| The Garly American Nyle 


‘Creasure’ 
Solid Silver 
90. 


STERLING 925/1000 FINE 
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Can Thanksgiving and Armistice Day 
Be Combined? 


HE short season in which the retail jeweler has 
‘i in which to do the largest amount of his busi- 
ness which is bounded on one side by Thanks- 
giving Day and the other by Christmas Eve, is made 
even shorter than usual this year, by the fact that 
Thanksgiving comes on the 29th of November, leav- 
ing but 21 business days in which to take care of the 
Christmas and holiday trade. Realization of this has 
again brought up in the mind of some of our mer- 
chants the proposition often advocated to extend this 
season by a concerted action on the part of merchants 
in all lines, to have Thanksgiving Day earlier in No- 
vember, and, if possible, combine this with Armistice 
Day, which is practically a holiday or half holiday in 
some sections and in some industries. 

The suggestion is not entirely without merit and 
the project not impossible to accomplish if the mer- 
chants of the country really want it, and will work 
as a unit to affect the change. Thanksgiving Day is 
a movable feast, and though it has been the custom 
for years to name the last Thursday in November for 
this purpose, the precedent can be broken if enough 
people demand the change. Armistice Day is by na- 
ture a day of thanksgiving, and there would be noth- 
ing inappropriate in using the date on which we cele- 
brate the ending of the World War as the great 
Thanksgiving Day of the nation. 

But nothing will ever be accomplished in the way 
of a change if the merchants of the country await the 
Fall season before giving the subject consideration. 
After the Christmas season is over they usually 
forget about it—until the following November. A 
famous American humorist is quoted as saying some- 
thing to the effect that “everybody complained about 
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the weather, but nobody did anything about it,” and 
such a condition seems to exist as to the short holi- 
day season and the proposal to remedy it by combin- 
ing Thanksgiving and Armistice Days. 





Price Maintenance and the F. T. C. 


CCORDING to advices just received from Wash- 
A ington the Federal Trade Commission’s report 
on its resale price maintenance investigation 
will recommend enactment of legislation by Congress 
to relieve it of the burden of prosecuting manufactur- 
ers who attempt to enforce maintenance of fixed re- 
sale prices for their products. While the United 
States Supreme Court has recognized the right of 
the manufacturer to fix the price of his product, the 
court’s decisions, it is asserted, have not been at all 
helpful, because they have denied to the manufacturer 
the use of practical means to enforce maintenance of 
his price. 

The effect of these “meaningless” decisions of the 
court, as they have been described, has been to force 
the Commission to take action in many cases where 
manufacturers, in attempting to exercise their rights, 
have unwittingly resorted to methods that are of the 
“cooperative” character condemned in the court’s de- 
cisions. In so doing the Commission has simply com- 
plied with the mandate of the court, and the discharge 
of its duty does not imply that the views of a ma- 
jority of the Commission are in accord with those ex- 
pressed by the court. In fact, it is generally stated 
by those in a position to know that the Commission 
is heartily sick of having to condemn the practical 
application of a principle that the highest tribunal 
in the land has declared to be unassailable. 

It will be recalled that the resale price maintenance 
investigation that has occupied the Commission for 
several months past was undertaken by the Commis- 
sion on its own motion. It is plainly evident that the 
Commission was not and is not satisfied with the ob- 
scure reasoning of the Supreme Court in the con- 
struction placed on the anti-trust laws in this respect. 
The resulting hiatus has been just as embarrassing 
to the Commission as to the respondents who have 
been cited in its formal complaint 

The Commission was so desirous of presenting to 
Congress a comprehensive report on the subject that 
the first questionnaire sent out in its investigation 
was regarded as too searching even by manufactur- 
ers and distributors who want price protection legis- 
lation. They were afraid, naturally (the court’s de- 
cisions being what they are), to lay themselves open 
to prosecution. Both the Commission and the legal 
fraternity recognize that it is impossible to give effect 
to the Supreme Court’s decisions without using the 
utmost discrimination, and there are, doubtless, many 
manufacturers who received the Commission’s ques- 
tionnaire whose methods constitute a technical viola- 
tion of the law. Consequently, the response to the 
first questionnaire was very light. 

The Commission then prepared another question- 
naire that, instead of inquiring into business opera- 
tions, seeks to develop the sentiment for and against 

(Continued on page 45) 
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resale price maintenance in the business community, 
the economic aspects of the practice, and what its ad- 
vantages and disadvantages may be. In considering 
the subject from this angle, the Commission has re- 
ceived the cooperation of trade associations through- 
out the country, and the response to the second ques- 
tionnaire from manufacturers, wholesalers, retailers 
and professional men has been overwhelming. The 
Commission has received a wealth of information 
and opinion that, encompassed in its report to Con- 
gress, should be of significant assistance to that body 
in framing legislation to remove present legal ob- 
stacles and to enable manufacturers to check rampant 
price-cutting of their trade-marked and _ branded 
products. 

Returned questionnaires are still coming in, but the 
Commission now is already drafting its report with 
the expectation of submitting it to Congress at the 
beginning of the December session. Whether or not 
the Commission will endorse the form that the pro- 
posed legislation takes in the Capper-Kelly bill can- 
not be stated now, but it seems certain that the Com- 
mission will declare for a legislative remedy and, if 
it does not regard the Capper-Kelly bill as adequate, 
probably will make definite recommendations with 
respect to framing legislation to meet the situation. 





Diamond Imports Again Large in September 


IAMOND imports for September continue to run 
high though the total imports, $4,715,370 did 
not equal the figure of August, which was $4,- 


934,441. However, there was an appreciable increase 
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in the imports of diamonds, cut but not set, which 
reached the large amount of $4,227,098, as against 
$3,634,263, the month before. The slight drop in 
September imports over those of the previous month 
was due to the large drop in the imports of rough or 
uncut stones, September imports amounting to $488,- 
272 as against $1,300,178 in August. 

The figures above quoted are advance statistics 
compiled for THE JEWELERS’ CIRCULAR and may be 
subject to later correction in the official figures that 
will be transmitted to, and made public by, the Bu- 
reau of Foreign and Domestic Commerce. However, 
the comparison of the two months is made from the 
same source and will be unaffected by any additions 
or amendments that may later be made. In fact, cor- 
rections, if any there be, will be of such a compara- 
tively small character as not to affect the totals in 
any way. 

While the bulk of the imports for September was 
through the Port of New York, shipments were made 
through at least fifteen other ports of entry, includ- 
ing some very substantial shipments to Chicago and 
other centers, diamonds amounting to over $280,000 
going to Chicago alone. Though this is not surpris- 
ing as far as cut stones are concerned, it is surpris- 
ing to note imports of rough through not only Chi- 
cago but through ports in Connecticut, Massachu- 
setts and Michigan, though all for small amounts. 

Altogether the figures are satisfactory in many 
ways indicating a healthy demand by our importers, 
‘which coupled with the satisfactory condition in the 
market abroad, indicates that this branch of the 
jewelry trade has little to complain of. 


A remarkable 
Amethyst Crys- 
tal found in 
Bahia, Brazil 
and now in the 





possession of 

Rudolf Leyser, 

Oberstein, 
Germany 


(See text on page 76) 
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Paris Says “Wear Diamonds With “Furs” 


Winter Jewelry Fashions will see Elaborate Ornaments Substituted for the Plain 
Necklace of Old—Rubies Returning to Favor—Modernistic Trend 
Seen in the Latest Designs 


celebrated weather prophets agree in prophesying 

a severe winter. One of the great Paris shops has 
a live tiger in the show window and everything tends to 
show that whether the winter be severe or not furs will 
be the thing. Curiously enough, furs and jewelry always 
go together for some 
unknown reason. Prob- 
ably one luxurious item 
of dress brings the 
other in its train. Dia- 
monds are worn with 
rich stoles, of an even- 
ing, not being too lux- 
urious for this purpose 
as would be some col- 
ored gems. For some 
reason or other, prob- 
ably because of the 
deep “V” decolleté, es- 
pecially deep at the 
back—furs are worn at 
evening functions even 
when their use is not 
indicated. When they 
are slightly opened or thrown quite back, brilliant 
parures are exposed to view. This partial unveiling of 
a parure creates a very rich effect. Furs, worn during 


[Nee is to be a diamond and fur year. The most 


HAT BROOCH OF: DIAMONDS, 
EMERALDS AND SAPPHIRES 
BY MAUBOUSSIN 


the day, are closed with a flower, often made in glass 


tubes, to present certain types of flowers. Other flowers 
or tiny bouquets, are formed of tiny jewels, so placed 
together to make a multicolored whole and are very ef- 
fective as a fastening. 

* * * 

The new winter felt hat has a low crown. Sometimes 
there is a feather hanging on the one side of the hat but 
often the sole trimming is a piece of jewelry. Very 
much pebble jewelry is seen for turning back the edges 
of these small hats. Cairngorms are most fashionable 


for this purpose, while many pebbles found in the moun- 
tains are seen, including rock crystal. 


In some cases 











pebbles of varying colors are used. Transparent yellow 
is seen with opaque green-blue, for instance, or trans- 


parent blue and green, blue and yellow. 
* <* * 


Diamonds, plain and simple, are still worn in neck- 
laces, and they will be seen throughout the winter 
months. There is, however, a tendency to substitute 
complicated ornaments for the plain necklace. These 
ornaments consist of a number of diamonds strung to- 
gether quite plainly, or of diamonds in elaborate mounts 
that joined end to 
end enable the 
jeweler to econo- 
mize in gems. The 
necklace that fits 
the base of the 
neck is finished 
with an ornament 
consisting of fan- 
like plaques of 
brilliants. The first 
“fan” supports two 
lower “fans” while 
three “fans,” all 
the same size, 
hang from the sec- 
ond “fan.” Some- 
times the ornament 
is carried out in 
“shells,” that fill 
the front of the 
decolleté, that is 
becoming less and less accentuated. At a fete, together 
with one of these necklaces, that merits rather the name 
of “stomacher,” a remarkable headdress was worn. 

* * * 


MODERNISTIC ROUND BROOCH OF 
DIAMONDS INLAID IN ONYX 


Owing to the coming in of the 13-in. hair mode, women 
are having considerable difficulty with their hair, neither 
long nor short. The mode is distinctly ugly in some 
cases. To hide this stiff hair a diamond headdress was 





A MODERMISTIC BRACELET DESIGN BY MAYNIER & PINCON, ILLUSTRATED 
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worn. There was a bandeau and from this bandeau a 
complicated arrangement of diamonds in twists and 
coils was seen. Like the tendrils of flowers, the ends 
of these ornaments mingle with the hair and keep it in 
place. Naturally the “bars” on the shoes are in “dia- 
monds,” while any other accessories are also in “dia- 
monds.” 
* * * 

An entirely new thing in “diamonds” is a necklace 
made of diamonds, so threaded as to make beads, cylin- 
ders and oblongs of perhaps a quarter of an inch in 
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length. These cylinders are fastened together to make 
a continuous chain, but the fastening is just visible, the 
many brilliants creating a rich effect. Strings of these 
cylinders are also made for winding round the wrist, 
forming a gauntlet stretching far up the arm. 

* * * 

At the jewelry shops on the Rue de la Paix, the jewel- 
ers street par excellence, rubies appear to have come into 
their own at last. Rubies have long been seen for men’s 
jewelry, but now they are coming in for women’s orna- 
ments, either alone or combined with diamonds. 





Paris Uogue for New Way of Wearing - ewels* 


By K. D’Orsay 


is having a great Paris vogue. Necklaces of sim- 

ple line terminate at the back in complicated loops 
and hangings. Short pearl chokers end at the back with 
dripping clasps of emeralds and diamonds. Shoulder 
pins that haven’t actually gone around to the back are 
worn at the peak of the shoulder that they may be a 
part of the decoration of the back of a gown. 


7 HE new way of wearing your jewels at your back 


The one type of necklace that is faithful to the front 
wearing is the pendant necklace. Big pendants, worn on 
long metal chains, set with diamonds, are the most gorge- 
ous jewels that are worn in Paris. For less formal wear 
there is a new Paris fashion of hanging the pendant on a 
short jeweled chain that just fits about the base of the 
throat. This high wearing of a large jeweled pendant 
is seen as often as the jeweled shoulder pin. 


Left—A jeweled pin of the arrow type with a jeweled screw that 


pierces through the fabric of a tight felt hat. 





Center—A pearl neck- 


lace from Paris is perfectly plain at the front, but has at the back a 





complicated clasp from which hang several fine diamonds. 
The new way of wearing a pendant high on the neck is seen often in 


Right— 





Paris, with daytime clothes 


“Paris jewelers say that many of their clients are com- 
ing to them with strings of pearls and with diamond 
mecklaces to have them transformed with elaborate 
arrangements at the back. Necklaces of this type are 
especially smart with afternoon dresses that have a 
slight dip at the back of the neckline. Evening gowns 
with U or V necklines are worn with jewels that are ar- 
ranged to fill in the decolletage. A single strand neck- 
lace will sometimes support as many as fifteen loops of 
graduated lengths, that may be worn at the back for 
evening, and in front with daytime clothes. 





*From National Jewelers’ Publicity Association, Newark, N. J. 


A jeweled arrow, measuring about five inches long and 
set with small diamonds, is the new Paris fastening for 
dresses with high necklines. Only the feathered tip and 
the arrow head are visible, the shaft forming the pin 
that pierces the fabric. Pins of this type are often used 
as the only decoration on new winter hats. 

Arrow pins take innumerable forms—they are seen as 
jeweled nails, jeweled screws, jeweled pirate knives— 
jeweled replicas of anything that might be used to 
slash into cloth. A handsome pin of this type seen in a 
Rue de la Paix shop is a platinum nail, with an emerald 
in melon cutting for its head. 
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Jewels first in “fashion’s “favor 


London Mannequins Wear Costly Gems at Autumn Dress Parade—Blue and Green 
Color Scheme Carried Out in Costumes and Jewelry—Vogue for Velvet Calls 
for Diamonds, Pearls and Colored Stones—Diamond Trade Improves 


fashion importance with frocks and furs, it has 

been supplied during the last fortnight in London, 
for at almost all the exclusive autumn dress parades 
manequins have worn real jewels, loaned for the occa- 
sion by Mayfair jewelry houses. In a recent article one 
London chronicler of fashion actually suggested that 
women who owned this type of jewelry or that, would 
be wise to select from among 


T proof were needed that jewels now rank equally in 


while a third ring has in the center a marvelous blue 
and green fire opal with a small cabochon-cut emerald on 
either side. 

Brooches and bracelets as well as necklaces combine 
blue with green. A very new bracelet has a central row 
of baton-cut diamonds, and on either side a circle of 
sapphires and emeralds, three green gems alternating 
with three blue ones, all round the two circles. Brace- 

lets are now worn quite high 





the new models a certain type 
of frock as a_ background, 
evidently considering the 


JEWELER in Covent Garden, who 


up the ‘arm, in some cases just 
below the elbow. Women 
distinctly past their first 


jewels of paramount import- 
ance. It is indeed difficult to 
decide whether the dress- 
maker now sets the fashion 
or whether it is the jeweler. 
That they have conferred to- 
gether is obvious, for with 
the fashionable all-over 
patterned velvets in real and 
artificial silk are seen orna- 
ments in unusual color com- 
binations that pick up the 
shades in the pattern. With 
a red and black gown, for 
instance, will go diamonds, 
rubies and onyx; with a dull 
blue and green spotted velvet, 
sapphires and emeralds, or 
carved jade allied with lapis 


lazuli or blue enamel. 
* * * 





numbers among his clientele several 
members of the British Royal Family, as 
well as most of the crowned heads of 
Europe, states that there is a growing ten- 
dency to buy only the finest quality jewels. 
No price is considered too high for a perfect 
gem, especially if it happens to be a diamond, 
emerald or a pearl. This demand naturally 
enhances the value of specimen jewels and 
reduces the demand of those of poorer quality. 
This jeweler says that he can hardly find suf- 
ficient large solitaire emerald and diamond 
rings. A favored cutting is the “Trap-door” 
shape, an octagon which is really a square 
with the corners taken off. Now that 
brooches are fixed to the center of a waist- 
band on evening frocks there is an increased 
demand for long bar brooches, the best pro- 
portions being three inches by one inch. 








youth, are wearing longer 
tight-fitting black velvet 
gowns. With high necks, 
even for ceremonial wear, 
with long sleeves, there is a 
long train, distinct from the 
gown itself, diamond bracelets 
are worn with the velvet 
sleeve. Mauve with a pink 
tone is very fashionable for 
evening wear, while pearl 
white is also seen. Beads, 
paillettes, gold and silver em- 
broidery, are very modish, 
while sometimes barrettes or 
bars are used in the embroid- 
ery, and the shoe has three 
barrettes to match. In a toil- 
ette seen recently at a dance 
three red veined turquoise one 
inch long made the front of 





London jewelers are making a feature of this blue and 
green color scheme—a particularly harmonious combi- 
nation, as the Egyptians proved thousands of years ago. 
Sometimes brilliants are added, at other times blue and 
green gems are used by themselves. A particularly fine 
ring shows an emerald, flanked with alternating rows 
of tiny square-cut diamonds and sapphires. In the first 
row on either side of the emerald there are four dia- 
monds, then come three sapphires, then two diamonds, 
and finally a single sapphire. A small finger ring is 
set with a large oval of jade, cut to resemble a carved 
emerald, surrounded by a slim line of deep blue enamel; 


the white satin shoe. A bracelet was formed of bars of 
turquoise, while the belt was closed with two fastenings 
made of three bars of turquoise. In another case, topaz, 
round, surrounded by diamonds, were used for the shoes 
and for the belt fastening. Amethysts are used for the 
same kind of ornamentation, while various pebbles 
are where the rosette should go. The bodices of even- 
ing gowns are frequently held in place by strings of 
topaz. 
* * * 

London fashion experts agree this is to be a velvet 

winter—in other words—a jeweled winter, for velvet with- 
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PLATINUM BRACELET INTRODUCING WHEELS OF PERFECTLY MATCHED BAGUETTE-CUT DIAMONDS SET WITH CABOCHON 
RUBIES ON ENDS 
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out jewels is like a face without 
eyes. Although diamonds or pearls 
are its most obvious companions, 
colored gems—emeralds, sapphires, 
and rubies—gain in depth and fire 
when velvet forms a background. 


ECKLACES especially will 
play an important part this 
geason, because though skirts in 
evening frocks grow steadily more 
frivolous—flutter and flare, and 
dip extravagantly, bodices remain 
plain and call for decoration. Hand- = 
some diamond chains with enor- ~~ 
mous oval or circular pendants are ~ 
put on back to front and help to 
fill the gap left by the low back, 
which often sinks to the waist. 

But if jeweled necklaces are re- 
versed, so are ropes of pearls, and 
the habit of wearing the clasp in 
the front is growing. This means 
that clasps must be worthy of 
their new dignity, and one Mayfair 
jeweler has added a narrow two- 
inch pendant of baton-cut diamonds 
to the snap of a fine pear! necklet, 
the pearls being large and all of 
one size, instead of graduated. 
Many of the new snaps are jew- 
eled on both sides, so that if they 
turn over, the back will look as 
handsome as the front. 

Pearl necklets now often have a platinum tongue at 
either end, which slips in and out of the interchangeable 
clasps belonging to the one necklet. Each clasp is set 
with differently colored gems, so that it may match any 
frock selected. Since it is now customary to wear one 
rope of pearls in the morning, two in the afternoon, and 
three for all full dress occasions, many clasps are provided 
with three slots on either side, in order that one, two, or 
three strings may be inserted, as desired. 

The single shoulder strap of matching gems is a per- 
fect finish to a velvet bodice. At a recent exclusive 
fashion parade, an evening gown of rich red velvet was 
supported over the left shoulder by a strap of rubies, end- 
ing in a fob-like pendant. Fobs are worn in other novel 
ways. Instead of hanging from a small pocket as they 
once did, they appear to have replaced the shoulder posy, 
and may be seen swinging from the button-hole of a 
tailored suit, or from the corner of a square-necked 
jumper. Jeweled fobs are considered very smart, espe- 
cially if carried out in onyx and diamonds, but “ribbons” 
of milanese gold, ending in an ancient or modern seal, are 
also much liked for workaday purposes. In addition to 
her fob, the “tailored” woman now wears a feminine 
version of a man’s signet ring. The bezel is in brilliant 
enamel with a narrow strip in sharp color contrast on 
either side. With the ring goes a matching pair of cuff- 
links and a brooch—simply a larger version of the ring 
bezel. Scarlet and royal; flame and jade; peacock and 
black are favorite color combinations. 

* * * 

Some of the London shops display for juvenile wear 
little necklets of silver fastened with a flower to be worn 
with the sleeveless coatee of satin. Small mannequins 
show the correct way to wear them. Another type of 
rather attractive looking necklace now being exploited 
with the new frocks is made of beautifully colored glass 
to represent currants. They are clustered together to 


st 
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Henry Miller News Picture Service 


BLACK CHIFFON VELVET DRESS DESIGNED 
BY NADINE JAVANET AND WORN WITH LONG 
PEARL NECKLACE 
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form quite a thick rope worn some- 
what close to the neck. One neck- 
lace is in red, white and blue and 
is intended to be worn with a plain 
jumper suit of blue, a red, white 
and blue scarf, a long, loose navy 
blue coat and a blue Basque beret. 
* * * 


The toilet accessories in the new 
“boudoir” cars strike a luxurious 
note, some containing even mono- 
grams in diamonds. Dull silver 
encrusted with marcassite, and 
chased silver with enamel appear to 
be fashionable mediums for these 
accessories. Many of the new 
black and gray cars are finished 
with fittings of silver. Little jade 
figure models holding filigree vases 
are for flowers. Some interior 
fittings are of jade. 

* * * 


ROSPECTS for the last quarter 

of the year in the diamond 
trade are now considered rather 
promising, pres ent indications 
pointing to a volume of business 
considerably in excess of that en- 
joyed in any previous period this 
year. There have been complaints, 
according to some gem merchants, 
of larger sales of diamonds from 
Namaqualand than should be pos- 
sible through the authorized channels. This probably is the 
result of these stones being sold as Transvaal gems after 
being smuggled from the Namaqualand State diggings in 
automobile tanks and tubes. The South African govern- 
ment, however, has this situation well in hand. The London 
Syndicate is none too well stocked with the finest quality 
rough, and the scarcity is keeping prices well up. In other 
grades the situation is easier. Backes and Strauss, the dia- 
mond house of Holborn Viaduct, report an improved de- 
mand in polished brilliants and. méleés. “The better de- 
mand for polished brilliants which has been a feature of 
the past month or two is still maintained,” a member of the 
firm said this week, “and business continues fairly good. 
Stocks on the whole are very small, especially where finer 
goods are concerned, and judging by the limited quantity 
of rough goods that are being shown by the Syndicate, it 
looks as if there will be a great scarcity of nice qualities 
for some time tocome. Smaller sizes up to three grainers 
are of course not so difficult to find as the larger stones, 
but anything of a size in fine quality brilliants over three 
carat pieces, are daily getting scarcer and fetching high 
prices. Small brilliants and méleés are much more in de- 
mand than they were, and even the lower qualities have 
strengthened of late.” 





lone of 


* # 


The police are endeavoring to trace a man who engaged 
a taxi to carry away a box containing nearly $15,000 worth 
of gem-set rings from a barrow in the shopping center of 
Southsea this week. The jewelry was the property of 
Lister & Wright, manufacturing jewelers of Caroline 
Street, Birmingham. E. F. Wright, a traveler for the 
firm, told the police he left two boxes with a barrowman 
to be delivered. One of the boxes contained an attache 
case holding the rings. The man left his truck a few 
minutes while he got some lunch. When he returned truck 
and boxes had disappeared. The truck, with one of the 
empty boxes, was later found on a side street. 
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Legal Aspects of 


Price-C'utting 


A Summary of an Address Delivered Before the New England 


Manufacturing Jewelers’ and Silversmiths’ Association at the 


Providence-Biltmore Hotel, Providence, R. I., October 25, 1928 


By FELIX H, LEVY* 


N an address which I delivered before 

the American Hardware Manufac- 
turers’ Association at Edgewater Park, 
Miss., in April 1928, I stated that in my 
judgment price-cutting constitutes the 
most vital, fundamental and basic prob- 
lem affecting the competitive industries 
of this country. I then pointed out that 
shortly prior, Senator Reed of Pennsyl- 
vania had coined the phrase “Profitless 
Prosperity,” which has subsequently be- 
come current as aptly describing the 
conditions so widely prevalent through- 
out the competitive industries of this 
country, whereby the general appear- 
ance of prosperity visible throughout the 
country through the existence in almost 
every line of industry, of a large volume 
of business, is subject to the important 
qualification that in practically every 
competitive industry a large part of 
such business is conducted without ade- 
quate profit. 

During the past few years the subject 
of price-cutting has become increasingly 
important. On the one hand, price-cut- 
ters advance the argument that they are 
doing a public service by furnishing na- 
tionally advertised merchandise to con- 
sumers at reduced prices. On the other 
hand the manufacturer of such merchan- 
dise contends that as a result of price- 
cutting, his products are cheapened in 
the public estimation and that the large 
majority of dealers who are not price- 
cutters, and who are either not willing 
or not able to sell the merchandise at 
less than the nationally advertised price, 
lose interest in the product and either 
cease to handle it at all or offer it reluct- 
antly and with no earnest effort to push 
sales of it. The result is that a manu- 
facturer who has devoted a lifetime and 
has expended large sums of money, in 
creating and advertising his trademark 
and has thereby established a valuable 
and perhaps the most valuable asset of 
his business, finds himself confronted by 
ill-disposed customers who cut the prices 
of his product and thereby grievously 
impair and often destroy the further 
value of such trademark. 

It seems fair to say that among those 
who have given careful study to this 
subject, the only ones who support the 





*Of the New York Ear, former special as- 
istant to the U. S. Attorney General. 


position of the price-cutter, are the 
price-cutters themselves, whereas the 
overwhelming weight of authority upon 
the part of leading economists and 
especially on the part of leading jurists, 
is in favor of the position asserted by 
the manufacturer. 

The sharpest denunciation of price- 
cutting was uttered by Mr. Justice Oli- 
ver Wendell Holmes, one of the most 
conspicuously eminent members of the 
United States Supreme Court. In an 
opinion written by him with relation to 
a decision affecting price-cutting which 
was rendered by that Court, he said: 


“T cannot believe that in the long 
run the public will profit by this 
course, permitting knaves to cut rea- 
sonable prices for mere ulterior pur- 
poses of their own, and thus to impair 
if not destroy the production and the 
sale of articles which it is assumed 
to be desirable that the people should 
be able to get.” 


N equally eminent member of the 

same Court, Mr. Justice Brandeis, 
shortly prior to the time when he be- 
came a member of that Court, said: 


“When a trade-marked article is ad- 
vertised to be sold at less than the 
standard price, it is generally done 
to attract business to the particular 
store by the offer of an obviously 
extraordinary bargain. It is a bait 
—called by the dealers a leader; but 
the cut-price article would more ap- 
propriately be termed a ‘mis-leader,’ 
because ordinarily the very purpose 
of the cut-price is to create a false 
impression.” 


With respect to the claim made by 
price-cutters that their practices benefit 
the consuming public, the following 
statement made by the Federal Trade 
Commission some years ago constitutes 
a strong refutation: 


“The consuming public does not en- 
joy benefits by unfair price-cutting to 
compensate it for the injuries follow- 
ing demoralization caused by the 
price-cutting. This, for the reason 
that, in the long run, unrestrained 
price-cutting tends to impair, if not to 
destroy, the production and distribu- 
tion of articles desirable to the 
public.” 

The views thus expressed by the Fed- 


55 





eral Trade Commission, bears a strik- 
ing similarity to the views expressed by 
the Privy Council of Great Britain. 
Speaking for that distinguished Court, 
Lord Parker said: 


“ . . . in considering the interest 
of consumers it is impossible to dis- 
regard the interests of those who are 
engaged in production and distribu- 
tion. It can never be in the interests 
of consumers that an article of con- 
sumption should cease to be produced 
and distributed, as it certainly would 
be unless those engaged in its produc- 
tion or distribution obtained a fair 
remuneration for the capital employed 
and the labor expended.” 


Until 1911 the question of a manufac- 
turer protecting his trademarked art- 
icles against the depredations of price- 
cutters was not a serious one, because it 
was a common thing for manufacturers 
to require binding contracts from their 
customers to the effect that the latter 
would observe the established resale 
price of such articles. But in 1911 the 
Supreme Court rendered a _ decision 
which declared that such contracts con- 
stituted a violation of the Sherman Law 
and were therefore unlawful. 

Subsequent decisions of the Supreme 
Court, however, have furnished a sub- 
stantial measure of relief from the de- 
cision just mentioned. In one of these 
decisions the Supreme Court said: 


“In the absence of any purpose to 
create or maintain a monopoly, the 
Sherman Act does not restrict the long 
recognized right of a trader or manu- 
facturer engaged in an entirely private 
business freely to exercise his own 
independent discretion as to parties 
with whom he will deal. And, of 
course, he may announce in advance 
the circumstances under which he 
will refuse to sell.” 


In another, the Court said: 


“By these decisions it is settled that 
in prosecutions under the Sherman 
Act a trader is not guilty of violating 
its terms who simply refuses to sell 
to others, and he may withhold his 
goods from those who will not sell 
them at the prices which he fixes for 
their re-sale.” 


The result of these decisions is to 
make it perfectly clear that while it is 
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unlawful to make agreements which ren- 
der obligatory the maintenance of re- 
sale prices, a manufacturer may never- 
theless announce to his customers sug- 
gested resale prices of his products, and 
further announce that if a customer does 
not observe and maintain such resale 
prices, the manufacturer will not sell 
any more of his goods to such customer. 

This latter privilege is, however, sub- 
ject to important limitations as an- 
nounced in frequent decisions of the Su- 
preme Court, namely, that a manufac- 
turer in thus acting must act upon his 
sole initiative and not in cooperation 
with his customers. This means in plain 
English, that the manufacturer may an- 
nounce and carry out such a policy to its 
full limit, stating frankly and openly 
his policy and purpose, but that in for- 
mulating and declaring the same as well 
as in carrying it out, he must do so 
without the assistance or cooperation of 
any of his customers and likewise with- 
out accepting from any of his customers 
any promises or assurances that they 
will abide by his suggestions or will aid 
in enforcing the same. 

It is proper to point out that great 
care is necessary in properly observing 
these limitations and that their failure 
to do so has resulted in a number of 
prosecutions brought by the Federal 
Trade Commission against particular 
manufacturers. If these limitations are 
properly observed, it is well within the 
bounds of actual experience to say that 
every manufacturer of a trademarked 
article can, to a very large extent, re- 
duce if not actually eliminate the price- 
cutting of his product. 

Of course, it sometimes happens that 
a price-cutter when thus denied the 
product of a manufacturer can by un- 
derhand methods sometimes obtain ir- 
regularly further supplies of such mer- 
chandise; but this has been found in ac- 
tual practice to constitute a negligible 
circumstance wherever the manufac- 
turer establishes and carries out his 
policy with intelligent firmness. 

It is a regrettable fact that compara- 
tively few manufacturers, although en- 
tirely sympathetic with the suppression 
of price-cutting, have at the present 
time availed themselves of this proced- 
ure in the full, emphatic and drastic 
manner permitted by law. This condi- 
tion, however, is being rapidly corrected 
by the constant addition of manufactur- 
ers to the praiseworthy list of those who 
have reached a fixed and definite deter- 
mination to suppress the evil practice of 
price-cutting. 


Direct Selling 


To an ever increasing extent, the 
question of Direct Selling has confront- 
ed the industries of this country. The 
term “Direct Selling” relates to the sit- 
uation where some manufacturers pur- 
sue the policy, either open or concealed, 
of dealing at one and the same time, 
with wholesalers and also with retailers; 
and to the situation where some whole- 
salers pursue the policy, either open or 
concealed, of dealing at one and the same 
time, with retailers and also with con- 
sumers. In the former case the injury 
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to wholesalers is manifest through the 
fact that thereby such manufacturers de- 
prive the wholesalers of what the latter 
deem to be a legitimate part of their 
business. In the latter, a similar situa- 
tion arises with respect to retailers in 
their relation to consumers. 

In many decisions of the Supreme 
Court it has been definitely settled that 
wholesalers are forbidden to agree with 
each other that they will unitedly refuse 
to have further dealings with a manu- 
facturer who pursues such a policy. 
These decisions apply in the same way 
with respect to retailers in their oppo- 
sition to the practice of direct selling 
on the part of wholesalers. 

This principle is clearly stated in a 
decision of the Supreme Court, where 
that Court said: 





“A retail dealer has the unques- 
tioned right to stop dealing with a 
wholesaler for reasons sufficient to 
himself, and may do so because he 
thinks, such dealer is acting unfairly 
in trying to undermine his trade. 
But when persons combine and agree 
that no one of them will trade with 
any producer or wholesaler who shall 
sell to a consumer within the trade- 
range of any of them, quite another 
case is presented. An act harmless 
when done by one may become a 
public wrong when done by many 
acting in concert.” 











Under this decision, however, it is evi- 
dent that although wholesalers and re- 
tailers may not combine together in the 
manner indicated, nevertheless individ- 
ual retailers and individual wholesalers 
have the lawful right, when acting alone, 
to refuse to have dealings with whole- 
salers or with manufacturers, as the 
case may be, who pursue the policy of 
direct selling. Accordingly a _ whole- 
saler has the legal right openly to ask 
a manufacturer whether he also sells to 
retailers and if he declares that he does, 
then such wholesaler has the legal right 
to declare that he will not deal with 
such manufacturer. 

The decision above quoted makes it 
clear that while it is unlawful for mem- 
bers of an industry to act collectively in 
endeavoring to dissuade, coerce or pre- 
vent manufacturers or wholesalers, as 
the case may be, from dealing directly 
with the former’s normal customers, 
nevertheless individual members of such 
an industry, each acting solely upon his 
own initiative, has the unquestioned 
right to stop dealing with a manufac- 
turer or a wholesaler, as the case may 
be, “for reasons sufficient to himself, 
and he may do so because he thinks such 
manufacturer (or wholesaler) is acting 
unfairly in trying to undermine his 
trade.” 


Chain Stores and Mail Order Houses 


Widespread attention has been given 
during the past few years to the recent 
growth of the chain store system and 
the inauguration of retail stores in num- 
erous towns and cities throughout the 
country, by catalog or mail order houses. 
It has been asserted that the situation 
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thus presented constitutes a serious 
menace to the profitable conduct of the 
business of distribution both at whole- 
sale and at retail, through long-estab- 
lished channels, with respect to a great 
variety of commodities. * * * 

The speaker then discussed economic 
aspects of this subject which he said 
have been engaging the thoughtful study 
of leading economists and public men. 
some of whose opinions he quoted, and 
continued as follows: 

The legal aspects of the subject rest 
upon the same principle as has been 
shown above to govern the subjects of 
price-cutting and direct selling. That 
principle is that members of an industry 
who object to the chain store system 
and to the practices of catalog or mail 
order houses in establishing retail stores,. 
are forbidden from acting concertedly in 
bringing pressure to bear upon manu- 
facturers to cause them to refuse to sell 
their products to such chain stores, 
catalog or mail order houses; but it is. 
the unquestioned right of individual 
members of such industries as find fault: 
with the chain store and like systems, 
to announce the policy of refusing to 
deal with any manufacturer or whole- 
saler who sells his product to such chain 
stores and catalog or mail order houses. 

This, however, must be done upon the 
sole initiative of the concern announcing 
such a policy and not in cooperation 
with anyone else. 

Summarizing the entire subject, we 
find that the same legal principle is ap- 
plicable to each of the topics which have 
been here discussed. This principle is 
that any individual concern, manufac- 
turer, wholesaler or retailer, has the 
right when acting individually and upon 
his own initiative and without coopera- 
tion with anyone else, to declare and 
carry out the policy of refusing to deal 
with anyone else upon any of the 
grounds above stated. This means that 
a manufacturer has the right to refuse 
to sell to a price-cutter or to chain 
stores, catalog or mail order houses; 
that a wholesaler has the right to refuse 
to buy from a manufacturer who sells 
to price-cutters, chain stores, catalog or 
mail order houses or to retailers; and 
that a retailer has the right to refuse to 
buy from a manufacturer or a whole- 
saler who sells to price-cutters, chain 
stores, catalog or mail order houses or to 
consumers. 

In each of these instances it is of the 
highest importance to point out that 
such action must be individual and not 
in cooperation with anyone else. 

Ample experience has shown that if 
properly devised and properly executed 
so that the legal limitations above men- 
tioned shall be scrupulously observed, 
the legal privileges thus given are of 
the highest value. 

Notwithstanding, therefore, the prohi- 
bitions of the Sherman Law against con- 
certed action, it is the indisputable fact 
that the evil practices which have been 
here discussed may be to a large extent 
curtailed, if not wholly eliminated, by 
the intelligent and firm exercise of the 
legal privileges which have been ex- 
plained above. 
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Jewels Flash at Opera Premiére 


Opening of the Metropolitan Season Brings Out the Latest 
Fashions in Gowns, Gems and Jewelry 


LWAYS significant as a fashion 
meter, the opening of the Metro- 
politan Opera season at New York has 
assuredly lived up to its name. Last 
Monday was the opening night, and 
“The Love of the Three Kings,” or 
L’Amore dé Tre Re, the opera chosen 
for the premiére. 

Both musically and socially the eve- 
ning was considered a tremendous suc- 
cess. From the viewpoint of the modiste 
and the jeweler, it was a supreme tri- 
umph. 

The gowns group themselves under 
such heads as all-black, in velvet or lace; 
all gold, in lamé, lace and brocades; in 
all silver and in dark colored costumes, 
ensembles of brilliant hue and the ever- 
present all-white costume of the very 
young, the very daring and the elderly 
matron. 

A list of the gems includes, first the 
baguette diamonds, the pearl ropes and 
the pearl and diamond ear-pendants; the 
finger-rings with huge colored gems, 
emeralds first, then sapphires and to- 
pazes. The gem-stones were unusually 
well-represented, the transparent stones 
being especially prominent. Peridots, 
amethysts, garnets, opals and aquama- 
rines were used in matching sets of 
jewels with diamonds and pearls for 
numbers and the colored gems for ac- 
cent. 

A great variety too, in the selection 
of the pieces was noticeable. For very 
good reasons, hair ornaments are promi- 
nent again. Necklaces, earrings and cor- 
sage ornaments always hold special dis- 
tinction among opera jewels. And last 
Monday night they became particularly 
prominent through the tremendous size 
of the gems and the generous contours 
of the pieces themselves. Of their de- 
sign more will be said in the subsequent 
article. 

The range of brooches, corsage orna- 
ments and other gem-studded platinum 
ornaments for the gown, the cloak, slip- 
pers and vanity pieces was exceedingly 
large. These were worn on the shoulder 
at the center front of the décolletage, at 
the girdle fastening, either directly at 
the center front or on one side or the 
other. And among the latest brooch 
arrangements are the grouped orna- 
ments placed at the termination of the 
low-cut bodice at the back. Often this 
group of jewels was seen last Monday 
night used as a finishing ornamentation 
at the top of the long-pointed train. 
Slipper and sandal ornaments have 
gained both in size and elaborateness 
since last season, and they appeared in 
all manner of shapes, for the cross-over 
fastening of the sandals, as a side-finish- 
ing for the opera pump and in the more 
usual form of a central buckle or rosette. 

Fans and vanity pieces were carried 
by many of these fashionable attendants 


on the first night at the opera. The 
greatest novelty among all of the jewels 
were perhaps the new ear ornaments, 
which run like a gem-studded border 
along the outside edge of the lobe of the 
ear, the hair ornaments worn across the 
back of the head. The new necklaces of 
classical contour and the exceedingly 
handsome dress ornaments. 

These important jewels and the cos- 
tumes with which they were worn will 
be more fully described in next week’s 
issue of THE JEWELERS’ CIRCULAR, when 
sketches will be given of some of those 
which appeared in the boxes of the fa- 
mous “Golden Horseshoe.” 








Milton M. Epstein, Inc., New York, 
Petitioned Into Bankruptcy 


While creditors were considering an 
offer of settlement an involuntary pe- 
tition in bankruptcy was filed last Mon- 
day against Milton M. Epstein, Inc., 
wholesale jeweler, 48 W. 48th St., New 
York. The same day the action was 
started Judge J. W. Mack appointed 
Wolfgang S. Schwabacher receiver un- 
der a bond of $15,000. 

The petition was filed by Sternberg & 
Rosen and S. Howard Imbrey, attorneys, 
on behalf of the following creditors: I. 
Kleinberg, with a claim for $943; Ruth 
Rothman, $149 and I. Stoffman, $700. It 
is alleged in the order appointing the 
receiver that the firm owes about $110,- 
000 and has assets of approximately 
$50,000. It is understood, however, that 
the alleged bankrupts’ assets have a 
nominal value of about $93,000 and an 
actual worth of approximately $60,000. 
The concern, it is said, has liabilities of 
$105,000 and contingent debts amount- 
ing to probably $80,000. 

The original offer of settlement to 
creditors which it is understood was on 
the basis of 40 cents on the dollar, has 
been withdrawn. It is intimated that a 
new offer may be made wtihin a few 
days. 








Japanese Competition 





Attleboro Firm to Start Canadian Branch to 
Hold Market Against Competitors 
in Nippon 


ATTLEBORO, MAssS., Oct. 27.—A clear 
object lesson in Japanese competition to 
the local jewelry industry is afforded by 
what is now happening in the Quaker 
Silver Co.’s experience. It has become 
necessary for that concern to plan a 
Canadian branch factory in order to 
meet competition there, and to take out 
numerous design patterns in an attempt 
to protect the American market. 

One of the company’s productions is 
a pair of pepper and salt shakers, built 
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on unusual lines. Shipped to Canada, 
it pays a 35 per cent tariff there and a 
three per cent sales tax in addition. 
The retail price of the shakers is then 
about $2.98. The company’s unusual de- 
sign has now been copied by Japanese 
firms. Almost identical in appearance 
are the shakers which the Japanese 
jewelers are sending to Canada, paying 
ocean freight, and then the tariff and 
sales tax, yet at a retail price of $1 or 
even less. 

The difference between the wages in 
American shops and in Japan, accounts 
for the market mastery thus obtained. 
To meet it, the Quaker Silver Co. of 
this city is planning a branch factory 
to be located in Canada. At the same 
time, should these Japanese copyists 
enter the American market, it is be- 
lieved, that the present 60 per cent tariff 
is not sufficient protection for the Ameri- 
can houses. As one protection, the 
Quaker Silver Co. has filed 26 designs 
patterns covering their products and 
thus adding to the cost of manufacture. 








Fine Examples of American 
Watches Presented to Governor 
and Mrs. Alfred E. Smith 


WALTHAM, MASS., Oct. 25.—The fac- 
tory of the Waltham Watch Co. closed 
at 2.30 o’clock yesterday afternoon in 
order to give those employes who desired 
an opportunity to go to Newtonville 
and witness the presentation to Governor 
Alfred E. Smith, Democratic presiden- 
tial nominee, and Mrs. Smith, of 
watches, the product of the Waltham 
factory and the gift of the management. 

Arrangements had been made to have 
the special train on which Governor 
Smith and his party traveled from Al- 
bany to Boston, make a brief stop at the 
Newtonville station to permit the pre- 
sentation of the watches. 

To Mrs. Smith was presented the first 
watch of its type ever manufactured at 
the plant. This special model, which 
has not yet been placed on the market, 
is a six and one-half ligne wrist watch, 
of white gold, oblong in shape, and very 
thin. For Governor Smith the company 
selected a Colonial A model timepiece, 
with solid gold case, face and hands. 
Both timepieces are regarded as the 
finest products of the Waltham Watch 
Co. 

Edward F. McManus employed in the 
office of the Speedometer department, 
was selected to present the factory’s gift 
to Governor Smith, while Miss Ruth 
Storer, employed in the repair depart- 
ment, was chosen to make the presen- 
tation to Mrs. Smith. 








The Cincinnati Better Business Bu- 
reau has become a prominent factor in 
Cincinnati and at its meeting of direc- 
tors last week the jewelry trade was 
highly honored in the election of the 
following directors: Sig. Strauss of 
Sig. Strauss & Co., George Gruen of the 
Gruen Watch Co., and Ed. Herschede of 
the Frank Herschede Co. 
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Importers Plead for Lower Rate on Bronze Figures—Court Fixes Status of Watch Movements 


Voluminous testimony has been in- 
troduced in a test case now before the 
United States Customs Court at New 
York for decision, involving the tariff 
status of bronze statuary. The test case 
stands in the name of the Friedlaender 
Co., New York. The articles in question 
were taxed by the customs appraising 
officers as manufactures in chief value 
of metal, with duty at the rate of 40 
per cent ad valorem, under Par. 399, 
Tariff Act of 1922. The importers have 
contended for duty at only 20 per cent 
ad valorem, under the provision in Par. 
1449, Act of 1922, as works of art or 
statuary. 

At hearings before the Customs Court, 
attended by representatives of jewelry 
houses, department and novelty stores, 
255 exhibits were introduced in evidence: 
It took the clerks of the court one whole 
day to accept and tag these exhibits, 
many of them heavy and highly orna- 
mental. The one aim of the importer’s 
testimony was to prove that these items 
should be classified for duty purposes 
as works of art. 

The government, on the other hand, 
contended that the figures could not be 
regarded as works of art and that the 
collector’s assessment should be con- 
firmed. The testimony of Thomas Hud- 
son Jones and Robert Ingersoll Aitken, 
well known sculptors, was introduced by 
the government. These authorities testi- 
fied that the articles in question would 
not and could not be regarded as works 
of art. The government relies upon this 
testimony to offset the contention of the 
importers. 

No decision was rendered by the court. 
Both sides have been given opportunity 
to submit briefs and it may be some 
months before a ruling is forthcoming. 


WATCH MOVEMENTS 


The duty on racing timers with clock 
work mechanisms for recording time in 
speed contests, with one jewel, is lowered 
in decisions by the United States Cus- 
toms Court sustaining protests of the 
Testrite Instrument Co. and the Hipp 
Didisheim Co., Inc., both of New York. 
These items were returned for duty by 
the appraising officers as clockwork 
mechanisms having one jewel in the 
escapement, at $1 each and 45 per cent 
ad valorem, under Par. 368. Chief Jus- 
tice Fischer, who writes the opinions, 
finds that these articles should have 
been classified as watch movements, hav- 
ing less than seven jewels, dutiable at 
75 cents each and the cases at 45 per 
cent ad valorem, under Par. 367, Act of 
1922. The collector is instructed to re- 
liquidate the entry accordingly. 


and Wrist Watches 


ScISsORS IN CASES 


Sustaining a protest of Geo. Borg- 
feldt & Co., the Customs Court finds 
that leather cases containing scissors, 
the latter valued at 50 cents per dozen, 
should have been assessed with duty 
as follows: the scissors at the rate of 
3% cents each and 45 per cent ad 
valorem under Par. 357, Act of 1922, 
and the cases at the rate of 30 per cent 
ad valorem, under Par. 1432, as manu- 
factures of leather not specially provided 
for. Chief Justice Fischer writes the 
opinion in this case. 


BEAD BELTS 


Overruling a contention of William 
E. Flory & Co., New York, the United 
States Customs Court finds that certain 
belts composed of thin squares of wood 
and wooden beads were correctly taxed 


at 60 per cent ad valorem, under Par.. 


1403, Act of 1922, as articles in chief 
value of beads. Judge Sullivan writes 
the opinion. 

PEARLS 


Protest of Tiffany & Co., against the 
liquidation of @ certain entry, covering 
a lot of imported pearls, on the ground 
of a manifest typographical error in the 
unit invoice price of the merchandise, 
is denied in an opinion by Judge Young 
of the United States Customs Court. 
While conceding that a clerical error did 
occur in the consular invoice, the court 
points out that application of the plain- 
tiffs to the Secretary of the Treasury 
for relief was denied for the reason that 
the appraiser approved the entered unit 
value. Judge Young points out that 
under an opinion by the United States 
Court of Customs Appeals the Secretary 
of the Treasury is vested by Congress 
with exclusive authority to direct that 
an assessment of duties be made upon an 
amount less than the entered value and 
his refusal to direct such an assessment 
must be regarded as final and conclusive 
upon importers. 


DRAWBACK ON BEADS, ETC. 


The Treasury Department has granted 
drawback on dyed, imitation pearl beads, 
produced by tke Rex Dyeing Co., Inc.. 
of New York, from imported, loosely 
strung, imitation pearl beads. 

Drawback has also been granted by 
the Treasury on wrist watches manu- 
factured by Bernstein & Chatelain, New 
York, with the use of imported watches, 
watch cases and watch movements. 


METAL LIQUOR SETS 


Metal liquor sets, imported by Geo. 
Borgfeldt & Co., through the port of De- 
troit, are held dutiable at 40 per cent: 
ad valorem, under Par. 399, Act of 1922, 


in Cases, Bead Belts, and Other Articles—Government Allows Drawback on Beads 


in a decision handed down by Judge Mc- 
Clelland of the United States Customs 
Court. These sets, the court points out, 
were composed of base metal, not plated 
with platinum, gold or silver. 


Death of W. M. Whiting 


Head of Old North Attleboro Soldering Con- 
cern Succumbs to Heart Attack in His 
Seventy-second Year 


NorTH ATTLEBORO, MASS., Oct. 27.— 
William Mason Whiting, one of the 
town’s oldest and best known citizens 
and for many years proprietor of the 
soldering business conducted in the rear 
of 30 Leonard St. under the firm name 
of the W. M. Whiting Solder Co., died 
suddenly last evening at the home of 
his son, Herbert D. Whiting, in Circular 
St. Mr. Whiting, who was in his 72nd 
year, had left him home in Leonard St. 
to pay a visit to his son. He suffered 
a heart attack while entering the house 
and death followed almost immediately. 
He had suffered from several previous 
attacks. 

Mr. Whiting was born in Indian 
Orchard, Mass., Dec. 7, 1856, and came 
to Attleboro in 1873 where he served 
an apprenticeship in the manufacturing 
jewelry establishment of Hayward & 
Briggs. It is believed that he was one 
of the very last youths to sign papers 
in the Attleboros as a jewelry appren- 
tice. After finishing his apprenticeship 
he was associated as a journeyman with 
various concerns for a number of years 
until finally he started in business for 
himself of doing soldering for other con- 
cerns at which he had been very success- 
ful. 

A widow, Mrs. Alice S. Whiting and 
three sons, Herbert D. Whiting and 
Kempton A. Whiting of this town and 
Harris E. Whiting of Great Neck, Long 
Island, N. Y., survive. 

















A check given for the purchase price 
of a quantity of hay was delivered to the 
payee at the place where the drawee 
bank was located, and where the payee 
resided. The payee did not present the 
check promptly, not, indeed, until five 
days after receiving it, when the drawee 
bank had closed its doors for business. 
The Supreme Court of Idaho held, in the 
case of Campbell vs. Shark, reported in 
the Banking Law Journal, that the 
payee’s delay in presenting the check 
operated as a payment of the drawer’s 
indebtedness. The court said that under 
the circumstances the failure of the 
payee to present the check within five 
days amounted in law to an inexcusable 
delay. 
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Report on Watch Statistics 


Department of Commerce Issues Figures Showing Imports and 
Exports of Watches, Cases and Parts for July 


WASHINGTON, D. C., Oct. 26.—The 
Bureau of Foreign and Domestic Com- 
merce has just released figures showing 
the exports and imports of watches, with 
and without jewels, cases, dials and 
parts of watches and jewels for watches, 
clocks, ete., for the month of July. 

It is indicated by these figures that 
watches with and without jewels sent 
out of the United States in July, were 
valued at $105,928. These figures are 
exclusive of Hawaii and Porto Rico, 
which countries combined received ex- 
ports of this class worth $23,045. Parts 
of watches shipped from this country 
during the same period amounted in 
value to $41,694. 

Under the heading of imports for 
July, it is shown that watches and watch 
movements received here had a total 
value of $540,320, while cases, dials and 
parts of watches imported were worth 
$283,904. The importations of jewels 
for watches and clocks in the same 
month were valued at $42,915. 


As usual, Switzerland sent us the 
greatest number of watches and watch 
movements, the total value of these for 
July amounting to $519,982. This coun- 
try was also the largest exporter of 
jewels, sending here merchandise of this 
class worth $40,576. 

The United Kingdom was again our 
best customer for watches without 
jewels, taking merchandise of this class 
worth $26,694. Ranking second in this 
column, came Australia with watches of 
this kind worth $19,287 followed by New 
Zealand with the same class of goods 
valued at $3,326. 

The Philippine Islands received the 
largest amount of watches with jewels 
from this country in July, taking time- 
pieces of this kind worth $15,213. Next 
came Japan with $8,872, followed by the 
Union of South Africa with watches of 
this kind worth $7,024. 

Statistics showing the exports and 
imports during July by countries are 
shown in the table herewith: 


DOMESTIC EXPORTS 
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Hold Quarterly Meeting 





Directors of National Jewelers’ Mutual Fire 
Insurance Co. May Ask Material Houses 
to Allow Their Salesmen to Solicit 
Insurance 


MILWAUKEE, WIs., Oct. 27.—The quar- 
terly meeting of the board of directors 
of the National Jewelers’ Mutual Fire 
Insurance Co. was held last Wednesday 
at the office of Henry F. Stecher, treas- 
urer, at Milwaukee. The finance com- 
mittee of the National Jewelers’ Mutual 
Fire Insurance Co., consisting of John 
Hess, Fond du Lac; A. C. Hentschel, 
Milwaukee; and Leonard Nelson, Madi- 
son, met on the morning of that day 
to examine the books of the association 
so that they could report to the board 
when it convened at two o’clock in the 
afternoon. 

The quarterly report was read by A. 
W. Anderson, secretary of the associ- 
ation, and it proved conclusively that 
the company is making steady progress. 
Assets of the company as audited by 
commissioners of Wisconsin and Iowa 
up to Aug. 31 showed them to be in ex- 
cess of $185,000, of which $120,000 is 
surplus. The company now has over 
$14,000,000 of business in force, and 
comments from the insurance commis- 
sioners as to the way the company is 
run, and the way accounts are handled, 
proved exceedingly gratifying to officers. 

A plan of expansion of the activities 
of the association was discussed by mem- 
bers of the board. An effort will be 
made in the near future to obtain the 
consent of material houses to let their 
representatives solicit insurance for the 
Jewelers’ Mutual Fire Insurance Co. It 
is the belief of officers that there is a 
considerable amount of additional busi- 
ness to be had in this territory and the 
material salesmen with their excellent 
contacts could well be developed into in- 
surance agents without in any way in- 
terfering with their regular work, of- 
ficers believe. The salesmen would re- 
ceive a regular commission on any in- 
surance they might bring in. If mate- 
rial houses approve of this plan and it 
proves successful the scope will be ex- 
tended into other States, officers declare. 

All the officers and directors of the 
National Jewelers’ Mutual were present 
at this meeting. They include: Presi- 
dent, W. H. Upmeyer, Milwaukee; vice- 
president, John P. Hess, Fond du Lac; 
treasurer, Henry F. Stecher, Milwau- 
kee; secretary, A. W. Anderson, Neenah; 
directors, J. H. Stouthamer, Milwaukee; 
A. C. Hentschel, Milwaukee; J. R. Chap- 
man, Oshkosh; Gustave Keller, Apple- 
ton; Leonard M. Nelson, Madison; and 
Ed. J. Jensen, Milwaukee. 








O. E. Nelson, former instructor of 
watchmaking in the College of the City 
of New York, has taken space in Dr. 
Corth’s optical store at 405 Kearny Ave., 
Arlington, N. J., where he will repair 
and deal in watches, clocks and jewelry. 
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Semi-Precious Stones 


for costume jewelry, such as Carved and Cabochon 


AMETHYST LAPIS CHRYSOPRASE 
TOPAZ CARNELIAN CRYSTAL 
ROSE QUARTZ CHALCEDONY JADE 
TURQUOISE 


Chokers & Necklaces 


of semi-precious stones both with and without the 
modern front clasps mounted in 
original combinations 


S. NATHAN & CO., Inc. 


Importers 
71 NASSAU STREET - NEW YORK, N. Y. 





























64 Fulton St. 


Fashion decrees: 
Cameos for 1928 


Cameos, always stable articles, are now one of 
the season’s biggest sellers. A choice seleetion 
of the most exquisite carvings is ready for your 
inspection. 

Memorandum selection on request. 














Ne. 50/63 D.E.B. 
Pat. Pend. 


SERPE BROS. 


Manufacturing Jewelers and Importers of Cameos 


New York 








No. 50/62 S. 
Pat. Pend. 














MIKIMOTO PEARLS. 


Genuine Pearls Cultured 


Offices: 
TOKIO—GINZA OSAKA—AWAJIMACHI 
LONDON—DIAMOND HOUSE, HATTON GARDEN, E. C. 1 


Pearl Culture Farms: 
GOKASHO BAY AGO BAY OMURA BAY 
NANAO BAY ISHIGAKIJIMA, RIUKIU PALAO ISLAND 


Illustrated Booklet on application 
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“Give Jewelry This Christmas” 


of busy men, 
women, will find in that direct mes- 


~ JEWELRY 
this (hristmas/ 





center always at the jewelry store. Only jeweled pos- 
sessions seem, somehow, to truly reflect the sincere 


sentiment, the lasting love we put into the present. 


A treasure from the jewelry store is indeed ‘a 


NATIONAL 


busier 


sage a happy solution to the old, yearly 
problem of what to give wife or hus- 


WC, ... 


HAT to give... 
thoughts may travel a dozen trails, but they 


JEWELERS PUBLICITY ASSOCIATIO 


‘present with a future. Each passing year will 








© M.A.C 19238 


. Our 


. what to give .. 


¢ 





AUK 
JT) * 


find your jeweled gift increasingly beloved. < =} 


SG IF US gat LAST 


Consult pour Jeweler 
N- 


ee 





band, Aunt Jane and Brother Bill, this 
Christmas. 

It is the caption for the first of the 
two advertisements of the National 
Jewelers Publicity Association spread- 
ing the gospel of jeweled gifts for 
Christmas, which are scheduled for No- 
vember and December issues of national 
magazines. The magazines which will 
carry these two advertisements have a 
total circulation of more than 14,000,000 
readers living in all parts of the coun- 
try. 

The first of these advertisements wil} 
have a telling effect in bringing Christ- 
mas business to you early. The more 
early business you get on gifts, the less 
your competition in other lines will in- 
terfere with your business. Your com- 
petitors—department stores, specialty 
stores and novelty shops—will be striv- 
ing for this early business; but you wil? 
be ahead of them all through the effect. 
generated by the national advertising.. 

“What to give . . . what to give... . 
Our thoughts may travel a dozen trails,. 
but they center always at the jewelry 
store. Only jeweled possessions seem,. 
somehow, to truly reflect the sentiment, 
the lasting love we put into the present.” 

The quotation forms the first para- 
graph of copy for the advertisement. It 
tells the story that jeweled gifts always 
tell—the story of sincerity, of love, of 
constancy. Jewels may be just a prod- 
uct to sell, from the jeweler’s stand- 
point; but to the public they are treas- 
ures made doubly valuable for the- 
memories to which they give perma- 
nence. The advertisement closes with 
this statement: 

“A treasure from the jewelry store is- 
indeed a present with a future. Each 
passing year will find your jeweled gift 
increasingly beloved.” And the slogan,. 
“For Gifts that Last, Consult your 
Jeweler” confirms and points that final 
summing up. 

This advertisement will appear in- 
Collier’s, Nov. 24; The Literary Digest, 
Dec. 15; Time, Dec. 10; Vogue, Nov. 10; 
Harper’s Bazar, Country Life, Town 
and Country and The Spur in the 
November issues; and in Life for Dec. 
13. 








The question of the negotiability of a 
certificate of deposit was involved in a 
recent case, where it appeared that the 
certificate, mentioning the name of the 
depositor, provided that it was “payable 
only to himself” four months after date, 
on return of this certificate properly 
indorsed, ete. The New York Court of 
Appeals, reversing a judgment of the 
Appellate Division of the Supreme Court 
for the First Department, held, in the 
case of the State Bank vs. the Central 
Mercantile Bank, that the certificate was 
not negotiable. The court said, how- 
ever, that non-negotiable instruments 
are assignable in the absence of an- 
agreement to the contrary. 
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Trade Marks 


OF THE 


Jewelry and 
Kindred Trades 





Fourth Edition 


Illustrates the trade marks, 
registered and unregistered, 
used by manufacturers, 
wholesalers and importers 
in the jewelry and allied 
industries. 


Price $5.00 


Express Charges Paid 











The above cut is made for your newspaper advertisement—sent on eis 
request if you desire it. Jewelers Publishing Corp. 


Christie go. 239 W. 39th St., New York, N. Y. 


. . 65 Nassau St., New York, N. Y. 
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District Jewelers’ Clubs 


Interest Renewed in Organizations Through 
Efforts of Officers of Wisconsin Retail 


Jewelers’ Association 


RACINE, WIS., Oct. 27.—Re-organiza- 
tion of the Racine-Kenosha District 
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Jewelers’ Club was effected here last 
Wednesday, when 21 members from this 
district met under the direction of offi- 
cers of the Wisconsin Retail Jewelers’ 
Association. Officers of the newly revised 
club include: President, S. H. Doering, 
Racine; vice-president, L. H. Holbrook, 
Kenosha; secretary, H. Wiegand, Racine, 








premises. * 


hands of a stranger. 
* 


burglars. * 


store would receive it. 
* 


absence. 








Keeping One Jump Ahead of the Crooks 


Some Hints as to Protection of Stores and Stocks 
Given to the California Jewelers by Representa- 
tive of Jewelers’ Security Alliance 


There is now a gas protection which is installed in any 

safe. It is a network of wires and as soon as the burglar’s 

€ drill goes through it touches a wire which automatically 
throws four bolts which jamb the safe door. At the same 

time a plunger drops into a gas pocket which releases a 

gas and makes it impossible for anyone to remain on the 


Don’t take your eyes off merchandise when it is in the 


Don’t leave a valuable display in your window at night 
without the proper guard, or unless you have installed a 
steel grating inside your show window. 

Do not respond to a telephone call, if you are waiting 
on a stranger, and leave your merchandise unguarded; 
his confederate may be telephoning you. 


Do not place the back of your safe against a partition. 
Burglars could rip out the back without being seen. It 
is unwise to have a partition come flush with the front 
of the safe that leaves the sides and back exposed to 


Avoid partitions of light material dividing your store 
from the next one to you. Burglars can easily cut through 
such a partition. Keep a light near the safe. Endeavor 
to locate in a building that is more substantial, if possible 
a stone, brick, or cement building. 


Have all rear and side doors and transoms, also win- 
dows, as well as cellar doors and cellar windows and sky- 
lights, protected by having iron bars inside these openings. 
Burglars frequently cut through the floor from the cellar 
and through the floor from a rooming house over your 
store and down through your ceiling. 

* * 


Endeavor to install some kind of a burglar alarm. Con- 
nect it with your police department, if possible, and for 
the daytime protection have convenient electric push 
buttons which you can reach or step upon in case of 
trouble. This alarm to be arranged so your neighboring 


Burglars usually operate between closing time Saturday 
and Monday morning. Don’t fail to visit your store occa- 
sionally between these hours. 


Do not close your store to go to lunch or leave and lock 
it for any purpose unless you have placed your valuables 
in the safe or have left someone in the store during your 


* 


* 


* 


* 


* 


* 
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and treasurer, John Regner, Kenosha. 
The club has decided to hold its next 
meeting in Kenosha on Nov. 12. 

The good attendance and live meeting 
augur well for the success of the Wis- 
consin Retail Jewelers’ Association’s 
plan to reorganize district clubs, in the 
opinion of officers. Discussion of plans 
for the coming year, and a resumé of 
the accomplishments of the State asso- 
ciation and its relation to individual 
jewelers, as well as a discussion on the 
emphatic need for cooperation in putting 
over the Capper-Kelly bill were features 
of the Racine meeting. 





Southern Wisconsin Jewelers Re- 
organize and Elect Officers 


JANESVILLE, WIs., Oct. 27.—Twenty- 
two jewelers met at the Hotel Myers, 
Janesville, Wis., on Oct. 23, and re- 
organized the Southern Wisconsin Dis- 
trict Jewelers’ Club. The meeting was 
the first district meeting held in this 
section of the State for four years, and 
it convened under the direction of offi- 
cers of the Wisconsin Retail Jewelers’ 
Association. 

J. M. Stier, Beloit, was elected presi- 
dent of the new district jewelers’ club. 
Other officers include J. H. Bandt, Janes- 
ville, first vice-president; C. R. Kohlie, 
Monroe, second vice-president; and Mi- 
chael Brill, Beloit, secretary-treasurer. 
The next meeting of the organization 
will be held in the Swiss Room of the 
Eugene Hotel, Monroe. 

The meeting was the first of a series 
of meetings to be held throughout the 
State by executive officers of the Wis- 
consin Retail Jewelers’ Association, in 
an effort to effect closer cooperation 
among jewelers of the State and to re-: 
organize district associations. Officers 
found the attendance at this meeting’ 
extremely gratifying and feel that it is 
an indication of the kind of reception 
they will get from the other cities 
which they intend to visit on their itin- 
erary. 

The need of cooperation among 
jewelers to put over the Capper-Kelly 
bill in Wisconsin was stressed by officers 
of the association in their talks before 
the Southern Wisconsin District Jewel- 
ers Club, and outstanding events at the 
national association convention were 
also discussed. The Southern Wisconsin 
District Jewelers’ Club comprises the 
southern and southwestern district of 
the State of Wisconsin. 








The highest price ever paid for real 
estate in Alexandria, La., was the re- 
cent purchase of the Heyman property 
at Third St., by F. O. Hunter for $45,- 
000. Mr. Hunter considers this one of 
the finest locations in the entire retail 
district. The property is leased for 
two years, but at the expiration of the 
lease, Mr. Hunter intends to erect a 
handsome building on the site to be 
occupied by the C. A. Schnack Jewelry 
Co., Ltd. now located at 1024 Sec- 
ond St. 
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TPASO QAP OB THE WASHBURN 
S mice, MAGIC NUT 
for EAR STUDS—SCARF PINS, ete, 


w\} 


Now Made in 


18K. WHITE GOLD 
Platinum—18K—14K—14K R.P.—Steriing 


Also 
= SAFETY CATCH 


Open For Brooches, ete. Closed 


18K. White. 18K., 14K., Large and Small Size, 
Re ys i a - —— 

earl Drilling and Adjusting a Specialty 
Special Order Work and Repeiring 


C. IRVING WASHBURN ‘yw "tour 
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=" IMPORTERS OF 


CHINESE JADE | 
| IN GEM AND COMMERCIAL | 
QUALITIES 








Pieces Suitable For Rings, 
Pendants, Brooches, Bracelets, 
Charms, Hat Ornaments, 
Necklaces and Choker 


1928-29 Edition 


Combinations 


_ AMERICAN GEM & PEARL CO. _ 


| SIX WEST FORTY-EIGHTH STREET a 
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The Buyers’ Directory 
NEW YORK CITY 4 
Dealers - Cutters - Importers ; 
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1928-29 Edition 


The 
Jewelers’ Circular 


BUYERS’ 
DI RECTO RY Beaded, Silk and Leather Bags 


Depatwes and Refinished 
AN UNUSUAL SHOP for the repairing, 
framing and a of high grade bags 
of every description. rench bags a special- 
ty. Sterling Frames in stock or made to 
order. Pocket lighters refinished and re 
covered in leather. 


sia ee ccateameaeeal pa: Hy YOREMAN 1 eH 2k Ber 


Jewelers Publishing Corp 
239 West 39th Si. New Yorb 




















St. Louis Watchmaking School 
ESTABLISHED OVER THIRTY YEARS 
If you really knew how thoroughly we pre 


Jewelers Publishing Corporation RO A I Ss 


and learn the practical work as must be done 


239 W. 39th St., New York = 6 ON ee ter ar ee 0.20 
St. Louis Watchmaking School, St. Louis, Me. 
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Annual Dinner of N. E. M. J. and S. A. 


Members of New England Association Hear Interesting Address on Price Cutting Following 
Election of Officers—Jewelers’ Protective Association Chooses Leaders 


PROVIDENCE, R. I., Oct. 27.—An ex- 
haustive and comprehensive address on 
the evils of price cutting, the various 
legal phases of the efforts made to con- 
trol or combat them, setting forth what 
can and what cannot be done in this con- 





ARCHIBALD SILVERMAN, PRESIDENT 
nection, was given by Felix H. Levy, of 
New York city, at the annual dinner of 
the New England Manufacturing Jewel- 
ers’ and Silversmiths’ Association, held 
at the Providence-Biltmore Hotel on 
Thursday evening. The dinner, which 
preceded the annual corporation meet- 
ing of the stockholders, was attended by 
nearly 150 representatives of the jewel- 
ry industry of this city and the Attle- 
boros, being confined to the proprietors 
and officers of the firms and corporations 
affiliated with the association. 

After partaking of an_ excellent 
chicken dinner, the gathering was called 
to order by President Archibald Silver- 
man, who extended a cordial welcome. 
He said that in order to afford the 
speaker of the evening the fullest time 
possible for the presentation of his sub- 
ject, the executive committee had decided 
to curtail all preliminaries and business 
to the shortest possible limit and in con- 
sequence there would be no lengthy re- 
ports or speeches by officers and com- 
mittees. 

In the absence of the secretary, Mor- 
gan W. Rogers, who was confined to his 
home by illness, his report was 
read by Wallace D. Kenyon. This report 
gave a brief résumé of the membership 
and of the activities during the past 
year and outlined some of the important 
matters to be considered the coming 





year, specifically referring to the neces- 
sity of vigilance with regard to strin- 
gent tariff protection for the industry. 

Manager Woodward Booth presented 
the annual report of the treasurer, Eu- 
gene T. Abbott, who was absent upon a 
western business trip. This showed the 
financial condition of the association to 
be solvent and satisfactory, with a sub- 
stantial balance in each of the various 
funds, and with a net balance for the 
year. This report had been duly audited 
bv the auditing committee, consisting of 
Walter A. Griffith, James O. Otis, and 
Welter E. Ensign. 

The nominating committee, through 
‘ts chairman, Edwin H. Cummings, pre- 
sented the following nominations for offi- 
cers, in accordance with the provisions 
of the by-laws: 

For vice-presidents each for one year: 
Stephen H. Garner, of the Leach & Gar- 
ner Co., Attleboro; Charles A. Mealy, of 
the Hadley Co., Providence and Charles 
A. Whiting, of the Whiting & Davis Co., 
Plainville. For secretary for one year: 
Morgan W. Rogers, of Parks Bros. & 
Rogers, Providence; for treasurer for 
one year: Eugene T. Abbott, of the Ros- 
enheim Co., Inc. and Wachenheimer 
Bros., Providence. 

For directors, each for three years: 
Lawrence E. Baer, Baer & Wilde Co., 
Attleboro; Edgar M. Docherty, William 
C. Greene Co., Providence; Walter E. 
Ensign, Williams & Anderson, Provi- 
dence; Wallace D. Kenyon, The Webster 
Co., North Attleboro; Paul B. Paris. 
Cohn & Rosenberger, Inc., Providence; 
Albert I. Russell, Irons & Russell Co., 
Providence; Archibald Silverman, Sil- 
verman Bros., Providence, and George 
N. Steere, Steere-White Co., Providence. 
As there were no counter-nominations, 
the secretary was instructed to cast one 
ballot and these officers were elected. 

The nominating committee, in addi- 
tion to Mr. Cummings, consisted of: 
Lawrence E. Baer, George F. Sawyer, 
Edmund T. Sommer, and Harry Wach- 
enheimer. The entire directorate of 24 
members will elect the president for one 
year at an early date. 

Wallace D. Kenyon introduced a mo- 
tion that in accordance with the recom- 
mendation of the board of directors, Past 
President Ralph K. Stone, who is not at 
present a manufacturing jeweler, be 
elected to honorary membership and it 
was so voted. 

President Silverman called the atten- 
tion of the association to the recent 
death of Theodore W. Foster, one of the 
directors of the association, and a silent 
tribute was paid to his memory. 

There being no other matters of busi- 
ness, President Silverman introduced 
Mr. Levy as the speaker of the evening. 


A summary of Mr. Levy’s address ap- 
pears on pages 55 and 57 of this issue. 





Jewelers’ Protective Association Holds 
Meeting and Elects Officers 
Previous to the holding of the meet- 


ing of the New England Manufacturing 
Jewelers’ and Silversmiths’ Association 





WOODWARD BOOTH, MANAGER 


a meeting of the Jewelers’ Protective 
Association was held with President 
Booth presiding. The following officers 
were elected for the ensuing year: 
President, Woodward Booth; vice-presi- 
dent, Frederick Schwinn, The Robbins 
Co., Attleboro; treasurer, Alfred B. 
Lemon, E. L. Legee Co., Providence; 
secretary, Woodward Booth. Those 
chosen to serve on the Executive Com- 
mittee include: William Sweeney, D. E. 
Makepeace Co., Attleboro, and Walter 
E. Ensign, Williams & Anderson Co., 
Providence. 








It is planned to open the new jewelry 
store of Shyer’s, Inc., at 310 N. 20th 
St., Birmingham, Ala., shortly after 
Nov. 1. A. N. Shyer is in Birmingham 
giving his personal supervision to pre- 
parations for the opening. Shyer’s, 
Inc., now operates four stores, one in 
Chattanooga, one in Nashville, one in 
Anniston, Ala., and one in Gadsden, 
Ala. A fifth store will be opened in 
Knoxville, Tenn., in about two weeks, 
Mr. Shyer states, and the Birmingham 
store will make the sixth store in the 
chain. 
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PRODUCTS 


Through the 
WHOLESALER 


Exclusively 


10K-14K-18K Solid Gold Rings 


Band Rings 

O-B Noblesse 
Wedding Rings 

Stone Set Rings 

Signet Rings 

Emblem Rings 

Initial Rings 


Box Assortments 
Baby Rings 
Misses’ Rings 
Ladies’ Rings 
Boys’ Rings 
Gentlemen’s Rings 
Ring Mountings 


Providence 


New York 


Everything in Rings 
Sterling Silver Jewelry 


Chromium Finish 


Chains 
Ear Rings 
Bracelets 


Baby Pins 
Brooches 
Bar Pins 
Bracelets 


Bar Pins 
Brooches 


Pendants Ear Rings 


Sterling Silver Rings 


Box Assortments Stone Set Rings 
Ladies’ Rings Signet Rings 
Gentlemen’s Rings Emblem Rings 


Initial Rings 


Band Rings 


O-B “Nu-Flex” Expansion Watch Bracelet 
You know. 


What makes a piece of jewelry sell? 


Products unusually fast sellers ! 


and Jewelry. You can depend on O-B for the latest and loveliest. 


Stone Set Rings 


Design. 
Some of the highest priced designers in America originate the products of 
our two six-story factories—it is not just by chance that retailers find O-B 
Specialize on the complete line of O-B Rings 





ee 


EAN BD 
KK PF 


Los Angeles 
Chicago 


10K-14K Solid Gold Jewelry 


Pendants 
Chains 
Scarf Pins 
Links 


Gold Shell Rings 
1/30-14K Gold Shell 


Signet Rings 
Emblem Rings 


DESIGN ! 





You can rely 


on O-B for the perfection of finish that wins the approval of your most critical cus- 


tomer. 


You can count on O-B for 100% quality of metals and stones as represented. 


For Quick Service, order from your wholesaler—for Quick Sales, order O-B! 
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Reports from the European Diamond Markets 





Conditions in the Diamond Centers of London, Paris and Amsterdam as Reported by Corre- 
spondents of “The Jewelers’ Circular” 


AMSTERDAM, Oct. 22.—The volume of 
business in this market during the past 
month has been somewhat less than dur- 
ing the previous month but manufac- 
turers and dealers have little complaint 
to make. There is a general opinion 
prevailing that the prices of cut goods 
are not in harmony with the cost of pro- 
duction especially when it is taken into 
consideration that the price nowadays 
for good quality rough material, from 
grainers upward is very high. This is 
an old problem, a solution of which is 
difficult to find. It is certain, however, 
that the price of the “rough” will be 
maintained and that, although it is 
found difficult at times to make a good 
profit, the big concerns are keeping their 
men constantly employed. This of 
course means a good demand for the 
rough material at the London Diamond 
Syndicate, where the demand for some 
of the higher grades of rough often ex- 
ceeds the supply. So far as the demand 
for polished stones is concerned, it may 
be said that during the past fortnight 
in this market there were numerous in- 
quiries for medium quality grainers, 
and larger stones and also for the light 
brown colors. The demand for “roses” 
continues steady and many transactions 
of importance were consummated in this 
branch of the industry. There is an 
optimistic mood in the trade at the 
present time and it is expected that 
there will be a sharp revival of busi- 
ness. With this idea in view, a joint 
committee of the Diamond Workers 
Union and the jewelers decided at their 
last meeting to admit a certain number 
of apprentices to the diamond cutting 
branch of the industry. 





LONDON, Oct. 20.—Although business 
in this market has not been as brisk as 
was the case during the past month, 
still there is a prevailing undertone of 
optimism among manufacturers and 
dealers. The trade at present, although 
careful in adopting a waiting policy 
pending indications of better trade, has 
full confidence so far as the firmness of 
the market is concerned. Diamond im- 
porters returning from visits to An- 
twerp and Amsterdam all report the 
difficulty which they encountered in buy- 
ing desirable “rough” at the right price. 
The majority of the jewelers here do 
not seem to be fully acquainted with 
the industrial conditions in Amsterdam 
and Antwerp in so far as the rough 
market is concerned and are at first re- 
luctant to pay the price demanded for 
all grades, especially for the medium 
qualities which have increased recently 
from 10 to 15 per cent. Sooner or later, 
the jewelers here will see the unsound- 
ness of their attitude about prices and 


will eventually have to pay more for 
rough material than they have ever paid 
before. 

The Silversmiths and Allied Trades 
Class of the London School of Arts and 
Crafts, which is under the direction of 
W. Augustus Steward, is holding an ex- 
hibition at present, showing the great 
progress students in this school have 
made in keeping up the standard ot 
efficiency in the gold and silversmiths’ 
trade. Among the present exhibits are 
noteworthy productions of young stu- 
dents in the art of modeling in silver 
and gold work. It has been learned that 
the Worshipful Company of Goldsmiths 
is encouraging this movement by grant- 
ing scholarships for free apprenticeships 
and also enabling outstanding students 
to travel for one year to the continent 
and to America in order to gain experi- 
ence in the various methods used in con- 
nection with the craft. 





Paris, Oct. 22.—Conditions in this 
market are better than was the case a 
few months ago. This has resulted be- 
cause of better trade on the part of 
wholesale houses, especially those who 
are obtaining orders for export to Amer- 
ican or European houses. It has been 
noted that some of the firms here have 
recently received big orders for “roses” 
from the Balkan States and also the 
same type of orders from Italian mer- 
chants. This has had a good effect on 
that branch of the industry and and the 
business done has been greatly increased 
of late. It is reported that there is a 
general revival in the diamond trade at 
the present time. The demand at pres- 
ent being particularly for fancy shaped 
diamonds and for the larger sizes. As 
the larger gems are mostly in the hands 
of big corporations or merchants, it can 
easily be understood that the market 
prices for these gems are high. This 
week, the Second International Congress 
of the Jewelry, Silversmith and Optical 
Industries is being held here. 








Dr. George F. Kunz, gem expert and 
vice-president of Tiffany’s, New York, 
delivered an interesting lecture on Fri- 
day evening in the new science building 
of Muhlenberg College. Dr. Kunz had 
for his subject, ‘Precious Stones: Past, 
Present and Future.” The lecture was 
given under the auspices of the Lehigh 
Valley section of the American Chemical 
Society. Dr. Kunz traced the use of 
precious stones and ornamental jewelry 
from earliest times and showed pictures 
of specimens from Babylonian seals dat- 
ing from 4000 B. C. and of special col- 
lections of jewels in various parts of the 
world. 


Auction Ordinance 





Measure Aimed to Check Activities of 
Transient Auctioneers Introduced in 
Rochester (N. Y.) City Council 


BUFFALO, Oct. 29.—An ordinance de- 
signed to check the activities of tran- 
sient auctioneers, particularly during 
the Christmas season, and said to have 
the backing of several of the retail mer- 
chants of the city including the Retail 
Jewelers’ Association, was introduced in 
the Rochester City Council last week. 


Jewelers in Buffalo, with the coopera- 
tion of the Buffalo Better Business Bu- 
reau, succeeded in having an auction 
law enacted in this city several years 
ago, but not until most of its teeth had 
been extracted through amendments. 
Each time that any attempt has been 
made to curb the activities of “fake” 
auction houses, they found a way out 
under the provisions of the State ordi- 
nance which supersedes any local legis- 
lation and in this case is much less dras- 
tic. 

The Rochester ordinance provides 
that no person, firm, or corporation shall 
dispose of goods at public auction unless 
they have been in business continuously 
in Rochester as a wholesale or retail 
merchant for a period of a year before 
conducting their auction. 


Auctions, under the proposed law, 
must be conducted between 7 a. m. and 
6 p. m., which would preclude night sell- 
ing. Auctions may not be conducted on 
Sundays or holidays. Auction sales may 
not be conducted for more than 30 days 
and the same dealer, either by himself, 
or through another, may not conduct 
more than one auction sale in connection 
with his business in a 12-month period. 

The license fee is fixed at $150 a year, 
or $25 a month and bond for $5,000 for 
the faithful observance of city ordinan- 
ces and the laws of the State must be 
posted by the applicant. 


Misrepresentation of goods, substitu- 
tion, employment of “cappers,” bell men, 
criers, or other unusual means of adver- 
tising, and conduct of auctions for tran- 
sient merchants who*have not obtained 
a license are prohibited. 

The penalty for violation of the pro- 
posed ordinance is a fine not exceeding 
$150, or imprisonment for not more than 
150 days, or both. 

The ordinance was referred to the law 
committee which will conduct hearings 
later. 








Robert P. Walker has announced the 
opening of his new quarters at 45 New- 
berry St., Boston, Mass. 
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The Lore of Precious Stones 





Address by Fred J. Cooper, President of the 
Pennsylvania Retail Jewelers’ Associa- 
tion, Before the A. N. R. J. A. Con- 
vention at Dallas, Tex., Oct. 2-5 


a the earliest records of history, 
‘dating back 3000 to 4000 B. C., 
throughout the ages, the five precious 
gems have stood on a pedestal of ex- 
alted worth that even in our age of 
invention cannot be disturbed. What is 
it that places these rarest particles of 
nature in so secure a place of absolute 
sovereignty. 

In God’s word these stones are men- 
tioned: Aaron’s breastplate, foundation 
stones of the Holy City, and also the 
story of the Pearl of great price. 

If diamonds, rubies, emeralds, sap- 
phires and pearls became as common 
as amethyst or topaz, we would be at a 
loss to illustrate or picture our deeppest 
emotions of the soul. It is a marvelous 
fact of God’s creation that He has given 
us something that will never become 
commonplace. Where would our chil- 
dren receive the deepest thrill of their 
lives when their little minds believe in 
Aladdin’s Lamp and all the wonderful 
fairy stories if these precious gems were 
actually as common as agate or granite? 

Great leaders of men and strong char- 
acters are never common. They stand 
out as examples of virtue tried in the 
fire. Nothing but a diamond can illus- 
trate this point of hardness and in- 
destructibility of character. The com- 
parison is perfect also in the final bril- 
liance and everlasting glory that is shed 
on the works of a great leader. 

Bruce Barton has likened Abraham 
Lincoln to a rough diamond in the fol- 
lowing words: “God sends great souls 
into the world clothed oftentimes in 
curious attire. And one misses much 
good fellowship who thinks that from 
what men seem to be can be determined 
what they are.” 

Another wonderful fact is that the 
four gems, diamonds, rubies, emeralds 
and sapphires, are found in the ground 
and are not beautiful. They must be 
roughly treated, cut and polished (even 
as man must go through trials and 
temptations before he becomes a useful 
citizen). Whereas, on the other hand, 
the pear! is found in a shell in the depths 
of the ocean, and when it first sees light 
without the least preparation, is ready 
to adorn the crown of kings. Truly, 
we have a picture of life’s deepest and 
most treasured virtues, such as a con- 
science, sincerity and purity. Man has 
done nothing but open the shell, and 
beholds a veritable gift of God. 

When we behold a diamond flashing 
the fire of the gods, we are looking at 
one of the most ancient substances that 
has ever been found. The scientists 
tell us diamonds were formed thousands 
of years ago under terrific heat and 
pressure. And today 95 per cent of 
the finest stones are found in South 
Africa, nearly a mile under the sur- 
face. The blue rock is hauled to the 
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WV hat Readers Say 


(Continued from page 41) 


From William G. Frasier, President, American National Retail 
Jewelers’ Association, Durham, N. C. 

I am well aware of the fact that it has always been your aim to 
do everything possible through your columns and publication in the 
past for the best interest of the retail jeweler. You have been in 
existence now about 60 years, and I believe you will find the name 
of M. H. Jones, who was the pioneer of the Jones & Frasier Co., 
appearing on your subscription list for at least the past 40 years. 


* * * 


From M. Schussler & Co., San Francisco, Cal. 


The JEWELERS’ CiRCULAR is now more modernistic. It is all right 
to go into the artistic past and show us beautiful antiques, but once 
in a while weemust be modern. We think the new modernistic touch 
in the JEWELERS’ CIRCULAR is an improvement. 


* * * 


From A. I. Hall & Son, San Francisco, Cal. 


Trade magazines are often read by executives when traveling to 
their suburban homes and therefore any change showing the advance- 
ment of the printer’s art using a clearer and more prominent type 
is welcome. 

* * * 
From Mrs. J. W. King, San Francisco, Cal. 

I think the JEwELERS’ CircULAR is much more attractive than 

formerly. This is the day of modernistic jewelry and a jewelry paper 


must be modern, too. 
* * * 


From J. T. Kielty & Beard, San Francisco, Cal. 


I think the new JEweLers’ CircuLar looks very well and is quite 


an improvement. 
* * * 


From Fred. L. Lee & Co., San Francisco, Cal. 


The JEWELERS’ CircULAR now looks more lively. I like it much 
better. We all think it is quite an improvement over the old form. 


* * * 


From Raymond A. Kline, Vice-President and General Manager, 
Davison-Paxon Co., Atlanta, Ga. 


I congratulate you on the tremendous improvements that are 
being made in the foremost trade magazine of the trade in which I 
had my first and most valuable experience and which will always 
have my traditional allegiance. 


* * * 


From C. C. Breese, Franklin, Tenn. 


The Jewelers’ Circular with its new dress received in due time. 
Congratulations! It certainly is quite an improvement—progres- 
sive, like the Jewelers’ Circular is always. 


* * * 


From Conrad Brotherly, member Executive Committee, American 
National Retail Jewelers’ Association. 


I have had an opportunity to give particular attention to the 
recent issue of the JEWELERS’ CircuLaR. It is very gratifying to note 
the changes which have taken place in the dress, the typography and 
general arrangement of your publication. I have repeatedly stressed 
the inestimable value of the trade journals, as I feel that they fulfill 
many of the vital needs of our industry, particularly at a time when 
help is required for the advancement of the retailing, wholesale and 
manufacturing interests. I am very glad that your publication in this 
new way is continuing its policy of fulfilling the trade’s needs and I 
trust that you will have every possible success, 

















November 1, 1928 


In Their (Letters 


From Jewelry Crafts Association, New York 

We have just finished looking over a recent copy of the JEWELERS’ 
CIRCULAR and want to extend to you our heartiest congratulations for 
the new make-up of the paper. 


* * * 


From Bunde & Upmeyer, Milwaukee, Wis. 

I received the JeEwELERS’ CircULAR yesterday and note attractive 
changes. I think it looks splendid. No doubt you will have a dif- 
ferent illustration on the front page of each issue. 


* * * 


From Victor Bogaert Co., Lexington, Ky. 

We are delighted with the new arrangement of the JEWELERS’ 
CircuLaR. We have read an article, “The Keynote of Your Adver- 
tising Appeal,” and find it very profitable indeed. We find the 
JEWELERS’ CircuLar most helpful at all times. With every good wish 
for your continued success. 

* * * 


From Amity Leather Products Co., West Bend, Wis. 

Congratulations on the new cover you are using for the JEWELERS’ 
CircuLar. It is a wonderful improvement over your old-style cover, 
and I know that all users of your publication will appreciate it. 


* *% * 


From Julius C. Walk & Son, Indianapolis, Ind. 

The “new dress” for the JEWELERS’ CIRCULAR hits a responsive 
chord.on the part of the younger readers; it is no doubt a step in the 
right direction. To an old acquaintance like myself it seemed rather 
startling. I hardly knew my “old friend.” However, I extend hearty 
congratulations and best wishes. 


* * * 


From Oscar W. Maynard, Inc., Miami, Fla. 

Regarding the JEWELERS’ CIRCULAR in its new dress, I have seen 
the old book so long that it seems like a stranger until I get inside 
of the cover. 


* * * 


From Jewelers in Los Angeles, Cal. 


From Meyer Levy, Manager, E. Bastheim Jewelry Co. 

I think your new dress and the headlines are a fine alteration. 
It looks like progress in a modern direction. Periodicals and maga- 
zines need new “clothes” and “trimmings,” as does the human being. 


* * * 


From Edward Gerson, 415 Title Guarantee Bldg. 

The JEWELERS’ CircuLar looks fine—just great. I have taken 
the JEWELERS’ CircULAR for more than 25 years and it is like an old 
friend. I did not notice that my “old friend” needed new clothes, 
but when “he” appeared in his up-to-date typographical accoutre- 
ments, why, my “old friend” looked more attractive than ever. You 
never know how much better new styles make anything look until 
you have seen the metamorphosis. 


* * * 


From E. W. Reynolds, of E. W. Reynolds Co. 

Your change in dress and cover gives the JEWELERS’ CIRCULAR a 
tone that makes for better appearance and easier on the eyes. The 
type is distinct and the captions are easily read. I think it is a great 


move on your part. 
* * * 


From James A. Apffel, James A. Apffel Jewelry Co. 

Pm a firm believer in progress and when I see such a change as 
has been made in the cover and type of the JEwELERS’ CircuLar I 
know the publishers and editors are also progressive, Yes, I think 
I like it far better than in its old appearance, 
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surface, spread out on floors to dry, and 
disintegrate for about two years and 
then washed. After all this you have 
nothing but a substance about as attrac- 
tive as a piece of soda. About 5 per 
cent of the rough diamond is suitable 
for jewels. It is then most skillfully 
cleaved, sawed, cut and polished before 
it is ready to be set in a handsome ring 
for some young man to present to his 
lady fair. 

On the other hand, we note the utter 
contract in the search for the pearl— 
the queen of all gems. The Oriental 
pearl is only found in hot climates near 
the equator, in salt water that main- 
tains a temperature of 75 degrees. 

Today large fields are planted with 
pearl-producing mussels by the Indian 
Government, and these places are guard- 
ed by gunboats for seven, eight, or 12 
years, until the field is ready to be 
fished. Then, for hundreds of miles, the 
native divers come and dive for the 
treasures of the deep, even as they did 
5000 B. C. But once found in the slimy, 
rotting shell, a pearl sees the light al- 
ready marvelously formed, to take its 
place as the Queen of Gems. 

Martial, speaking of a certain Roman 
lady, says: “By no gods or goddesses 
does she swear but by her pearls. She 
loves them more dearly than her two 
sons. Should she by any chance lose 
her pearls, the miserable woman would 
not survive an hour.” 

In the good old days, thousands of 
years ago, Seneca says: “The lobes of 
our ladies have attained a special ca- 
pacity for supporting a great number 
of pearls. They seem to think their hus- 
bands are not sufficiently tormented un- 
less they wear the value of an inherit- 
ance on one ear.” Julius Cesar is sup- 
posed to have gone to Great Britain 
because of pearls. 

Throughout Oriental literature, pre- 
cious stones have played a great part. 
Traditions of India tell us the “Koh-i- 
noor,” one of the world’s greatest dia- 
monds (now the property of the British 
Crown), was worn nearly 5000 years 
ago by one of the heroes of Indian 
legend. 

The Regent diamond was found by a 
slave, who cut a slit in his leg and es- 
caped to the seaport and offered it for 
sale to a captain. The captain mur- 
dered the slave and threw his body over- 
board. He sold the diamond to a mer- 
chant for $4,000, but finally hanged him- 
self. William Pitt then bought it for 
$96,000 and sold it to the Regent of 
France for $675,000, and this precious 
diamond was the means of helping 
France establish her credit. 

The famous jewel was stolen during 
the French Revolution, but later found. 
It was set in the sword of Napoleon at 
his marriage to Josephine. One of the 
peculiar circumstances surrounding this 
stone is that it has always been pos- 
sessed by men. It can now be seen in 
the Louvre Museum. 

The Oriental people persist in giving 
precious stones the credit of medicinal 
qualities, and many marvelous cures 
have been claimed. The ruby was used 
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extensively as a cure for the plague 
and also in the treatment for diseases 
of the eyes or for disordered livers. 
The emerald was employed as an anti- 
dote for poison and for poisoned wounds. 

We learn that when Pope Clement VII 
was seized by his last illness in 1534, 
the physicians. attending him adminis- 
tered powders composed of precious 
stones. In the space of 14 days they 
are said to have given him 40,000 ducats 
worth of these gems, without avail, for, 
in spite of this lavish expenditure, the 
patient died. 

The ruby- was regarded as a potent 
charm against sadness and many forms 
of sin and vice. If the four corners 
of a house, garden, or vineyard were 
touched with a ruby, it would be pre- 
served from lightning, tempest, and 
worms. 

And today, as never before in the 
history of the world, we are still in 
great need of something that stands as 
a token of love and esteem. It is not 
alone to satisfy the inherent desire of 
mankind for personal adornment that 
we love to wear jewelry. It is not alone 
the great worth and rarity of a gem 
that makes it precious and much to be 
desired. It is because some friend who 
dearly loves us wants to mold this af- 
fection into something lasting that he 
turns to the finest, most precious par- 
ticles of nature as a fitting vessel to 
hold his love. 

Some day everyone of us will be 
called upon to make a big sacrifice, a 
loved one is suddenly called from our 
side to the land of “light and love,” 
and we turn instinctively to those most 
intimate and personal adornments of 
the missing one, to keep alive our lov- 
ing appreciation and affection of the 
friend “gone before.” 

We may have all the money to carry 
on, but some precious jewels, incrusted 
and breathing forth some sentiment of 
the past, is truly a pearl without price. 


Last Honors Paid 


John C. Schierloh Laid at Rest in Lutheran 
Cemetery, Brooklyn 


John C. Schierloh, whose sudden death 
was briefly mentioned in the JEWELERS’ 
CIRCULAR last week, was buried on Fri- 
day in Lutheran Cemetery, Brooklyn. 
Mr. Schierloh was sick a little more than 
a week and died on Oct. 23 at his home, 
89 E. 32nd St., Brooklyn, N. Y., from 
heart disease. 

Mr. Schierloh was a well known trav- 
eling salesman and for many years 
represented the Keystone Watch Case 
Corp., with offices at 15 Maiden Lane. 
He called on the trade in New York and 
occasionally covered the territory east 
of Cleveland and in Boston and other 
neighboring cities. Nearly three years 
ago Mr. Schierloh severed his connec- 
tions with the Keystone concern and 
after representing other houses for a 
short time finally became associated 
with the sales staff of Alpheus L. Brown, 
15 Maiden Lane, New York. He con- 
fined his efforts to calling on the New 
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York city trade and was with the Brown 
concern only about four months when 
he passed away. Mr. Schierloh was well 
liked and highly respected by the peo- 
ple he visited and news of his death 
came as a shock to many of his friends 
in the trade. He was 57 years old. 

Deceased is survived by his widow, 
two daughters and one son. 








Golden Roosters 





New Members Elected at Final Affair of 
Year Held by Chicago Jewelers’ 
Social Organization 

CHICAGO, Oct. 25.—The Golden Roost- 
ers of Chicago held their final frolic of 
the year last Tuesday night at the Bis- 





CLAUD WHEELER, CHANTICLEER 


mark Hotel. Nearly 80 members were 
present and the affair was a lively one 
from beginning to end. By 6.30 p. m. 
the members were assembled, and short- 
ly before seven o’clock the doors were 
thrown open, and one of the biggest 
frolics in the history of the organization 
was on. 

Chanticleer Claud Wheeler called the 
meeting to order, and after announcing 
the program in a general way, called 
on the master of ceremonies to take 
charge. Tables for eight were arranged 
around the room, and all during the din- 
ner there was singing and dancing by 
members of the company organized to 
furnish the entertainment. 

When dinner was finished, the Chanti- 
cleer announced the business session, and 
after Scratcher George Engelhard had 
called the roll, the process of incubation 
was started. This lasted nearly an hour, 
and when it was over there were three 
new Golden Roosters, two active and one 
non-resident members. The new active 
members are Albert F. Long, of the 
A. C. Becken Co., and Thomas White, of 
Otto Young & Co., and the non-resident 
member is R. W. Sheets, of the Sheets- 
Rockford Silver Co., Rockford, III. 
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The entertainment continued until a 
late hour, and the comment seemed to 
indicate that this was one of the most 
enjoyable affairs ever given by the 
Golden Roosters. 

The next meeting will be the annual 
meeting and election of officers. This 
takes place some time in February. 








Annual Fall Banquet’ 





Billboard Advertising Campaign and Other 
Important Topics Discussed at Dinner 
of Cleveland Twenty-four 
Karat Club 


CLEVELAND, OHIO, Oct. 27.—The an- 
nual Fall banquet of the Cleveland 24- 
Karat Club was held last evening in 
the French room of the Hotel Winton, 
and was one of the most successful 
affairs of its kind ever held, there being 
an attendance of 142 members and 
guests. Frank X. Russert, president of 
the club, presided, and seated at the 
speakers’ table were E. W. Chamberlin, 














FRANK X. RUSSERT, PRESIDENT 


J. Welf, B. J. Doyle, and H. W. Burdick. 
The principal speaker was Mr. Doyle. 
The club hopes to succeed in its pro- 
gram of placing nearly 100 billboards 
throughout greater Cleveland, showing 
national holiday jewelry advertising. 


‘This is to appear Nov. 1, and an active 


campaign is being waged to get the re- 
quired number of signers. Quite a num- 
ber were signed up at the meeting. The 
campaign will mean much to the jewelry 
trade, it is felt, and will be the first 
cooperative advertising of this kind ever 
attempted. Three or four retailers used 
billboards for their holiday advertising 
last year with satisfactory results. 

The Fall banquet was scheduled to 
take place several weeks ago, but was 
postponed until the present time. Plans 
for various activities this winter were 
outlined, including the continuance of 
the Wednesday noon luncheon meetings 
every other week at the Winton Hotel. 
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Alleged “Switcher” Nabbed 





Colored Woman Accused by Milwaukee 
Jeweler of Substituting Paste Stone 
for Real Gem 


MILWAUKEE, WIS., Oct. 26.—Richard 
Logemann of the George Logemann & 
Sons Jewelry Co., 179 Third St., Mil- 
waukee, caused the capture several days 
ago of an alleged diamond “switcher.” 
The police are now looking for two com- 
panions of the prisoner. 

The ancient “racket” was .attempted 
by a colored woman who entered the 
Logemann store with two negro com- 
panions, both men, and asked for per- 
mission to examine some diamond rings. 
She selected one worth about $150, in- 
quired its price, the kind of stone, and 
if it could be made a trifle smaller. 
While they were talking, it is charged, 
she placed a paste diamond into the tray 
for a real gem. 

Remarking that they would return in 
a day or two the trio started to leave 
the store just as Mr. Logemann noticed 
the substitution. He grabbed the woman, 
but the two men escaped. At the cen- 
tral police station the woman, it is 
claimed, was found to possess five dia- 
mond rings and a sixth that was claimed 
by the Logemann company. It is be- 
lieved that several Milwaukee jewelers 
have been duped by the use of the old 
trick. 








Gift Associations Merge 





Gift, Artwares and Novelties Association of 
Chicago, and China, Glass and Gift 
Association Consolidate and 
Plan for Show 
in February 


CHICAGO, Oct. 27.—An announcement 
that will be of interest to the entire 
giftware trade of the country was re- 
cently made here in Chicago, which will 
mean the consolidation of the efforts of 
the two organizations of this city in con- 
ducting the August and February shows 
in this city. For the past seven years 
the August shows have been under the 
auspices of the Gift, Artwares and 
Novelties Association of Chicago, and 
since its organization, four years ago, 


‘the China, Glass and Gift Association 


has conducted an annual show during 
February. Py 

Inasmuch as the workers in each or- 
ganization were practically the same 
men, and the interlocking of the officers 
and directors made these practically 
identical, it was deemed advisable to con- 
solidate the two organizations and thus 
relieve these men of a duplication of 
work in maintaining and directing two 
associations doing the same work in the 
same city. This relieves them of much 
work and saves time and energy, which 
is given without compensation of any 
sort to make possible the outstanding 
success of these Chicago shows. 

At the September meeting of the 
China, Glass and Gift Association, the 
following resolution was presented by 
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Ralph B. Kroetch, president of the or- 
ganization, and received the unanimous 
indorsement of the members of the asso- 
ciation: 

“Whereas, In the judgment of the 
China, Glass and Gift Association, the 
interest of the industry which we repre- 
sent will be better served by having the 
winter exhibit conducted by the same 
organization that conducts the summer 
exhibit, we hereby tender to the Gifts, 
Artwares and Novelties Association all 
the assets and records of the China, 
Glass and Gift Association, for the pur- 
pose of consolidating the work of the 
two associations.” 

This tender was accepted by the Gifts, 
Artwares and Novelties Association, and 
in the future both the winter show in 
February and the summer show in Au- 
gust will be held under the auspices of 
this organization. It is thought this 
arrangement will work out to the greater 
success of both exhibits. 

Immediately following the above action, 
E. W. Steinbeck, president of the Gifts, 
Artwares and Novelties Association an- 
nounced that the 1929 winter show will 
be held at the Hotel Stevens, in this city, 
from Feb. 4 to 9, inclusive. 

Three floors of this large hotel will 
be devoted to exhibit purposes, filled 
with articles of gifts, artwares, novel- 
ties and allied lines. Already the plans 
of the floors are being sent to the trade, 
and reservations being made seem to 
assure a greater number of displays at 
this exhibit than at any former winter 
show.. Headquarters of the Gifts, Art- 
wares and Novelties Association are at 
58 E. Washington St., Chicago. and in- 
formation concerning the winter show 
may be had at that address. 








Hold Important Meeting 





Directors of Wisconsin Retail Jewelers’ 
Association Select Kenosha as Place 
of Next Convention to Be Held 
in May 


MILWAUKEE, WIs., Oct. 27.—A. C. Hent- 
schel, president of the Wisconsin Retail 
Jewelers’ Association, outlined plans for 
the district meetings of the State or- 
ganization and again stressed the need 
of continuous cooperative effort among 
jewelers, when the board of directors of 
the State group met last Wednesday, at 
the office of Henry F. Stecher, treasurer, 
at Milwaukee. 

All officers and directors were present 
and set a tentative time for the holding 
of the next State convention. It will be 
held at Oshkosh some time in May. 

The report of the delegates to the 
national convention was received and 
discussed, especially pertaining to the 
indorsement of the Doyle plan, as were 
also the plans for the appointment of 
committee members of the State associ- 
ation convention program. Mr. Hent- 
schel is now working on his committee 
appointments. 

The schedule for the district meetings 
being held in Wisconsin is as follows: 
Oct. 30, Wausau; Oct. 31, Eau Claire; 
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Nov. 7, Madison; Nov. 8, La Crosse; 
Nov. 20, Manitowoc; Nov. 21, Oshkosh. 

Officers and directors of the Wiscon- 
sin Retail Jewelers include: A. C. Hent- 
schel, Milwaukee, president; T. J. Dale, 
Kenosha, vice-president; A. W. Ander- 
son, Neenah, secretary; Henry Stecher, 
treasurer; William H. Upmeyer, Mil- 
waukee; Leonard M. Nelson, Madison; 
Gustave Keller, Appleton; J. R. Chap- 
man, Oshkosh, and Edward J. Jenson, 
Milwaukee, directors. 








Alleged Thieves Caught 





Post Office Inspectors Nab Two Railway 
Clerks and Pawnbroker on Mail 
Robbery Charges 


CLEVELAND, OHIO, Oct. 27.—In the 
arrest of a local pawnbroker and two 
railway mail employes, both of Cleve- 
land, Post Office inspectors believe they 
have broken up a ring of mail thieves 
who have been stealing watches and 
other jewelry and cash for some time 
past. The mail employes were arrested on 
Thursday night at the Front St. ter- 
minal, where, it is claimed, they were 
surprised in the act of breaking open 
mail sacks and taking out watches and 
other valuables. 

According to the United States As- 
sistant District Attorney, the arrests 
culminated a two years’ search on the 
part of Post Office inspectors for mem- 
bers of the ring. The pawnbroker is 
said by authorities to have been the 
“fence” through whom the stolen arti- 
cles were disposed of. Loot to the value 
of $500 was recovered, it is charged, 
from his place of business and the homes 
of the other two-men. Other arrests 
are expected to be made in the near 
future. 

The Cleveland wholesale jewelry trade - 
is probably among the victims, as pack- 
ages sent by and to them have been lost 
in transit. This week one wholesaler re- 
ceived a package supposed to contain a 
watch from a manufacturer, but the 
timepiece was missing when the package 
was opened. 








The Whiting Club, composed of the 
employes of the Whiting & Davis Co., 
Plainville, Mass., held its fifth annual 
election and installation of officers in the 
Walter Rice Memorial building last 
week, the following officers being in- 
ducted under the direction of Edwin W. 
Pink as master of ceremonies: President, 
John Coyle; Vice-President, Horace 
Cheever; Secretary, Marion Bialas; 
Treasurer, Robert Austin; Board of 
Governors, Rhea LaRocque, Elsie Hem- 
mingsen, Frank Brown, Chester Simp- 
son, Chester Anderson and William 
Kraigenow. Following the installation 
an interesting entertainment was enjoyed 
after which there was a period of danc- 
ing. The spirit of cooperation between 
officers and employes of the Whiting & 
Davis Co. is always present and the em- 
ployes receive much encouragement in 
their social activities. 
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Death of George Osborn 


Jeweler Succumbs to Bullet Wound in Head 
Believed to Have Been Self Inflicted 


KANSAS City, Mo., Oct. 26.—George 
Osborn, 69 years old, 4029 Benton Boule- 
vard, suffering from a bullet wound in 
his head, was found in a hollow near 
Benton Boulevard between 41st and 42nd 
Sts., Sunday morning, Oct. 21. Beside 
him was a revolver. He was unconscious 
when found, and was taken to the Gen- 
eral Hospital where he died Monday 
morning. The son said that his father 
apparently had shot himself because of 
ill-health. He had not been well for 
some time and worried a great deal 
about his condition. 

Mr. Osborn had been a jeweler for 
Montgomery Ward & Co. for the past 
17 years. Previous to his employment 
there he had been in the jewelry business 
in Thayer, Kan. 

He leaves besides the son, his widow, 
Mrs. Mary E. Osborn and a daughter, 
Miss Loretta Osborn, all at the home; 
three sisters, Mrs. Walter Freeman, 
Chicago; Mrs. William E. Henley, 
Clarion, Iowa; Mrs. Etta M. Braidy, 
Waterloo, Iowa, and a brother, Amos E. 
Osborn, LaPorte City, Iowa. 











A Remarkable Rough Amethyst, 
Weighing 98 Kilograms 
Found in Bahia, Brazil 


(See illustration on page 45) 


ECENTLY a Brazilian amethyst 

came to the rough-stone importer, 
Rudolf Leyser, Oberstein, weighing 98 
kilograms. The stone was tested at 
once by an expert. This enormous block 
which was found near Theophilo Ottini, 
on the border between Bahia and Minas, 
is the largest that has ever found its 
way so far into our industry. 

With it came the information that 
some time ago the amethyst crystal was 
found in Bahia, Brazil, which, from its 
measurement may be considered one of 
the largest crystals that has been known 
either there or anywhere else. It has 
a weight of 98 kilograms and has a 
height of 63 cm. and about 52 cm. width 
with 30 cm. thickness. As may be pre- 
sumed by the fracture surface on the 
lower end it is an outgrowth and was 
located in a great druse with other 
amethyst crystals. Notches in its upper 
surface point to this also, its true sur- 
faces forming an angle of 120°. 

The rare piece consists of a single 
crystal which has formed parallel with 
smaller crystals. Mineralogically, as 
well as optically, one can conceive the 
whole as a single crystal, as the internal 
parallel outgrowths possess the same 
crystallographic orientation. Specially 
noteworthy is the single “skin” which 
envelops the whole crystal. Very live- 
ly etch figures are discernible in it and 
it shows the noticeable streakings nearly 
always seen in amethysts. Besides this 
it shows the growth repetitions of the 
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rhomboid step formation in mutual 
parallel surfaces. 

Unfortunately, the light-brown sur- 
face (skin) hinders exact recognition of 
the color. Yet several places afford a 
glimpse into the stone and permit rec- 
ognizing a deep dark-violet color. In 
other places the color is somewhat light- 
er and parts of the parallel prism 
growths are as transparent as rock- 
crystal. 

It cannot therefore be foretold wheth- 
er the entire piece internally is of uni- 
form dark amethyst color; neither can 
it be judged whether the crystal is pure 
throughout. These questions can be 
cleared up only when the stone has been 
cut. 

This unusual and rare sized amethyst 
crystal is at present in the possession 
of the firm of Rudolf Leyser in Ober- 
stein. 








Must Make Restitution 





Abe Frackman Given Suspended Sentence 
on Condition That He Reimburse 
Buffalo, (N. Y.) Loan Concern for 
Ring Taken on Memorandum 


BUFFALO, Oct. 29.—Abe Frackman, 57, 
of New York city, formerly associated 
with Morris Estrinn in the wholesale 
jewelry business in this city, was given 
a suspended sentence of from two to five 
years in Auburn prison by County Judge 
F. Bret Thorn, on Oct. 24, on condition 
that he makes $600 restitution to the 
Rothschild Loan Co., 315 Main St., for 
a diamond ring he was convicted of ap- 
propriating June 17, 1924. 

The jeweler was found guilty of sec- 
ond degree grand larceny. According to 
the testimony at the trial, Frackman 
got the ring from Morris Kloville, pro- 
prietor of the loan company, on a memo- 
randum, and then pawned it for $500 
and left town. He was arrested several 
weeks ago and brought back for trial. 

He also was ordered by the court to 
reimburse Erie County for the expense 
of bringing him back, $250. 








Notes From the Diamond Fields 


A cablegram from Johannesburg, from 
the Central Diamond Mines of Tangan- 
yika, recently received by the London 
secretary, stated that the production of 
the previous three weeks amounted to 
1986 loads, yielding 203 carats of dia- 
monds, the largest stone being 20 carats 
in size. A third mine has been discov- 
ered in Block E of the company’s prop- 
erty, and prospects are very fair. 

* * * 


A dispatch from Kimberley, Oct. 7, 
stated that a native employe at the “Bad 
Hope” diggings in Darkly West had 
picked up a rough diamond weighing 
282 carats. This is said to be the larg- 
est diamond ever found in alluvial dig- 
gings. The gem, according to the news 
agency, was first sold to a Kimberley 
diamond merchant for about $22,000. 
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Had it been pure white, the buyer is 
reported to have said he would have paid 
$125,000 for it. 

* 2k * 

A dispatch from Pretoria, South 
Africa, sent by the Reuter News Agency 
of London, quotes the Minister of Labor, 
Mr. Boydell, as answering the objec- 
tions raised by Henri Polak, president 
of the International Diamond Workers’ 
Union, as being based not on the meth- 
ods used to establish a diamond cutting 
industry in South Africa, but to the 
establishment itself. According to the 
Minister of Labor, the steps taken to 
start the industry in South Africa were 
more than justified by circumstances, 
and few people outside of the Union 
appreciate what tremendous difficulties 
had been placed in the way of estab- 
lishing a diamond cutting industry there. 








No Special Observance of Diamond 
Day’s Reported in Detroit 


DETROIT, MicH., Oct. 27.—Every day 
is diamond day in Detroit, is the gen- 
eral expression of retail jewelers. At no 
time of late has there been any special 
observance of the so-called diamond 
days. There always is, however, less 
effort made to push the sale of diamonds. 
And the same is true of other particular 
lines, like silver for instance. Further- 
more, at no time have any special ar- 
ticles been published in Detroit papers 
on the subject of diamonds. It is doubt- 
ful if the jewelers could obtain space 
for a subject of this kind unless it had 
some special general feature. 

There is no way to determine whether 
or not the public has any pronounced 
realization of a special drive on the sale 
of diamonds. It should, of course, real- 
ize that diamond sales are taking place 
in Detroit the same as are sales of other 
lines of jewelry. 

Earl Miller, manager of the Square 
Deal Miller organization, jewelers, al- 
ways features diamonds and is striving 
to sell them all the time. He recalls 
no special drives, however. The same 
report comes from Traub Bros. & Co., 
and a survey of the local newspapers 
fails to show any special efforts. This 
survey does show, however, that for a 
considerable time there has been less 
jewelry advertising than usual. 

* 








One of the quickest robberies ever ac- 
complished in Amsterdam, N. Y., oc- 
curred early one morning recently when 
thieves smashed the show window at the 
Butler jewelry store at 42 E. Main St. 
and escaped with wrist watches worth 
$270. At 3.55 o’clock in the morning 
Patrolman Louis Ryba passed the store 
and at that time everything was peace- 
ful in the section. The officer went to 
police headquarters just around the 
corner where he reported his night’s 
work done and then left for home, pass- 
ing the store just five minutes later. He 
found the large window broken and the 
watches stolen. 
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Higher Protection on Imitation Pearls Auliaa 





Hearings in the Investigation Now Being Conducted by the Tariff Commission Continued During 
the Past Week—American Manufacturers Take Exception to the Cost Studies Made by 
the Government and Submit Evidence to Uphold Contention—Briefs 


WASHINGTON, D. C., Oct. 26.—Hear- 
ings in the imitation pearl tariff in- 
vestigation which opened Oct. 23 con- 
cluded today. Commissioner Thomas O. 
Marvin, chairman of the Tariff Commis- 
sion, announced that briefs should be 
filed by Nov. 26 and reply briefs by Dec. 
6. The representatives of domestic man- 
ufacturers, headed by Max C. Meyer, of 
New York city, presented exhaustive 
testimony with reference to domestic 
costs to show that under American wage 
scales it is impossible for the domestic 
industry to compete not only against 
the Japanese product but against im- 
portations from France and Spain. 

Importers of foreign beads contended, 
on the other hand, that an increase in 
tariff is not justified on the showing 
made in the Commission’s preliminary 
report. They argued in the first place 
that the selection of types made by the 
Commission for the purpose of compar- 
ing foreign and domestic costs of pro- 
duction is not representative; second, 
that invoice prices could not be taken 
as indicative of foreign costs; and third, 
that the interests of American labor 
would be adversely affected by closing 
the domestic market to foreign imitation 
pearls, as American labor is employed 
by manufacturing jewelers on unfinished 
foreign goods, to prepare them for sale 
on the American market. 

Joseph H. Meyer & Bros., the manu- 
facturers of Richelieu pearls, cannot 
produce a string of imitation pearl 
beads at less than five cents an inch, 
Mr. Meyer stated. The labor cost for 
stringing beads in this country exceeds 
the entire production cost of the Japan- 
ese product, according to Mr. Meyer. He 
described the Japanese product as made 
of “rejected” pearls, in which his firm 
at one time enjoyed a profitable business 
prior to the inroads made by Japanese 
competition in this class of goods. 

Tariff protection is necessary in order 
to safeguard American labor from the 
competition of low wages abroad, Mr. 
Meyer said. He explained that the 
beads are strung by hand and not by 
machinery and that all stringing is done 
in the manufacturing plants. In Japan, 
on the other hand, children begin to 
string beads at home when five years of 
age and consequently, said Mr. Meyer, 
Japanese costs are lower. Mr. Meyer 
stated that he had his information con- 
cerning Japanese manufacture from an 
Investigator whom he had sent to Japan 
to study conditions in that country. 

Mr. Meyer stated that the domestic 
manufacturers desire an increase in the 
tariff duty only on certain types of beads 
but that this increase should apply to 
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importations from Japan, France and 
Spain, and should be assessed on the 
basis of American valuation for the pur- 
pose of equalizing the disparity between 
foreign and domestic production costs 
found to exist by the Tariff Commission 
in its investigation. John R. Rafter, of 
counsel for importers and foreign man- 
ufacturers, pointed out that domestic 
manufacturers of jewelry who employ 
American labor are consumers of im- 
ported imitation pearl beads. He men- 
tioned particularly in this connection one 
type of bead that is not made in this 
countrv. 

Joseph Lane, of Currie, Lane & 
Wallace, of New York city, counsel for 
the French and Spanish manufacturers 
contended that assessment of the duty 
on the basis of American valuation 
would prevent further importation by 
American consumers of their products. 
Both Mr. Rafter and Mr. Lane objected 
to the samples of imported beads and 
necklaces used by the Commission in its 
investigation of production costs, declar- 
ing that they are not comparable. They 
contended that it is impossible to make 
a comparative cost study because of the 
different sizes and qualities of imported 
beads. 

Morris Wolf, treasurer of the Man- 
hattan Bead Chain Co., importers and 
manufacturers of New York city, de- 
clared that, the five types of beads 
selected by the Commission are not rep- 
resentative of all importations of imita- 
tion pearl beads. He stated that his 
company imports beads of different 
shapes and qualities and sells them to 
syndicate stores to retail at 10, 20, 25 
and 50 cents a string. He explained 
that, in some instances, the beads are 
irregular in shape, that some are 
blistered, and that foreign beads could 
be distinguished by color. Imported 
Japanese beads are inferior to domestic 
grades, according to Mr. Wolf. He 
asserted that domestic beads selling at 
$1, $2 and $2.50 a string have recently 
shown increased sales over cheaper 
grades imported from abroad. A 50 per 
cent increase in the present tariff duty, 
he said, would eliminate the 10 cent 
string of beads now sold in the chain 
stores and also would take the 25 cent 
string out of his line of merchandise. 

George Kern, representing the Man- 
hattan Merchandise Co., of New York 
city, testified to the same effect. Mr. 
Kern criticized the cost studies made by 
the Commission, pointing out instances 
where invoice prices which were used by 
the Commission for data on foreign costs, 
do not reflect the actual foreign prices 
paid by the Manhattan Merchandise Co. 


Mr. Kern stated that chain stores are 
limited to a price of 6% to seven cents 
on a string that is sold over the counter 
at 10 cents. According to Mr. Kern, 
Japanese manufacturers sold their prod- 
uct below cost of production in 1926, the 
year used by the Commission to com- 
pute comparative domestic and foreign 
costs. In that year, he said, there was 
an over-production of beads in Japan. 
Mr. Kern stated that he had been ap- 
proached at that time by a representa- 
tive of one Japanese firm to take stocks 
off their hands which were stored in New 
York city. Mr. Kern also questioned the 
selection by the Commission of only five 
types of beads for the purpose of its 
cost investigation. 

Samuel Braunstein, in charge of the 
imitation pearl department of D. Lisner 
& Co., of New York city, argued that 
the record made by the domestic manu- 
facturers and the data presented by the 
Commission in its preliminary statement 
of information do not warrant the im- 
position of higher tariff duties. Mr. 
Braunstein stated that foreign invoice 
prices are not representative of foreign 
production costs. He said that D. 
Lisner & Co. purchases beads from 
abroad but that because of changes in 
style, many of the foreign beads have 
to be reconstructed to meet trade de- 
mand at costs beyond ‘those paid for the 
beads in their unfinished stage. He 
stated that the five types of beads sel- 
ected by the Commission as a basis for 
its investigation are not representative 
of trade demand nor of the line handled 
by his firm. Mr. Braunstein stated that 
it was difficult to distinguish the varia- 
tion in the quality between the several 
grades of pearl beads, contradicting in 
this respect the testimony given Oct. 23, 
by Carl G. Pfeiffer, a domestic manufac- 
turer of Peekskill, N. Y. Mr. Braun- 
stein also took exception to the state- 
ment made by Mr. Pfeiffer that New 
York city is the principal wholesale 
market. He declared that New York 
city is among the smallest markets for 
such products. 

E. P. Sheppherd, vice-president of 
Albert Lorsch & Co., of New York city, 
criticized the Commission’s cost study 
and scouted the plea made by domestic 
manufacturers that greater tariff pro- 
tection is necessary to preserve their 
business. He said that he had made 
futile attempts to sell imported imita- 
tion pearl beads to domestic jewelry 
manufacturers. He told the Commission 
that there is no hollow pearl bead in- 
dustry in this country and that the so- 
called solid pearl is a new invention, 
constituting a new step forward in de- 
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Death of George Osborn 








Jeweler Succumbs to Bullet Wound in Head 
Believed to Have Been Self Inflicted 


Kansas City, Mo., Oct. 26.—George 
Osborn, 69 years old, 4029 Benton Boule- 
vard, suffering from a bullet wound in 
his head, was found in a hollow near 
Benton Boulevard between 41st and 42nd 
Sts., Sunday morning, Oct. 21. Beside 
him was a revolver. He was unconscious 
when found, and was taken to the Gen- 
eral Hospital where he died Monday 
morning. The son said that his father 
apparently had shot himself because of 
ill-health. He had not been well for 
some time and worried a great deal 
about his condition. 

Mr. Osborn had been a jeweler for 
Montgomery Ward & Co. for the past 
17 years. Previous to his employment 
there he had been in the jewelry business 
in Thayer, Kan. 

He leaves besides the son, his widow, 
Mrs. Mary E. Osborn and a daughter, 
Miss Loretta Osborn, all at the home; 
three sisters, Mrs. Walter Freeman, 
Chicago; Mrs. William E. Henley, 
Clarion, Iowa; Mrs. Etta M. Braidy, 
Waterloo, Iowa, and a brother, Amos E. 
Osborn, LaPorte City, Iowa. 








A Remarkable Rough Amethyst, 
Weighing 98 Kilograms 
Found in Bahia, Brazil 


(See illustration on page 45) 


ECENTLY a Brazilian amethyst 

came to the rough-stone importer, 
Rudolf Leyser, Oberstein, weighing 98 
kilograms. The stone was tested at 
once by an expert. This enormous block 
which was found near Theophilo Ottini, 
on the border between Bahia and Minas, 
is the largest that has ever found its 
way so far into our industry. 

With it came the information that 
some time ago the amethyst crystal was 
found in Bahia, Brazil, which, from its 
measurement may be considered one of 
the largest crystals that has been known 
either there or anywhere else. It has 
a weight of 98 kilograms and has a 
height of 63 cm. and about 52 cm. width 
with 30 cm. thickness. As may be pre- 
sumed by the fracture surface on the 
lower end it is an outgrowth and was 
located in a great druse with other 
amethyst crystals. Notches in its upper 
surface point to this also, its true sur- 
faces forming an angle of 120°. 

The rare piece consists of a single 
crystal which has formed parallel with 
smaller crystals. Mineralogically, as 
well as optically, one can conceive the 
whole as a single crystal, as the internal 
parallel outgrowths possess the same 
crystallographic orientation. Specially 
noteworthy is the single “skin” which 
envelops the whole crystal. Very live- 
ly etch figures are discernible in it and 
it shows the noticeable streakings nearly 
always seen in amethysts. Besides this 
it shows the growth repetitions of the 
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in mutual 


rhomboid step formation 
parallel surfaces. 

Unfortunately, the light-brown sur- 
face (skin) hinders exact recognition of 
the color. Yet several places afford a 
glimpse into the stone and permit rec- 
ognizing a deep dark-violet color. In 
other places the color is somewhat light- 
er and parts of the parallel prism 
growths are as transparent as_ rock- 
crystal. 

It cannot therefore be foretold wheth- 
er the entire piece internally is of uni- 
form dark amethyst color; neither can 
it be judged whether the crystal is pure 
throughout. These questions can be 
cleared up only when the stone has been 
cut. ‘ 
This unusual and rare sized amethyst 
crystal is at present in the possession 
of the firm of Rudolf Leyser in Ober- 
stein. 








Must Make Restitution 





Abe Frackman Given Suspended Sentence 
on Condition That He Reimburse 
Buffalo, (N. Y.) Loan Concern for 
Ring Taken on Memorandum 


BUFFALO, Oct. 29.—Abe Frackman, 57, 
of New York city, formerly associated 
with Morris Estrinn in the wholesale 
jewelry business in this city, was given 
a suspended sentence of from two to five 
years in Auburn prison by County Judge 
F. Bret Thorn, on Oct. 24, on condition 
that he makes $600 restitution to the 
Rothschild Loan Co., 315 Main St., for 
a diamond ring he was convicted of ap- 
propriating June 17, 1924. 

The jeweler was found guilty of sec- 
ond degree grand larceny. According to 
the testimony at the trial, Frackman 
got the ring from Morris Kloville, pro- 
prietor of the loan company, on a memo- 
randum, and then pawned it for $500 
and left town. He was arrested several 
weeks ago and brought back for trial. 

He also was ordered by the court to 
reimburse Erie County for the expense 
of bringing him back, $250. 








Notes From the Diamond Fields 


A cablegram from Johannesburg, from 
the Central Diamond Mines of Tangan- 
yika, recently received by the London 
secretary, stated that the production of 
the previous three weeks amounted to 
1986 loads, yielding 203 carats of dia- 
monds, the largest stone being 20 carats 
in size. A third mine has been discov- 
ered in Block E of the company’s prop- 
erty, and prospects are very fair. 

* Ba * 


A dispatch from Kimberley, Oct. 7, 
stated that a native employe at the “Bad 
Hope” diggings in Darkly West had 
picked up a rough diamond weighing 
282 carats. This is said to be the larg- 
est diamond ever found in alluvial dig- 
gings. The gem, according to the news 
agency, was first sold to a Kimberley 
diamond merchant for about $22,000. 
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Had it been pure white, the buyer is 
reported to have said he would have paid 
$125,000 for it. 


* * * 


A dispatch from Pretoria, South 
Africa, sent by the Reuter News Agency 
of London, quotes the Minister of Labor, 
Mr. Boydell, as answering the objec- 
tions raised by Henri Polak, president 
of the International Diamond Workers’ 
Union, as being based not on the meth- 
ods used to establish a diamond cutting 
industry in South Africa, but to the 
establishment itself. According to the 
Minister of Labor, the steps taken to 
start the industry in South Africa were 
more than justified by circumstances, 
and few people outside of the Union 
appreciate what tremendous difficulties 
had been placed in the way of estab- 
lishing a diamond cutting industry there. 








No Special Observance of Diamond 
Day’s Reported in Detroit 


DETROIT, MIicH., Oct. 27.—Every day 
is diamond day in Detroit, is the gen- 
eral expression of retail jewelers. At no 
time of late has there been any special 
observance of the so-called diamond 
days. There always is, however, less 
effort made to push the sale of diamonds. 
And the same is true of other particular 
lines, like silver for instance. Further- 
more, at no time have any special ar- 
ticles been published in Detroit papers 
on the subject of diamonds. It is doubt- 
ful if the jewelers could obtain space 
for a subject of this kind unless it had 
some special general feature. 

There is no way to determine whether 
or not the public has any pronounced 
realization of a special drive on the sale 
of diamonds. It should, of course, real- 
ize that diamond sales are taking place 
in Detroit the same as are sales of other 
lines of jewelry. 

Earl Miller, manager of the Square 
Deal Miller organization, jewelers, al- 
ways features diamonds and is striving 
to sell them all the time. He recalls 
no special drives, however. The same 
report comes from Traub Bros. & Co., 
and a survey of the local newspapers 
fails to show any special efforts. This 
survey does show, however, that for a 
considerable time there has been less 
jewelry advertising than usual. 
ia 








One of the quickest robberies ever ac- 
complished in Amsterdam, N. Y., oc- 
curred early one morning recently when 
thieves smashed the show window at the 
Butler jewelry store at 42 E. Main St. 
and escaped with wrist watches worth 
$270. At 3.55 o’clock in the morning 
Patrolman Louis Ryba passed the store 
and at that time everything was peace- 
ful in the section. The officer went to 
police headquarters just around the 
corner where he reported his night’s 
work done and then left for home, pass- 
ing the store just five minutes later. He 
found the large window broken and the 
watches stolen. 
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Higher Protection on Imitation Pearls = 





Hearings in the Investigation Now Being Conducted by the Tariff Commission Continued During 
the Past Week—American Manufacturers Take Exception to the Cost Studies Made by 
the Government and Submit Evidence to Uphold Contention—Briefs 


WASHINGTON, D. C., Oct. 26.—Hear- 
ings in the imitation pearl tariff in- 
vestigation which opened Oct. 23 con- 
cluded today. Commissioner Thomas O. 
Marvin, chairman of the Tariff Commis- 
sion, announced that briefs should be 
filed by Nov. 26 and reply briefs by Dec. 
6. The representatives of domestic man- 
ufacturers, headed by Max C. Meyer, of 
New York city, presented exhaustive 
testimony with reference to domestic 
costs to show that under American wage 
scales it is impossible for the domestic 
industry to compete not only against 
the Japanese product but against im- 
portations from France and Spain. 

Importers of foreign beads contended, 
on the other hand, that an increase in 
tariff is not justified on the showing 
made in the Commission’s preliminary 
report. They argued in the first place 
that the selection of types made by the 
Commission for the purpose of compar- 
ing foreign and domestic costs of pro- 
duction is not representative; second, 
that invoice prices could not be taken 
as indicative of foreign costs; and third, 
that the interests of American labor 
would be adversely affected by closing 
the domestic market to foreign imitation 
pearls, as American labor is employed 
by manufacturing jewelers on unfinished 
foreign goods, to prepare them for sale 
on the American market. 

Joseph H. Meyer & Bros., the manu- 
facturers of Richelieu pearls, cannot 
produce a string of imitation pearl 
beads at less than five cents an inch, 
Mr. Meyer stated. The labor cost for 
stringing beads in this country exceeds 
the entire production cost of the Japan- 
ese product, according to Mr. Meyer. He 
described the Japanese product as made 
of “rejected” pearls, in which his firm 
at one time enjoyed a profitable business 
prior to the inroads made by Japanese 
competition in this class of goods. 

Tariff protection is necessary in order 
to safeguard American labor from the 
competition of low wages abroad, Mr. 
Meyer said. He explained that the 
beads are strung by hand and not by 
machinery and that all stringing is done 
in the manufacturing plants. In Japan, 
on the other hand, children begin to 
string beads at home when five years of 
age and consequently, said Mr. Meyer, 
Japanese costs are lower. Mr. Meyer 
stated that he had his information con- 
cerning Japanese manufacture from an 
investigator whom he had sent to Japan 
to study conditions in that country. 

Mr. Meyer stated that the domestic 
manufacturers desire an increase in the 
tariff duty only on certain types of beads 
but that this increase should apply to 


to Be Submitted 


importations from Japan, France and 
Spain, and should be assessed on the 
basis of American valuation for the pur- 
pose of equalizing the disparity between 
foreign and domestic production costs 
found to exist by the Tariff Commission 
in its investigation. John R. Rafter, of 
counsel for importers and foreign man- 
ufacturers, pointed out that domestic 
manufacturers of jewelry who employ 
American labor are consumers of im- 
ported imitation pearl beads. He men- 
tioned particularly in this connection one 
type of bead that is not made in this 
country. 

Joseph Lane, of Currie, Lane & 
Wallace, of New York city, counsel for 
the French and Spanish manufacturers 
contended that assessment of the duty 
on the basis of American valuation 
would prevent further importation by 
American consumers of their products. 
Both Mr. Rafter and Mr. Lane objected 
to the samples of imported beads and 
necklaces used by the Commission in its 
investigation of production costs, declar- 
ing that they are not comparable. They 
contended that it is impossible to make 
a comparative cost study because of the 
different sizes and qualities of imported 
beads. 

Morris Wolf, treasurer of the Man- 
hattan Bead Chain Co., importers and 
manufacturers of New York city, de- 
clared that, the five types of beads 
selected by the Commission are not rep- 
resentative of all importations of imita- 
tion pearl beads. He stated that his 
company imports beads of different 
shapes and qualities and sells them to 
syndicate stores to retail at 10, 20, 25 
and 50 cents a string. He explained 
that, in some instances, the beads are 
irregular in shape, that some are 
blistered, and that foreign beads could 
be distinguished by color. Imported 
Japanese beads are inferior to domestic 
grades, according to Mr. Wolf. He 
asserted that domestic beads selling at 
$1, $2 and $2.50 a string have recently 
shown increased sales over cheaper 
grades imported from abroad. A 50 per 
cent increase in the present tariff duty, 
he said, would eliminate the 10 cent 
string of beads now sold in the chain 
stores and also would take the 25 cent 
string out of his line of merchandise. 

George Kern, representing the Man- 
hattan Merchandise Co., of New York 
city, testified to the same effect. Mr. 
Kern criticized the cost studies made by 
the Commission, pointing out instances 
where invoice prices which were used by 
the Commission for data on foreign costs, 
do not reflect the actual foreign prices 
paid by the Manhattan Merchandise Co. 


Mr. Kern stated that chain stores are 
limited to a price of 6% to seven cents 
on a string that is sold over the counter 
at 10 cents. According to Mr. Kern, 
Japanese manufacturers sold their prod- 
uct below cost of production in 1926, the 
year used by the Commission to com- 
pute comparative domestic and foreign 
costs. In that year, he said, there was 
an over-production of beads in Japan. 
Mr. Kern stated that he had been ap- 
proached at that time by a representa- 
tive of one Japanese firm to take stocks 
off their hands which were stored in New 
York city. Mr. Kern also questioned the 
selection by the Commission of only five 
types of beads for the purpose of its 
cost investigation. 

Samuel Braunstein, in charge of the 
imitation pearl department of D. Lisner 
& Co., of New York city, argued that 
the record made by the domestic manu- 
facturers and the data presented by the 
Commission in its preliminary statement 
of information do not warrant the im- 
position of higher tariff duties. Mr. 
Braunstein stated that foreign invoice 
prices are not representative of foreign 
production costs. He said that D. 
Lisner & Co. purchases beads from 
abroad but that because of changes in 
style, many of the foreign beads have 
to be reconstructed to meet trade de- 
mand at costs beyond those paid for the 
beads in their unfinished stage. He 
stated that the five types of beads sel- 
ected by the Commission as a basis for 
its investigation are not representative 
of trade demand nor of the line handled 
by his firm. Mr. Braunstein stated that 
it was difficult to distinguish the varia- 
tion in the quality between the several 
grades of pearl beads, contradicting in 
this respect the testimony given Oct. 23, 
by Carl G. Pfeiffer, a domestic manufac- 
turer of Peekskill, N. Y. Mr. Braun- 
stein also took exception to the state- 
ment made by Mr. Pfeiffer that New 
York city is the principal wholesale 
market. He declared that New York 
city is among the smallest markets for 
such products. 

E. P. Sheppherd, vice-president of 
Albert Lorsch & Co., of New York city, 
criticized the Commission’s cost study 
and scouted the plea made by domestic 
manufacturers that greater tariff pro- 
tection is necessary to preserve their 
business. He said that he had made 
futile attempts to sell imported imita- 
tion pearl beads to domestic jewelry 
manufacturers. He told the Commission 
that there is no hollow pearl bead in- 
dustry in this country and that the so- 
called solid pearl is a new invention, 
constituting a new step forward in de- 
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veloping the imitation pearl bead indus- 
try. The hollow pearl and the solid 
pearl are not comparable either in qual- 
ity or price, according to Mr. Sheppherd. 
fo show the impossibility of computing 
foreign and domestic production costs 
on the types selected by the Commission, 
Mr. Sheppherd said that the pearl bead 
and the solid pearl are not the only 
types imported from abroad. He ex- 
plained that beads made of wood and 
clay also are imported as imitation pearl 
beads. He claimed that there are ap- 
proximately 1000 items for which no 
cost data was obtained by the Com- 
mission. 

Both Mr. Rafter and Mr. Lane re- 
quested the Commission to select a more 
representative number of products as a 
basis for tabulating domestic and for- 
eign costs. Chairman Marvin suggested 
that Mr. Meyer, as representing the 
domestic manufacturers, and Messrs. 
Rafter and Kern, as representing the 
foreign manufacturers and importers 
should reach an agreement to select, for 
purposes of comparisons, certain types 
of pearl beads that have similar com- 
petitive characteristics. Mr. Rafter 
stated that certain types of foreign 
beads which are not competitive with 
the domestic products should be excluded 
from the Commission’s findings. Mr. 
Meyer contended on the other hand that 
the Commission’s cost figures are entire- 
ly satisfactory. 

Philip Friedman, representing Cohn 
and Rosenberger, of New York city, 
testified in opposition to the application 
for an increase in tariff duties. He 
stated that he was obliged to import 
certain small-sized beads from Japan 
and also imported beads from other 
countries made to his own specifications 
because they are not obtainable in the 
United States. Referring to samples 
selected by the Commission in making 
its cost study, Mr. Friedman stated that 
in some instances no comparison could 
be made between certain types of im- 
ported and domestic beads. Mr. Fried- 
man explained that foreign beads are 
not imported in the finished stage and 
that importations are strung and clasped 
by his firm before they are placed on 
sale in the domestic market. He also 
said that his firm dips the imported 
beads in an enamel. The material used 
for dipping is regarded as a chemical 
secret in the domestic market, accord- 
ing to Mr. Friedman, but he had been 
advised, he said, that in Japan the man 
who sweeps the floors makes up the fish 
essence which is used to give the beads 
a pearly effect. 

Among others who testified in opposi- 
tion to the application made by domestic 
manufacturers looking to a tariff in- 
crease were H. Markowitz, of the Aetna 
Bead & Novelty Co., Brooklyn; Fred G. 
Tauber, of the New York Merchandise 
Co., Inc., New York city; Samuel Bam- 
berger, of Lassner & Bamberger, New 
York, and Asa L. Hill, of S. S. Kresge, 
Detroit. 








R. J. Satterthwait, Charleston, W. Va., 
has retired from business after 55 years. 
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Death of H. B. Billings 


Member of New York Wholesale Jewelry 
Trade Passes Away at His Home 
in Metropolis 





Henry Baremore Billings, son of the 
late Chester Billings, one of the found- 
ers of the old former firm of Randel, 
Baremore & Billings, died last Tuesday 
at his home, 1035 Fifth Ave., New York. 
Mr. Billings, at the time of his death, 
was engaged in the wholesale jewelry 
business at 535 Fifth Ave., New York. 

For a week before his death, Mr. 


THE LATE H. B. BILLINGS 


Billings had been suffering with a cold 
which kept him confined to his home. 
At the time THE JEWELERS’ CIRCULAR 
went to press, arrangements for the 
funeral services and burial had not been 
completed. 

Born in Brooklyn, N. Y., on Nov. 25, 
1874, Henry Baremore Billings was 
taken by his parents when a boy to 
reside in New York City. There he was 
educated in the Harvard School for Boys 
and made his entry into the jewelry 
business in 1897. Just about this time 
his father, Chester Billings, had taken 
over the old firm of Randel, Baremore 
& Billings. 

The house of Randel, Baremore & 
Billings, of which Chester Billings & 
Son were the successors, was one of the 
oldest and best known concerns in the 
trade. It was originally founded in 
1840 by Randel & Baremore, with quar- 
ters on N. Moore St., New York. In 
1849 the business was moved to Liberty 
Place, but three years later was com- 
pelled to take larger quarters at the 
corner of Maiden Lane and Nassau St. 

During these years Chester Billings 
entered the employ of the firm as a book- 
keeper. Mr. Billings was energetic and 
always on the alert, and soon acquired 
a remarkable expertness in judging 
gems. He eventually became the firm’s 
gem expert and later was admitted as 
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a partner, after wh‘ch tlie concern be- 
came known as Randel, Baremore & Co. 
In 1880 the title of the firm was again 
changed to Randel, Baremore & Billings, 
and in 1897, Mr. Baremore having died 
in the meantime, Mr. Randel sold his 
interests to Mr. Billings. It was then 
that Mr. Billings admitted his son, Henry 
Baremore Billings, as a member of the 
firm, which thereafter became known as 
Chester Billings & Son. 

Not long after the formation of this 
firm, the elder Mr. Billings died, and 
thereafter the son conducted the busi- 
ness under the old firm name. 

While still maintaining the downtown 
office, Mr. Billings opened a retail store 
at Fifth Ave. and 34th St. in 1905, and 
this was continued until 1909, when the 
business was liquidated. 

Mr. Billings then left the jewelry busi- 
ness, but in 1920 he returned as a whole- 
saler, and at that time made his head- 
quarters at 170 Broadway. Continuing 
business under his own name, he then 
moved to Fifth Ave. and 40th St. in 
1923, where he opened an office for the 
retail trade. In 1927 he moved to his 
present quarters at 535 Fifth Ave. 

Mr. Billings was a member of many 
organizations, although his only affilia- 
tion of this kind in the trade was with 
the Jewelers’ 24-Karat Club. He was 
active in Masonic circles and was a 
member of St. John’s Lodge No. 1, 
F. & A. M.; Union Chapter No. 7, 
R. A. M.; Damascus Commandery No. 
5; Knights Templar, and Salaam Ten- 
ple. He was also affiliated with the 
Lambs’ Club, the Wykagyl Country 
Club, Princeton Club, Shackamaxon 
Country Club, Bluff Point Country Club, 
and The Players. For a number of 
years Mr. Billings maintained a home 
at Valcour, Clinton Co., N. Y., where 
he spent his summers. 

Deceased is survived by his son, 
Chester Billings; one daughter, Mrs. 
Harold W. Scott, and one sister, Mrs. 
H. I. Godwin. 








Cables from Johannesburg and Cape 
Town say that some feeling has been 
caused by the confiscation by the South 
African Government of parcels of dia- 
monds worth nearly $500,000 on the 
ground that they were gems smuggled 
from the State alluvial diggings of Na- 
maqualand and passed off on buyers as 
Transvaal stones. The parcels of stones 
were, it seems, acquired by buyers in the 
course of ordinary business dealings 
with diggers on the Transvaal fields. 
Consternation prevails among diamond 
buyers and exporters. Several buyers 
have had to give up small parcels of 
stones they had purchased ranging in 
value from $50,000 to $100,000. The dia- 
mond detective department took over the 
alleged smuggled goods, and the State 
diggings now are reported to be en- 
closed with barbed wire and guarded by 
police. The investigations by govern- 
ment officials and police now proceeding 
will, it is anticipated, show how the Na- 
maqualand gems were smuggled into the 
Transvaal. 
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Crime Fighting Organizations Merge 


Consolidation of Jewelers’ Security Alliance, Jewelers’ National Crime Committee and Jewelers’ 
Protective Union Brings Three Major Bodies Under One Head to Be Known as 
Jewelers’ Security Alliance of the United States 


A very powerful centralized crime 
fighting organization owas formed 
last Tuesday by the consolidation of the 
Jewelers’ Security Alliance, the Jewelers 
National Crime Committee and _ the 
Jewelers’ Protective Union. This merger, 
which brings these three major crime 
fighting organizations under one head, 
to be known in the future as the Jewel- 
ers’ Security Alliance of the United 
States, is considered one of the biggest 
and most important accomplishments in 
the trade. The consolidation came after 
several years of negotiation and was 
finally consummated by a special meet- 
ing of the members of the Jewelers’ 
Security Alliance held last Tuesday 
afternoon at the rooms of the Jewelers’ 
24 Karat Club, 15 Maiden Lane, New 
York. 

Although the attendance was small, 
practically every member of the execu- 
tive committee was present and as only 
the mechanics of the merger needed 
attention, it took only a few minutes 
to close the final details, bringing the 
three associations under one _ head. 
While the Jewelers’ National Crime 
Committee and the Jewelers’ Protective 
Union, each lose their separate and dis- 
tinct identities, the work of these organ- 
izations will be continued with more 
vigor and with less duplication of effort. 

The meeting last Tuesday afternoon 
was presided over by Harry C. Larter, 
president of the Jewelers’ Security Al- 
liance, who told the jewelers briefly just 
what the consolidation would mean. He 
called attention to the revised constitu- 
tion and by-laws of the Jewelers’ 
Security Alliance and without much 
hesitation, these were adopted un- 
animously. With the passing of these 
articles of the constitution, the merger 
was accomplished and then President 
Larter took occasion to call attention 
to the fact that it is of the utmost im- 
portance that the wholesalers, importers 
and manufacturers should get behind 
the crime fighting organization in an 
endeavor to stamp out crime in the 
trade. Each member of these branches 
of the industry, who have men on the 
road should lose no time, stated Mr. 
Larter, in securing certificates of regis- 
tration for their salesmen, the price of 
which the executive committee has de- 
cided at this time, will be $20 for each 
certificate. The same service that was 
formerly rendered by the Jewelers’ Pro- 
tective Union, namely: that of running 
down criminals who attack registered 
salesmen, will be given by this new 
branch of the Alliance which will be 
known as the Travelers’ Protective 
Service. It is expected this service will 
be given in a more efficient and satis- 
factory manner than heretofore. Presi- 


dent Larter called attention to the fact 
that this division of the Alliance will 
be in charge of Raymond Erhardt, who 
for many years, was associated with the 
Jewelers’ Protective Union. 

In taking over the Jewelers’ National 
Crime Committee, it was pointed out by 
President Larter that Richard C. 





HARRY C. LARTER, PRESIDENT 


Murphy, present counsel for that organ- 
ization, will still have charge of all 
criminal operations. 

Everyone attending the special meet- 
ing last Tuesday afternoon was enthu- 
siastic over the consolidation and voiced 
the opinion that this was one of the 
greatest pieces of work ever accom- 
plished in the jewelry trade. 

Following the special meeting of the 
members, President Larter called the 
executive committee together, at which 
time, Otto D. Wormser, Arthur Lorsch 
and G. H. Niemeyer were elected mem- 
bers of the executive committee of the 
newly enlarged Jewelers’ Security Al- 
liance. These elections were made to 
fill the vacancies created by the adop- 
tion of the revised constitution and by- 
laws. These three new members of the 
executive committee were chosen because 
of their outstanding activity in the work 
of the Jewelers’ National Crime Com- 
mittee. The officers heading the Al- 
liance will continue to administer the 
affairs of the enlarged organization. 

President Larter, in furtherance of 
the plan of consolidating the three crime 
organizations in the trade, and to 
promote a closer relationship between 
the active workers, has invited each 
member of the executive committee and 
officers, as well as Secretary Noyes, 


Richard C. Murphy, and Raymond 
Erhardt to attend a luncheon at the 
Drug Club, on Nov. 9. At this luncheon, 
President Larter, with the assistance 
of his fellow workers, expects to map 
out the work growing out of the con- 
solidation. The administrative offices 
of the Alliance will be maintained at 
15 Maiden Lane, where the organization 
has taken larger quarters on the eighth 
floor. All criminal work, however, will 
be handled by Richard C. Murphy, whose 
office is still located at 535 Fifth Ave. 

The major changes made in the re- 
vised constitution and by-laws were 
made only to effect the consolidation. 
These new additions and revisions fol- 
low: 

Constitution 


ARTICLE II. 


OBJECT 


The object of the Alliance shall be to 
furnish efficient detective service for its mem- 
bers in cases of burglary, robbery or theft 
and the prosecution of any person or persons 
who may be arrested for such offenses, to- 
gether with the recovery of the stolen proper- 
ty as far as possible, and to perform such 
other services as in the judgment of the 
Executive Committee are beneficial to the 
jewelry industry. 


ARTICLE V. 


MEMBERSHIP 


The Members of Class B may, upon pay- 
ment of an annual Registration Fee for each 
traveling salesman or other employee, such 
fee to be fixed from time to time by the 
Executive Committee, register their traveling 
salesmen or other employees and thereupon 
become entitled to Travelers Protective Ser- 
vice, with respect to the traveling salesmen 
or other employees so registered. 

Such Registration fees shall be credited 
and belong to the fund hereby established 
and designated as the “Travelers Protective 
Service Fund.” 

Travelers Protective Service shall be fur- 
nished out of the “Travelers Protective Ser- 
vice Fund” under rules, regulations and con- 
ditions to be promulgated by the Executive 
Committee from time to time and shall con- 
sist of the following: 

FIRST—Full detective service when any 
registered traveling salesmen or employee 
has been robbed or assaulted and injured dur- 
ing a robbery or attempted robbery of a 
member’s property at any time while away 
from such member’s store, office or place of 
business, to be continued until the robbers 
are caught and punished or every available 
clue has been worked out to the fullest ex- 
tent, and the stolen property recovered if 
possible. 

SECOND—A reward of not less than $100 
and not exceeding $5,000, as the Executive 
Committee in its discretion may determine, 
may be offered for the arrest and conviction 
of the robbers who rob or assault and injure 
a registered traveling salesman or employee 
during a robbery or attempted robbery at 
any time while away from such member’s 
store, office or place of business. 

THIRD—Such other service as the circum- 
stances of the case may require and the 
Executive Committee in its discretion may 
determine. 

FOURTH—The registration of any or all 
of the traveling salesmen or employees of 
any member may be cancelled at any time 
by a two-thirds vote of those present at any 
meeting of the Executive Committee, and 
upon not less than five nor more than ten 
days written notice served personally or by 
mail upon the member affected by such 
action. Such notice shall be accompanied by 
the pro rata refund of any unexpired regis- 
tration fees and the Travelers Protective 
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Bervice shall cease and determine on the 
date fixed in such notice. 


By-Laws 
ARTICLE V. 


ELECTION OF OFFICERS 


Upon the ratification of these By-Laws as 
amended, the three vacancies in the executive 
committee, created by increasing the number 
thereof as hereinabove provided, shall be 
filled by the executive committee. The mem- 
bers thus designated shall serve until the 
annual election to be held in January, 1929. 

At the said election, held in January, 1929, 
the President, three Vice-Presidents and the 
Treasurer shall be elected. There shall also be 
elected nine members of the excutive com- 
mittee, three for a term of one year, three 
for a term of two years and three for a term 
of three years. At every subsequent annual 
meeting of the Alliance, in like manner, 
elections shall be held for officers whose term 
of office at that time expire and for vacancies 
in office, if there be any, excepting that the 
persons elected as members of the executive 
committee, in the place of those whose terms 
of office at that time expire, shall be elected 
for the term of three years. 


ARTICLE VI. 


It shall be the duty of the Executive Com- 
mittee to prescribe the forms of application 
for Alliance membership and for Travelers 
Protective Service; to promulgate rules, reg- 
ulations and conditions for Travelers Pro- 
tective Service; to direct the Secretary in 
the discharge of his duties and to exercise 
a general supervision of the business of the 
Alliance and to furnish a full report to the 
special 


regular annual meeting or to any 


meeting when required. 


ARTICLE VII. 


Sec. 1. The President shall appoint an- 
nually a Finance Committee of three mem- 
bers of the Executive Committee, the first 
named to be Chairman, and in addition the 
President and Treasurer to be ex-officio mem- 
bers from the Executive Committee. The 
duties of the Finance Committee shall con- 
sist of the supervision of all the funds of 
the Alliance, advising the purchase of or sale 
of investments by the Executive Committee. 

The Finance Committee shall have the 
power to allocate funds to the use of the 
respective committees herein, subject to such 
rules and regulations as may be adopted by 
the Executive Committee. 

Sec. 2. The President shall appoint an- 
nually a Crime Committee of three from the 
Executive Committee, the first named of 
which shall be Chairman, with the President 
as an ex-officio member. The duties of the 
Crime Committee shall be the general super- 
vision of ali criminal attacks upon our mem- 
bers, also any other important crime activi- 
ties occurring in the jewelry trade, and the 
planning of crime preventive measures for 
the good of the trade at large. 

Sec. 3. The President shall appoint an- 
nually a Registration Committee of three 
members from the Executive Committee, the 
jirst named of which shall be Chairman, with 
the Presedent ex-officio. The duties of the 
Registration Committee shall be the general 
supervision of all the work pertaining to the 
registration of traveling jewelry salesmen, 
and the Department of the Alliance to be 
known as the Travelers Protective Service. 

Sec. 4. The President shall appoint an- 
nually a Membership Committee of three 
members from the Executive Committee, the 
first named of which shall be Chairman, with 
the President as ex-officio, member. The 
duties of the Membership Committee shall 
be to constantly endeavor to increase mem- 
bership, suggesting plans from time to time 
how this can be done, for the approval of 
the Executive Committee, also the super- 
vision of applications for membership with 
their recommendations pertaining thereto. 

Sec. 5. The Chairman of the several com- 
mittees of the Executive Committee are em- 
powered to call meetings of their Committee 
as the occasion may require and each Chair- 
man shall report at the monthly meeting 
of the Executive Committee any important 
activities of his Committee for the approval 
or disapproval of the Executive Committee. 

Sec. 6. The President may appoint special 
committees with the approval of the Exu- 
ecutive Committee. 

Sec. 7. In the absence of the President 
the Vice-Presidents in their respective order 
of office shall participate im the activities of 
the several committees when called upon to 


do 80. 
ARTICLE VIII. 


In case of a vacancy occurring in the Board 
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of Officers of the Alliance, the Executive Com- 
mittee shall have the power to fill the same 
until the next annual meeting of the Alliance. 
In case of a vacancy occurring in the Ea- 
ecutive Committee, the Executive Committee 
shall have the power to fill the same until 
the next annual meeting of the Alliance at 
which time the vacancy shall be filled by the 
election of a member who shall serve for 
the unexpired portion of the term so filled. 





aceoe | 


Death of David S. Granaat 





Amsterdam Diamond Cutter Passes on After 
a Long Illness 

A cablegram received here several 
days ago announced that David S. 
Granaat, prominent diamond cutter of 
Amsterdam, Holland and well known to 
many American dealers, died last Sun- 
day at his home in that city. For sev- 





THE LATE DAVID S. GRANAAT 


eral years, Mr. Granaat was in 
poor health and had been more or less 
inactive in his business, which has been 
carried on by his son, Siegfried Granaat. 

Mr. Granaat was a native of Amster- 
dam, having been born in that city on 
Aug. 1, 1855. He spent his entire life 
in the diamond cutting business. While 
Mr. Granaat had never made a trip 
to America, he numbered among his 
many friends diamond dealers in this 
country who frequently went to Amster- 
dam on purchasing trips. He was of a 
charitable nature and did a great deal 
of good work of which nothing was ever 
heard. For 30 years, he has been rep- 
resented in the United States by his 
brother-in-law, Benjamin Fiegel, 230 W. 
48th St., New York, who received the 
cable announcing Mr. Granaat’s death. 

Deceased is survived by one daughter, 
Mrs. A. S. Jacobson; one son, Siegfried; 
one brother and two sisters. 








Henry W. Chapin, who until recently 
conducted a jewelry and watch repairing 
establishment on Center St., Danielson, 
Conn., has reopened a new store on Main 
St., in the same city. 
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Salesman Robbed 


Two Thieves Attack Victim in Bronx 
Apartment House and Escape with 
Jewelry 


Abner E. Blumfield, a jewelry sales- 
man living at 948 Fox St., Bronx, N. Y., 
was leaving his apartment last Tuesday 
when he was attacked by thieves who 
escaped with jewelry worth nearly $18,- 
000. The thieves beat their victim so 
severely that he was sent to Lincoln 
Hospital where he was confined until 
yesterday (Wednesday) afternoon. 

Mr. Blumfield was in the vestibule of 
the apartment house in which he lives 
looking into the mail box when he was 
waylaid by two men. One of the pair 
felled him with a “billy” or blackjack 
while the other thief removed a case con- 
taining jewels from his pocket. The 
blow stunned the salesman and when he 
regained his senses his assailants were 
gone. 

The jewelry, it is said, belonged to a 
Mrs. A. Markowitz, whose husband has a 
dress shop on Seventh Ave. She had 
given it to Mr. Blumfield to sell for her, 
he said. There were a diamond brooch, 
a diamond bracelet, a diamond-studded 
chain and a diamond ring. 








Notes From Here and There 


Henry Flamming is reported to have 
bought the Steger jewelry store at 
Dyersville, Iowa. 

The H. E. Kinnear Jewelry Co. has 
opened a new store at Fifth and Adams 
Sts., Marion, Ind. 

A new jewelry store has been opened 
at 607 S. 16th St., Omaha, Neb., by Fritz 
E. Sandwall. 

Friedman’s, jewelers, 7 Broughton 
St., Savannah, Ga., will open a branch 
store at 1524 Newcastle St., Brunswick, 
Ga. 

Frank G. Olin, 108 New Park St., 
Lynn, Mass., engaged in the jewelry 
business on Market St. for many years, 
died recently. He was 67 years old. 

Sheff’s Inc., Parkersburg, W. Va., are 
retiring from the retail jewelry business 
and are now holding a closing out sale 
of the entire stock. 

Burt Rogers, who has been associated 
with the late Frank Rogers’ jewelry 
store at 22 Bleecker St., Gloversville, 
N. Y., has taken over the store and 
equipment. 

Benjamin M. Levy, 47 years old and 
a member of the firm of Levy Bros., 
jewelers, Fort Worth, Tex., died on Oct. 
14 at his home in that city. Mr. Levy 
was engaged in business in Fort Worth 
for 25 years. Surviving are his widow, 
two sons, a brother and four sisters. 

The formal opening of the Kay Jew- 
elry Co.’s store at 515 Church St., Nash- 
ville, Tenn., was held last week. The 
Kay concern now has 32 chain stores 
in cities stretching from coast to coast. 
Homer Jonas, well known in Nashville, 
is manager of the newest store in the 
Kay chain. 
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International Jewelry Congress in Paris 





Representatives from Sixteen Countries Meet Oct. 15, 16, and 17 and Discuss Trade Questions 
—Resolutions Adopted Regarding Nomenclature of Gems, Marking of Jewelry 


Reported by a representative of the 
National Jewelers Publicity Associa- 
tion. 


Paris, Oct. 17.—The Second Inter- 
national Congress of the Association of 
Manufacturers, Wholesalers and Retail- 
ers held in this city, Oct. 15, 16 and 17, 
was a most successful meeting and was 
attended by representatives of a number 
of countries. Important resolutions 
were adopted and other business trans- 
acted. The next congress of jewelers 
will be held in London in May, 1930, and 
a smaller gathering in the same city in 
May, 1929. 

The Congress was called to order by 
the Board of the International Bureau 
and was attended by delegates and a 
number of representatives from 16 
countries, as follows: 

E. A. Dodd, G. L. Joseph, A. F. Klean, 
Ben Straus, W. Llewellyn-Amos, Gilbert 
Dennison, E. V. Jarry and E. Hopkins, 
all of Great Britain. 

Jean Pagain, A. Saglier, M. Caesar, 
Georges Fouquet, P. Radius, M. Fouquet- 
Lapar, Hugues Citroen, Emile Lange- 
roch, M. Mellerio, Charles Garnier, M. 
Henin and M. Ettlinger, all of France. 

J. Alseyg and Joseph Hillesum of the 
Argentine. 

Philippe Lantomaso, A. E. Kessler, 
Suscipe Renate, Arelio Basato, R. Cusi, 
Bruno Bruni, Dr. Ferruco Animali, An- 
gelo Clemenli, Salvator Barraja, Jean 
Frassini and Milio Inverinzi, all of Italy. 

G. D. Anderson of Norway. 

Dr. Stephen Troll, Dr. Charles 
Brunner and Julius Fliegel of Austria. 

L. Szult and K. Stark of Poland. 

Hugo Skaul, Oswald Reiner, Henri 
Noll, I. P. Vanecek, Isador Frostig, 
Eugen Fuchs and P. Falkenar, all of 
Czecho-Slovakia. 

K. A. Jahsson of Sweden. 

Hans Schaefle, E. Meister, M. Leh- 
mann, Albert Weber, L. G. Brandt, A. 
Bettensby and Jules Guinard of Switzer- 
land. 

Mellerice Hermanos of Spain. 

Charles Habib and Adolphe Klein of 
Belgium. 

M. Godrej of English India. 

W. Altmann, F. R. Wilm, Carl Reihle. 
M. Gerlach, Hugo Straus, W. Carl Ross, 
Dr. Clemens Mohring, Madame Freida 
Vallendin Fournaliche, Paul Kohler, M. 
Neimetger, Dr. Canthal, Emil Suedes, 
Walther Ledicke, Ad. Schrader and 
Ernest Bruckmann of Germany. 

C. J. A. Begeer, J. B. Citroen, Von 
Rossum du Chapelle and L. Heltman of 
Holland. 

Paul Michelsen of Denmark. 

The work of the Congress was divided 
between three main commissions, who 
took up separately questions relative to 


and Other Topics 


precious stones, precious metals and 
propaganda (publicity). Special effort 
was made to provide uniform regula- 
tions in all European countries to main- 
tain high standards of metals and to 
draw more clearly the lines between 
precious stones and their imitations. 
The work of the three commissions was 
accepted unanimously by the Congress. 
The resolutions presented and voted 
upon at the final meeting of the Con- 
gress were as follows: 


Resolutions Adopted by the Commis- 
sion on Precious Stones 


First Resolution —Pearls which have been 
produced by the assistance of human inter- 
vention must be sold and invoiced as such, 
under the name of “cultured pearls” with- 
out any other qualification. In England, it 
is understood, that the word “pearl” is 
equivalent to the French word “perle fine.” 

Second Resolution—The International 
Congress considers that great inconvenience 
has been caused by exporters drilling two 
small holes in pearls. They recommend that 
the Congress accept first, that the diameter 
of the hole drilled in the pearl shall not be 
less than three-tenths of a millimeter; sec- 
ond, that should the exporter not fulfill 
this condition, the buyer should be per- 
mitted to deduct 2144 per cent from the 
weight by way of penalty; third, that all 
the various nationalities who are members 
of the International Bureau should circular- 
ize their members, advising them to adhere 
to this regulation. 

Third Resolution—This Congress recog- 
nizes the necessity of establishing in each 
country a laboratory under the guidance of 
the trade, to carry out research work in 
pearls and precious stones, and second, of 
establishing certain laboratories to act in 
liaison with laboratories in other countries, 
concentrating their efforts on research work. 

Fourth Resolution—This Congress recom- 
mends that the Associations in all countries 
should decide that the word “ruby” with- 
out any other qualification should be re- 
served exclusively for the Burma ruby; that 
all other rubies require a qualification as 
to origin, other than coming from Burma. 
The Commission proposes to the Congress 
also to fix, for the other precious and semi- 
precious stones, normalized indications. 


The following resolutions were 
adopted by the Commission on Precious 
Metals: 


Resolutions on Precious Metals 


First Resolution—Platinum used _ in 
jewelry manufacture, watches included, 
should be at a minimum standard of 
950/000; iridium is recognized as a succeda- 
neum of platinum. It is desirable, first, to 
accept internationally a tolerance of 50/00; 
second, that in all countries where a control 
of platinum is not obligatory, manufactur- 
ers affix a trade stamp “PT”—the trade 
stamp not to be applied on any part which 
is not entirely of platinum. Delegates from 
England and Czecho-Slovakia state that 


their manufacturers adhere to a 950/000 
standard, without any tolerance. 

Second Resolution—The Congress recom- 
mends that all countries adopt uniform 
standard for gold jewelry. They suggest 
that Sweden and Portugal reduce their legal 
standard to 750/000, and that England intro- 
duce 14K in place of 15K. The Congress 
recommends the inauguration of a Com- 
mission to study the question of definition 
and legislation of gold plate, to make a 
report at the next Congress; the members 
of this Commission to be appointed by the 
International Bureau. 

Third Resolution—The Congress recom: 
mends as international standards for silver, 
925/1000 and 835/1000, it being understood 
that those countries who may use a higher 
legal standard will do so. The standard of 
800/1000 for watch cases is maintained 
under further order. 


To avoid the use of the names of 
precious metals in jewelry of other 
denominations, which causes confusion 
among buyers, the Congress decides 
upon a study of metals of inferior 
denominations, especially those in which 
the names of precious metals should be 
eliminated. For example, the Commis- 
sion suggests the word “plate” for silver 
plate. 

The Congress requests the editors of 
technical and trade papers to leave all 
erroneous denominations out of their 
advertisements as far as concerns the 
use of names of others than their 
original names, and considers it the duty 
of all trade associations to conform 
themselves to this request. 

In presenting new laws regarding 
precious metals, the Congress requests 
that the International Standards which 
have been adopted should be taken up in 
these new laws as “legal standards,” 
and that it should be forbidden to offer 
for sale under the name of “precious 
metals,” goods which have been manu- 
factured according to inferior standards. 

The committee advises the Congress 
to appoint a sub-committee to study the 
best methods to arrange for the recog- 
nition of hall-marks, trade-marks and 
standards of the various countries. 
This committee should be composed of 
a delegate from Germany, France, Great 
Britain, Italy and Switzerland. 

The Congress recommends the ap- 
pointment of a commission to study the 
questions of definition and legislation in 
regard to the name “gold-filled” and to 
present a report at the next Congress, 
the commission to be named by the In- 
ternational Bureau. 


Resolutions Adopted by the Commis- 
sion on Propaganda (Publicity) 
and Insurance 


First Resolution—It has been re- 
solved by the Commission for In- 
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surance that the delegates, Mr. 
Meister of Zurich and Mr. Altmann 
of Berlin, be asked to formulate the 
principal points involved in all dif- 
ferent kinds of insurance policies. 
The different organizations in each 
country will be asked to submit 
without delay, their country’s legis- 
lative formulae for this purpose, 
regarding all insurance matters, all 
their wishes and desires concerning 
any change of policy. The commis- 
sion is asked to forward in good 
time, with these reports, their sug- 
gestions to the International Bu- 
reau, that a uniform international 
policy may be worked out at the 
next Congress. 


Second Resolution—The situation 
in our industry and our commerce 
demands that we energetically push 
the sale of our products. To arrive 
at this end, the International Con- 
gress attaches great importance to 
the necessity of each country get- 
ting in touch with the International 
Bureau to undertake propaganda 

| (publicity) in jewelry, silverware 
and allied products. The Congress 
goes further to say that this action 
is a duty to be regarded as indis- 
pensable to our professional organ- 
izations. “ 


It is recommended that all countries 
who have no organization for propa- 
ganda (publicity), form such an organ- 
ization at once, and notify the Inter- 
national Bureau—this to take place be- 
fore the beginning of 1929. 

Although the methods and means for 
propaganda (publicity) are different in 
each country, the arrangement of propa- 
ganda (publicity) plans on a uniform 
basis will give more activity and efficacy, 
and in order that a propaganda (pub- 
licity) program in any one country shall 
not infringe upon the plans of a neigh- 
boring country, it is desirable and neces- 
sary that the following plans be carried 
out: 

To finance this propaganda (pub- 
licity) plan, the affiliated countries are 
recommended to adopt the Swiss method, 
which is based on a service fee accord- 
ing to the amount of business involved, 
half paid by the retailer and half by the 
manufacturer. It is recommended that 
the percentage of this contribution be 
uniform in all the countries involved. 

In the interest of this propaganda 
(publicity) plan, the International Bu- 
reau puts itself at the service of all 
affiliated countries, to centralize adopted 
methods, to receive all communications, 
and to disseminate literature and docu- 
ments concerning this matter, to all 
affiliated countries. 








A safe weighing 168 pounds and con- 
taining $5,000 worth of jewelry was car- 
ried away bodily from an Islington, Eng., 
jeweler’s store one morning recently. 
Either a van or a car was used to trans- 
port it. The safe, ripped open, and 
empty was later found the other side of 
the metropolis on a heath. 
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Thieves Get Diamonds 





Pair Steal Gems Worth $4,000 from New 
Haven Jewelry Store 


NEw HAVEN, CONN., Oct. 25.—The 
jewelry store of Samuel H. Kirby & 
Sons, 972 Chapel St., was the scene last 
Saturday of one of the boldest daylight 
robberies ever committed in New Haven. 
The theft was committed by a man and 
woman, who stole diamonds worth $4,000. 

Calmly walking into the store, the 
man asked to be shown a collection of 
valuable diamonds so that his compan- 
ion, a woman, might choose one. The 
clerk was easily deceived by the 
“smooth” appearance of the pair of 
thieves, who had adapted themselves to 
modern methods of crime. 

Choosing a tray of costly stones to 
show to his prospective customer, the 
clerk placed it on the counter for in- 
spection. The fastidious taste of the 
woman demanded settings of more ex- 
quisite design. 

Busily engaging the clerk in’ con- 
versation, the man moved along the 
counter to where a group of settings 
were on display. Asking for a Tiffany 
style mounting, the man sent the clerk 
for his display, at the same time giving 
the signal to his companion, who scooped 
up the collection of diamonds. Both 
thieves ran out of the store and dis- 
appeared in the crowd of pedestrians 
walking by. 

The astounded clerk recovered from 
his surprise and shouted to the pro- 
prietors that the store had been robbed. 
The detective bureau was notified by 
telephone, and Captain James J. Deegan 
detailed Detective James R. Cook to in- 
vestigate the robbery. No clues except 
for the accurate descriptions of both 
the man and the woman could be given.” 
The detective bureau has received minute 
descriptions of the stolen diamonds. 








Window Looted 


Thieves Escape with Jewelry Worth $1,601 
from Roanoke, Va., Establishment 


ROANOKE, VA., Oct. 25.—The show 
window at the store of the Shapiro 
Jewelry Co., 112 W. Campbell Ave., was 
smashed one night recently and watches 
and rings said to be worth about $1,601 
stolen. The theft is believed to have 
been committed by two men who were 
seen loitering near the store. 

While the hour of the robbery has not 
been definitely determined, since no one 
saw or heard the burglars, 1t is believed 
that it occurred between 4.15 a. m. and 
daylight. The discovery was made short- 
ly after 6 o’clock, and Motorcycle Officer 
Stuart Bruce stated that at a few min- 
utes after 4 a. m. he saw two men stand- 
ing a short distance from the jewelry 
store and that they watched him until 
he rounded a corner some distance away. 

Officers said a glass cutter was be- 
lieved to have been used in the work 
and the glass then pushed in. This, as 
well as the removal of the jewelry, re- 
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quired only two or three minutes, it was 
declared. 

More than a year ago the store was 
robbed in the same manner, but the 
burglars were discovered at that time 
by a restaurant worker, who fired on 
them. One of the gang was later ar- 
rested. 

The loot taken in the robbery last 
week consisted of 36 ladies’ diamond 
rings, ranging in value from $10 to $100 
at wholesale prices; two men’s wrist 
watches, and two strap watches; three 
women’s wrist watches, five women’s 
rings and three men’s rings. The dia- 
mond rings contained from one to three 
stones, it was shown in the list of stolen 
articles given police. 








Alleged Thieves Caught 


Railroad Detectives Nab Two Men Suspected 
of Robbing Utica, N. Y., Jewelry Store 


Utica, N. Y., Oct. 30.—Two hold-up 
men got away with a considerable quan- 
tity of jewelry from the store of Abe 
Klein, 259 Bleecker St., here today. 
Within three hours two suspects were 
arrested in Albany by New York Cen- 
tral Railroad police, who say they found 
$10,000 worth of jewelry on the pair. 
The two men gave their names as Frank 
Beret, 24, and Clayton Ami, 22. They 
denied knowledge of the Utica holdup. 

According to the railroad detectives, 
the two men arrived in Herkimer, 10 
miles East of Utica, and there boarded 
a train. They were arrested as the 
train arrived in Albany. 

Shortly before 9 o’clock, according to 
Mr. Klein’s story to the police, a young 
man came into the store and said he 
wanted to buy a trunk. As he was 
looking over the stock he suddenly pulled 
a revolver from his pocket and told 
Klein to keep quiet. At that moment 
a second young man entered the store 
and erdered “hands up.” Klein was 
ordered to the rear of the store and 
told to lie down. 

One of the men tied his hands behind 
his back, and then his wrists were tied 
to his ankles. One of the men swung a 
large trunk before Klein so that he could 
not be seen from the front door. His 
pockets were searched, and the big safe, 
the upper compartment of which had 
just been opened for the day’s business, 
was rifled. Other jewelry in the store 
was taken, and after a half hour, they 
excitedly hurried out. A moment later 
Klein struggled to the door and called 
for help. A crowd soon gathered but in 
the meantime the men had disappeared. 
The cord about Klein’s wrists was cut. 

A check-up later showed the following 
to be missing: 15 small solitaire dia- 
mond rings, 50 to 75 diamond rings of 
various styles, 10 diamond studded stick 
pins, seven diamond studded wedding 
rings, three platinum pins set with 20 
diamonds, six men’s watches, and six 
wrist watches. Mr. Klein did not set a 
value on the missing articles. He said 
other jewelry might have been taken 
also. 



















The Anchor Tool & Supply Co., Inc., 
has moved from 24 John St., to Room 
22 at 12 John St. 

Paul Piaget, technical manager of the 
Pavillons Watch Co., Inc., of Geneva, 
Switzerland, with offices at 576 Fifth 
Ave., will arrive here on the Mauretania, 
tomorrow (Friday). 

Hans Brassler and Charles E. Ivers 
have engaged in the jewelry business 
under the style of Brassler-Ivers, Inc., 
with offices in the Harriman National 
Bank building at 527 Fifth Ave. 

Cahn & Kornbrodt, Inc., jewelry im- 
porters, have leased space on the tenth 
floor at 580 Fifth Ave. This concern is 
now located at 37 Maiden Lane, but 
does not expect to move until next April. 

The “Timeology hikers” last Saturday 
went through Fort Wadsworth on their 
weekly walk. Next Saturday, the 
“Timeology hikers” meet at Woodlawn 
I. R. T. subway station, end of Jerome 
Ave. line, at 2 p. m., leaving at 2.30 p. m. 
for a hike through Tibbetts Brook 
Park. 

The regular monthly meeting of the 
Executive Board of the Retail Jewelers’ 
Association will be held tomorrow (Fri- 
day) night at the Hotel Astor. The 
October meeting was postponed out of 
consideration for A. Landau, chairman, 
who several weeks ago suffered the loss 
of his wife. 

The Siegel Jewelry Co., 81 Chrystie 
St., recently executed a deed of trust to 
Max L. Rosenstein, 225 Broadway. It 
was learned at the office of Marcus 
Helfand, attorney for the trustee, that 
the business would be liquidated. The 
liabilities, it is understood, total about 
$14,000, while the value of the assets is 
problematical. 

Among the concerns in the trade re- 
ceiving charters of incorporation dur- 
ing the past week were the following: 
Perelman & Pollock, Mount Vernon, 
N. Y.; capital, $10,000; Nassau Pen & 
Pencil Co., capital, 10 shares of com- 
mon stock; Kantor & Montague, capital 
$25,000, and Pollicino & Buchak Jewelry 
Co., capital $16,000. 

Maxwell S. Garfinkel, jeweler, 1417 
Ave. J, Brooklyn, assigned for the bene- 
fit of creditors last Saturday to Louis 
Horowitz, who has designated Goldman 
& Frier, 15 Maiden Lane, as his attor- 
neys. The assignee places the liabilities 
at approximately $5,000, of which about 
$3000 is due to merchandise creditors. 
The jeweler is said to have only nominal 
assets. 

George H. Williams, one of the pair 





accused of robbing the pawnshop and 
jewelry store of the Commonwealth Co., 
1675 Broadway, this city, was convicted 
last week of violating the Sullivan pistol 
law. Williams is now awaiting sentence. 
The robbery occurred on Jan. 17 of this 
year and was one of the most daring 
hold-ups committed on upper Broadway 
in many years. 

The Weisbro Watch Co., Inc., 20 W. 
47th St., was petitioned into bankruptcy 
last Tuesday in the United States Dis- 
trict Court, this city. The action was 
started by Goldman & Frier, 15 Maiden 
Lane, and Louis Horowitz, who ap- 
peared as attorneys-in-fact for the three 
petitioning creditors. These creditors 
each hold claims upward of $500 and in- 
clude: Gemex Co., Straus & Neugass and 
Emerson Watch Case Co., Inc. 

John W. Sherwood, president of the 
Maiden Lane Historical Society is notify- 
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ETROPOLIS 


ing members that within a few days 
they will receive a copy of an interest- 
ing historical book entitled “New York- 


ers: Stuyvesant to Roosevelt.” Albert 
Ulmann, historian for the society, wrote 
this book which is being distributed to 
the members by the organization. Extra 
copies can be bought from the publishers, 
the Chaucer Head Bookshop, 32 W. 47th 
St. 

Several days ago THE JEWELERS’ CiR- 
CULAR received a communication from 
Charles F. De Sonza, 369 87th St., 
Brooklyn, in which he stated that on 
or about July 7 he found a package 
containing a quantity of what he de- 
scribes as imitation red rubies. The 
writer claims he found the package on 
the B. M. T. subway station at 57th St. 
and Broadway, and that the imitation 
rubies were contained in 10 different en- 
velopes. Mr. De Sonza still has the 
package in his possession and is looking 
for the owner. Any further information 
may be obtained from M. De Sonza at 
the above address. 

Special agents of the Treasury De- 
partment are making an investigation 
to determine the identity of the person 
who attempted to smuggle an $11,000 
bracelet into the country last week. The 
bracelet was found in a room in the 
first class passenger section of: the 
Leviathan the day after its arrival in 
this city. One of the crew of the Levia- 
than, who was in the room when the 
bracelet was found by a customs officer, 
was questioned by the Legal Department 
at the customs house and by a member 
of the District Attorney’s staff upon how 
it came to be there but he was exon- 
erated. The estimate of $11,000, made 
by the appraisers, it was said, meant the 
domestic value of the article, which had 
cost probably about $5,000 or $6,000 on 
the continent. 

A voluntary petition in bankruptcy 
was filed last Monday in the United 
States District Court, this city, by Jacob 
Nelson and Thiel Nelson, individually 
and as co-partners, trading as the Nel- 
son Import Co., 44 W. 37th St. A num- 
ber of concerns in the jewelry trade are 
involved, but most of them only for 
amounts ranging not higher than $175. 
Only one house in the industry is listed 
as an unsecured creditor whose claim 
amounts to more than $7,000. The vol- 
untary bankrupts owe $27,346, consist- 
ing of unsecured claims, $26,762 and ac- 
commodation paper, $584. The assets 
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amount to $1,796 and are divided as fol- 
lows: policies of insurance, $96; prop- 
erty in reversion, remainder and trust, 
$1,300, and property claimed to be ex- 
empt, $400. 

Birkner & Cowan, Inc., 810 Sixth Ave., 
have leased the entire corner store ad- 
joining their present quarters and will 
occupy it as soon as alterations are com- 
pleted. 

Paul Brandt, well known Paris jeweler, 
will arrive in this country Nov. 13 on the 
Ile de France. Mr. Brandt intends to 
organize an exposition of his creations, 
which exhibit will be held at the Art 
Center, 65 E. 56th St. 

Yeblon & Mahler, Inc., have just fin- 
ished altering their main office at 15 
Maiden Lane. Their new uptown show- 
room is now located at 36 W. 47th St. 
The quarters are modern and beautiful 
and the concern has received many fa- 
vorable comments. 

The Silverware Wholesalers Associa- 
tion, Inc. of New York, held an inter- 
esting meeting in conjunction with a din- 
ner at the Hotel Astor Tuesday evening, 
Oct. 16. William Aisenstein presided and 
every member of the association was in 
attendance, this being the last meeting 
until after the first of the year. This as- 
sociation is making rapid progress and 
expects to offer to the trade in a short 
time a new line of silverware plated hol- 
low-ware bearing its trade mark. 


A watch purchased from an East Side 
jeweler 15 years ago led to the arrest 
of a woman last Monday, who is now 
being held in $1,000 bail for the grand 
jury. The watch was engraved with the 
initials “M. J.,” and was purchased by 
a customer of the East Side jeweler in 
1913. Last Monday a woman entered 
the same jewelry store and handing the 
proprietor the watch asked that the in- 
itials be removed. The jeweler imme- 
diately recognized the watch and soon 
got in communication with the customer 
to whom he had sold it. The woman 
when arrested claimed the watch was a 
gift from her father, who she said is a 
dealer in second hand goods. 


Republican committee members of the 
jewelry division of the trade group now 
working in cooperation with Major Gen- 
eral James G. Harbord, Metropolitan 
Chairman of the Finance Committee of 
the State of New York, are entering 
the final week of the political campaign 
determined to reach the $10,000 quota 
they voluntarily set for themselves. 
With an active committee, the jewelry 
division is not only endeavoring to so- 
licit every firm in its division for sub- 
stantial subscriptions in support of the 
Hoover-Curtis ticket, but is also asking 
employes for gifts of one dollar or 
more. As an aid to the committee in 
this particular phase of the work, Gen- 
eral Harbord has distributed by direct 
mail to enrolled Republicans within the 
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jewelry group a Hoover-gram, which in 
effect asks Republicans to vote and to 
give. 

Masonic services were held Oct. 20 for 
Louis Tassara, who for more than a 
quarter of a century was engaged in 
the manufacturing jewelry business in 
this city. Mr. Tassara died at his home, 
92 E. 19th St., Brooklyn, on Oct. 18, 
after an illness of one year. He was 
buried in Woodlawn Cemetery. Mr. 
Tassara was:born in Genoa, Italy, and 
was 55 years old. He learned the jewel- 
ry business in Europe and when a young 
man came to this country. He imme- 
diately engaged in the manufacturing 
jewelry business in this city and since 
then had always maintained a shop in 
the vicinity of Maiden Lane. When Mr. 
Tassara was taken sick a little more 











New 
Telephone Number 


The telephone number of 
the main office of THE 
JEWELERS CIRCULAR is 
now 


Penn 4291 


The down town office for- 
merly at 11 John Street has 
been closed. 








than a year ago his daughter, Miss 
Louise Tassara, who had been associated 
with him for several years, took over 
the management of the business. She 
will continue the business at the same 
address, 36 John St. Deceased is sur- 
vived by his widow and two daughters, 
Louise and Eugenia Tassara. 

The attractive and unusual store of 
Pickslay & Co., located in the Sherry- 
Netherlands building, 59th St. and Fifth 
Ave., was formally opened on Monday, 
Oct. 29. To mark its opening, several 
members of the jewelry trade tendered a 
dinner to W. N. Pickslay and John 
Zuhr, both members of the concern. 
This dinner was held in the Sherry- 
Netherlands Hotel and was presided 
over by Walter P. McTeigue, jeweler, 36 
W. 47th St. In laying out the store, 
the proprietors have incorporated the 
French idea of privacy and the progres- 
sive American idea of displaying mer- 
chandise attractively. The entrance to 
the store is on Fifth Ave. The store 
itself is attractively decorated in walnut 
and a delicate shade of gray. Placed 
about the establishment are small cases, 
the tops of which are made of glass. 
Beneath these cases are displayed many 
exclusive and beautiful articles of 
jewelry. On the wall are also several 
glass front cases in which are exhibited 
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tiny boudoir, desk and traveling clocks. 
In front of each case is a seat, allowing 
the customer and the salesman a greater 
degree of intimacy than can be accom- 
plished in the average retail jewelry 
store. The store is one of the most un- 
usual in the city. 

George Stern, said to be a former 
jeweler residing in the Bronx and who 
has been characterized by the police as 
one of the best “finders” in organized 
criminal circles, was sentenced on 
Wednesday, Oct. 24, by Judge Barrett 
in the Bronx County Court to serve two 
years in Sing Sing Prison. A “finder” is 
known to the police as one who locates 
a place “ripe for kill.” The “finder” 
rarely participates in the actual robbery, 
leaving this job to his confederates. The 
Bronx police charge Stern with select- 
ing several places in that part of the 
city which have been recently robbed. 
Stern was arrested in the Bronx on Sept. 
25 by Detective Ferdinand Schadel of 
Morrisania Station, charged with partic- 
ipating in the burglary of the Liggett 
Drug Store, 163d St. and Southern 
Boulevard. On Oct. 3 he was indicted 
for third degree burglary, but was finally 
permitted to plead guilty to attempted 
burglary. Stern, it will be remembered, 
was the man who was indicted in Sep- 
tember, 1924, with four others, charged 
with holding up and robbing a Maiden 
Lane jewelry establishment. A few 
minutes after the robbery was committed 
several of the thieves were caught, but 
Stern eluded capture for some time. He 
was finally arrested by detectives con- 
nected with the Old Slip Station, but the 
failure of his confederates to “squeal” 
resulted in the dismissal of the indict- 
ment against him three years later. 


The bulk of the estate of the late 
Rube Robert Fogel, until his death on 
Nov. 30, 1927, one of the leading jewelry 
exporters in this country, was be- 
queathed for the care of orphans and 
half orphans. Mr. Fogel left an estate 
worth $2,358,527 gross and $2,085,406 
net, according to the appraisal filed 
Tuesday by Deputy Tax Commissioner 
Stephenson. He gave $100,000 and the 
residuary estate, $1,645,256, to the 
Pacific Hebrew Orphan Asylum and 
Home Society of San Francisco to aid 
the former wards of that home to obtain 
a start in life and in case of sickness 
or distress. The will also gave $100,000 
and the value of property he owned at 
Riverside Drive and Haven Ave., ap- 
praised at $132,100, for the organization 
of the British Orphan Asylum and 
Home to establish a home for orphans, 
half orphans and aged persons, and to 
support aged members of the Canadian 
Club of New York who need assistance. 
The will gave $23,276 as a share in 
Mr. Fogel’s business to Amelia S. Backs, 
and a $2,530 interest to Lorenza Seda, 
both former employes. He gave $26,000 
to other institutions and left the re- 
mainder of his estate to friends and 
relatives. Mr. Fogel’s gift to the San 
Francisco orphanage, to which he had 
contributed about $200,000 during his 
lifetime, was in return for the care 
given to him by the institution, when a 
youth. 
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Do you buy, sell or use gems 
and gem materials? 


This new book should be in the hands of everyone who 
has an interest in gems and gem materials. 

It describes practically every important gem and gem 
material, classifies the materials according to various prop- 
erties, includes tables of comparative gem material charac- 
teristics and gives the latest available information on manu- 
factured stones. 


Kraus and Holden’s 


Gems and Gem Materials 


By Epwarp Henry Kraus, Professor of iggeal Laboratory y _ 
Mineralogy and Director "of the ee 
University of Michigan, and Epwarp F, 
Instructor in Mineralogy, University of ‘eee 
222 pages, 6x9, 256 illustrations, $3.00. 
Postage Additional. 

The first part of the book discusses those properties which 
are necessary for an appreciative understanding of gems 
such as crystal forms, physical, optical and chemical prop- 
erties, formation, occurrence, cutting, polishing and naming 
of gems. 

The second part of the book contains reference tables of 
the various characteristics of gems and gem materials, con- 
veniently classified, handy for ready reference. 


Six Features of the New Gem Book 


1, eg oe sagen on —— ae. 

2. u iscussion cut a ishing s. 

3. Full treatment of manufactured stones, inten detailed dis 
cussions of artificial rubies and sapphires, ss a. 
bakelite, etc. 

4. Numerous tables of gems arranged wan to various 
properties. 

5. Map showing world occurrence of gem minerals. 

6. Summary Table for ready reference. 


Order your copy to-day from 


Jewelers Publishing Corporation 
239 W. 39th St., New York City 
















































Philadelphia 


Gray & Gross have opened a retail 
jewelry store at 56 N. Ninth St. 

On Sunday, Nov. 4, Charles Fisher, 
will have been 50 years in the employ of 
J. E. Caldwell & Co. and his fellow 
employes are to help him mark the anni- 
versary on Saturday by presenting him 
with a handsome gift, while the firm 
also will make him a presentation. Mr. 
Fisher is still active and vigorous and 
at his duties every working day. 

The firm of J. E. Caldwell & Co. lost 
another veteran employe in the death of 
George W. Long of Delair, N. J., who 
had been in the employ of the company 
for more than 40 years, much of the 
time in charge of the special order 
silverware department. He was a vic- 
tim of heart trouble and is survived by 
his widow and two sons. His funeral 
was largely attended. 

A clerk formerly employed in a Phila- 
delphia jewelry store for almost three 
years is under arrest on a charge of 
stealing goods from the firm and selling 
them. The loss is placed at about $5,000. 
Three other persons, said to be his rel- 
atives, have been held in $600 bail each 
on the charge of receiving stolen goods. 
The man was trusted by his employers 
and fellow clerks and it was only recent- 
ly that suspicion fell on him. It was 
stated at the hearing that the greater 
part of the stolen property had been 
recovered. 

Local jewelers who attended the auc- 
tion at S. T. Freeman & Co.’s galleries 
of gems from the estates of several de- 
ceased Philadelphians obtained a num- 
ber of bargains, although they had to 
compete with several New York dealers. 
A woman’s ring set with two diamonds, 
weighing collectively five and a half 
carats, went for $1,590, while a diamond 
pendant was bid up to $1,450. One of 
the surprises of the sale was the low 
price for a necklace of 89 graduated 
Oriental pearls, with a platinum and dia- 
mond clasp, it going on a final bid of 
$720. A woman’s ring with a solitaire 
diamond went for $1,200. 

Word has been received here from 
Uniontown, Pa., that postal authorities 
have recovered almost 75 per cent of 
the shipment .of diamonds on the ill- 
fated mail plane in which Pilot William 
Hopson met his death in a crash last 
week. According to Post Office In- 
spector William Tafel, assigned to the 
case, the gems were dug out from the 
wreckage of the plane by persons living 
in the vicinity but threats of arrest and 
issuance of “John Doe” warrants have 
resulted in the return to Tafel of most 
of them. The inspector has given find- 
ers of the stones who have not yet 
turned them in a few days more of grace 
before serving the warrants. 

Although the annual convention for 
1929 of the Pennsylvania Retail Jewel- 
ers Association at Allentown, is not 
scheduled until about the middle of next 
May, more than usual interest is being 
shown in the preliminary arrangements 
by jewelers throughout the State than 
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ever before. Fred J. Cooper of this 
city, president of the organization, al- 
ready has several plans in formulation 
to make it the most interesting and best 
attended gathering held by the associ- 
ation. He already has held several con- 
ferences with jewelers in Allentown and 
the northeastern section of the State 
and has inspired them with much of 
his enthusiasm with the result that re- 
tailers all through eastern Pennsylvania 
have promised to attend and do their 
utmost to interest others in the conven- 
tion. Retailers of the Lehigh Valley 
section, which includes Allentown, have 
held several conferences to map plans for 
entertaining the convention, and dealers 
in Reading, Lancaster and the vicinity 
of those two cities are planning similar 
group meetings at which plans to aid in 
arousing interest in the gathering of 
the State association will be taken up. 

John D. Enright, Kensington retailer, 
with stores also in the Germantown and 
Roxborough sections of Philadelphia, is 
one of the jewelers who are helping to 
create a “jewelry consciousness” by 
spreading the jewelry gospel throughout 
Philadelphia and vicinity in talks pro- 
fusely illustrated. Recently he spoke 
before the Lions Club at Norristown on 
diamonds, telling a graphic story of how 
they are mined, cleaned, cut and treated 
until they are ready for setting. The 
talk was illustrated by 50 or more lan- 
tern slides showing all the processes of 
mining in South Africa, the cutting and 
polishing of the gems to their final 
setting. The talk was received so well 
at the Lions Club session that Mr. En- 
right soon received an invitation to re- 
peat it before the Rotary Club of Norris- 
town, which he did. Since then he has 
accepted invitations from similar or- 
ganizations in and about this city and 
is giving these talks in the belief that 
they are educating his hearers, not only 
in facts about diamonds but other 
jewelry as well: and thereby creating a 
desire to know more about beautiful 
gems, all of which will aid the jewelry 
business as a whole. 

How a man under arrest here on sus- 
picion of burglary had stolen jewelry 
valued at more than $25,000, found in 
his possession, was revealed by the 
police a few days ago, in announcing 
the arrest of a man on _ Spruce 
St. near 41st St. The man was arrested 
while trying to force an entrance to the 
home of Walter Luth, at 5243 Oxford 
Ave., and a search of his rooms resulted 
in finding the jewelry, some of which 
is believed to be part of the loot in 
jewelry store robberies here and in New 
York. A watch found in the cache is 
said by the police to have been part of 
the loot in a robbery at Fifth Ave. and 
33rd St., New York, about a month ago. 
Other jewelry is being shown to retail- 
ers here whose places have been robbed 
recently in an effort to have them 
identify it. Letters found in the rooms 
indicated that the man unmounted the 
stones from stolen gold jewelry, beat 
the gold into a mass and sold it to a 
Minneapolis firm as old gold. The police 
are withholding the name of the Minne- 
apolis firm. A small black memorandum 
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contained entries showing the man had 
operated principally in the West and 
police of cities mentioned in the book 
are being communicated with in an 
effort to learn more about the prisoner 
and his deeds. 








Boston 





Herbert Morse Ford, identified with 
the china and crockery business for more 
than 50 years, passed away Oct. 25 at 
his home, 1 Winthrop Park, Malden. 
He had been ill about a week. 

A series of lectures were given at 
Jones, McDuffee & Stratton by Harry 
Barnard on the subject of Wedgwood 
pottery last week. Mr. Barnard is 
curator of the Wedgwood Museum at 
Etruria, Stoke-on-Trent, Eng. He 
brought with him many interesting 
pieces of pottery from the museum. 

The marriage is announced of Miss 
Gladys Luppold of the Pearl Shop, 
Washington building, and Westwood 
Ouimet of Arlington. The wedding took 
place at the home of the bride’s parents, 
Mr. and Mrs. Philip Luppold, in Arling- 
ton. Following a nuptial tour in the 
White Mountains, Mr. and Mrs. Ouimet 
will make their home in Dorchester. 

Frank Gardner Hale, dean of the 
Guild of Jewelers, gave an exhibition of 
his most recent jewelry at the galleries 
of the Society of Arts and Crafts, 9 
Park St., last week. One of the most 
striking objects shown was a medallion 
in transparent enamel about three inches 
by five, being a design of fish in flame 
color against a marine background of 
deep blues and greens. 

Claude Cullen, for 18 years with the 
Addison Bros., has leased the store for- 
merly occupied by his late employers, 
who have gone out of business. The 
store is located in Chelsea and was for 
years one of the principal jewelry estab- 
lishments in that city. Mr. Cullen plans 
to conduct a jewelry store along the 
latest lines and to specialize in watches 
and allied merchandise. 

Expansion of the George E. Homer 
firm to include stores in all the principal 
New England cities was announced at 
a banquet of officers and employes in the 
Middleton Arms last week. Among the 
speakers were Mrs. George E. Homer, 
who told of the firm’s founding 44 years 
ago; Henry E. Hudson, vice-president, 
with the firm 35 years; Daniel J. Mc- 
Carthy, buyer of the clock department; 
Walter Robie, treasurer; Chester Lud- 
wig, member of the board of directors 
and Mrs. Isabella Souther, for 36 years 
an employe. Following the banquet Miss 
Helen Richardson, an employe, and a 
graduate of the New England Conserva- 
tory of Music, sang. Dancing took place 
afterward. The growth of Homer’s in 
the last 44 years was stressed by all the 
speakers. The expansion from a modest 
store with limited quarters on Winter 
St. to its present development as a 
jewelry department store doing a $1,- 
000,000 business was particularly em- 
phasized. 











Attleboro 


Alexander A. Weldon, with the Quaker 
Silver Co., was married last week to 
Miss M. Jeannette Gallant. 

Work has been commenced on the new 
Gorton factory building on Orne Sti, 
Plainville. 

Frank P. Reynolds, with the Sykes & 
Strandberg Co., was married last week 
to Miss Mabel Perry. 

Richard E. Mathewson, with the Leach 
& Garner Co., was married last week 
to Miss Mildred L. Ellis. 

Mr. and Mrs. Charles R. Gage ob- 
served the 25th anniversary of their 
marriage last week at their home in 
John St. with a family dinner. 

Arcele Barre, for several years with 
the Whiting & Davis Co., Plainville, died 
last week at his home, 138 Park St. He 
is survived by his widow, four brothers 
and a sister. 

Clinton McBride, salesman for the 
Robbins Co., has opened an office in the 
General Motors Co. building, at Detroit. 

John P. L. Ballou, retail jeweler, 45 
N. Washington St., North Attleboro, has 
made an assignment to Attorney George 
Ellis for the benefit of his creditors and 
in order to liquidate the affairs of the 
concern, an auction sale began last 
Saturday and will be continued until 
the entire stock is disposed of. Mr. 
Ballou has been in business for some 40 
years. 

“We are finding no dearth of orders,” 
was the statement made last week by 
Ervin V. Sweet of C. O. Sweet & Son 
Co., when asked regarding business con- 
ditions. He declared, however, that the 
greatest trouble that he with other man- 
ufacturing jewelers are finding is the 
lack of skilled workmen. He said that 
there is plenty of help but many who 
apply have little or no knowledge of the 
business and to instruct them at a time 
when customers are clamoring for de- 
liveries is almost impossible and certain- 
ly adds greatly to the cost of production. 











New England 


The Savitt Co., New Haven, Conn., 
jeweler, has been incorporated with a 
capital stock of $75,000. The head of 
the concern is R. R. Savitt, 107 Church 
St., New Haven. 

The Community Plan, Inc., has filed 
a trade certificate at the City Hall, New 
Bedford, Mass., as proprietors of the 
Community Jewelry Co., opened at 758 
Purchase St., New Bedford. 

Alexis R. Campbell, identified with the 
jewelry business for the past 40 years, 
died recently at his home on Pleasant 
St., Morrisville, Vt., following an illness 
of heart disease. He was 73 years old. 
Mr. Campbell was one of the oldest and 
best known jewelry merchants in Ver- 
mont. He was a prominent member of 
the Masonic fraternity and had spent 
the past few winters in Florida. 

Mr. and Mrs. Alexandre Besse ob- 
served their 50th wedding anniversary 
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at their home, 46 Pleasant St., Ware, 
Mass., on Oct. 27, with a reception and 
family reunion. Mr. Besse has been 
associated with the watch, clock and 
jewelry business all his life, first in 
Canada and later in the United States. 
They were married in Richelieu, P. Q., 
Canada, and were the parents of 17 
children, 10 of whom are living. Mr. 
Besse is 78 years old and in good health 
and his wife is six years his junior. 

William Snow, retired jeweler, died 
at his home on Main St., Freeport, Me., 
on Oct. 29, following a brief illness of 
heart trouble. He was 65 years of age. 
Mr. Snow was a native of New Glou- 
cester, Me., but located in Freeport when 
a young man, opening a jewelry and 
silverware store in the business district. 
He was a Mason. Deceased is survived 
by his widow. 

E. E. Cota of Burlington, Vt., pleaded 
guilty in the City Court at Montpelier, 
Vt., on Oct. 27, to an old charge of 
selling silverware from house to house 
in Waterbury, Vt., without having a 
State license, and paid a fine of $50 and 
costs. Cota is one of a trio whose 
operations came to the attention of au- 
thorities, resulting in two arrests. It 
was stated by Claude Coffrin, deputy 
commissioner of taxes, that Cota’s 
offense was a technical one, as Cota 
was led by the leader of the trio to 
believe that a license was not necessary. 
The minimum fine was imposed. The 
man really responsible in the matter 
has never been located. 








Providence 





Walter R. Callender, of Callender, 
McAuslan & Troup Co. was elected vice- 
chairman of Providence Chapter of the 
American Red Cross at the annual meet- 
ing last week. 

The board of directors of the New 
England Manufacturing Jewelers’ and 
Silversmiths’ Association is considering 
the resuming of the luncheon meetings 
this winter, that proved so satisfactory 
last winter. 

The case of George M. Baker against 
the Monat Jewelry Corporation et al, 
was heard before Judge Rueckert in 
Sixth District Court last week and on 
motion, judgment was entered for the 
plaintiff for $50 and costs. 

Adelbert E. Place, of the O. E. Place 
& Sons Co. was elected Commander of 
the Ninth Division of the Grand En- 
campment of Massachusetts and Rhode 
Island of Knights Templars at the 125th 
annual conclave at Boston last week. 

A permit has been issued from the 
office of the Inspector of Buildings for 
the erection of a one-story brick addition 
by the Brown & Sharpe Mfg. Co., to its 
storehouse on Calvery St. The addition 
is to be 65 x 86 feet and is to cost ap- 
proximately $40,000, it is estimated. 

The case of the Washington Jewelry 
Co. against Joseph Montecalve on book 
account was heard in the civil session of 
Sixth District Court last week before 
Judge Rueckert, and on motion, judg- 









November 1, 1928 


ment was entered for the plaintiff for 
$28.30 and costs. 

A clerk was overcome by smoke and 
damage estimated at several thousand 
dollars was caused by a blaze in the 
Liggett’s store, 220 Main St., the other 
day. when a display of celluloid handled 
tooth brushes hanging near an electric 
light caught fire and exploded from the 
heat of the bulb. The loss was due 
largely to the heavy smoke which filled 
the store. Manager Maurice Genter, 
who was across the street from the store 
when he saw the flash as the celluloid 
articles exploded, sounded the alarm and 
the firemen extinguished the flames with 
chemicals. 

Among the jewelry buyers reported in 
this city and vicinity during the past 
week were the following: Mr. Crowley, 
W. A. Greene & Co., Dallas, Texas; Mr. 
Ostry, The Schuster Stores, Milwaukee, 
Wis.; Arthur Care, Ben Felsenthal & 
Co., New York; Mr. Waxman, M. Wax- 
man Co., Chicago; Messrs. Reeves and 
Bradley, T. Eaton Co., Toronto, Ont.; 
Messrs. Connelly and Mayo, J. L. Hud- 
son Co., Detroit, Mich.; Mr. Lesser, Sam- 
stag & Hilder Bros., New York; Mr. 
Welther, The Enterprise Jewelry Co., 
New York; Messrs. Kaufman and Ruder- 
man, of Kaufman & Ruderman, New 
York. 


Richmond, Va. 


B. M. Jacobs, trading as the Chatham 
Jewelry & Optical Co., Chatham, Va., 
who complained of the action of the 
Circuit Court of Pittsylvania County in 
setting aside a verdict for $350 given 
in that court in favor of the firm and 
against J. L. Carter, the landlord, has 
been allowed a writ of error by the Vir- 
ginia Supreme Court of Appeals. This 
means that the case will be reviewed 
later on its merits. Jacobs sued for 
recovery of $503.30 claiming that his 
stock and fixtures suffered damages in 
this amount from the bursting of water 
pipes on the premises during a freeze in 
January, 1928. 

An auction sale that got under way 
last Saturday at a local pawnbroker’s 
office and was scheduled to last for 10 
days has been called off. It had been 
advertised that all unredeemed pledges 
including diamonds, watches, silverware 
and jewelry were to be auctioned off 
at the sale. Soon after the sale began, 
Secretary W. A. Clarke, Jr., of the Re- 
tail Merchants Association called at the 
place, entering a protest that neither 
the pawnbrokers’ law nor the jewelers’ 
auction law was being complied with. 
He was informed that the auction had 
been staged in accordance with advice 
given by counsel for the firm. A confer- 
ence was held with the attorney at police 
headquarters and according to Mr. 
Clarke he agreed that it would be better 
for the sale to be discontinued after the 
statutes had been examined and the 
matter had been gone over in detail. 
Members of the 24 Karat Club of Rich- 
mond cooperated with Mr. Clarke in 
his investigation of the case. 
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Buffalo 


R. S. Mills of Akron and E. C. Bald- 
win, Jamestown, were among the retail 
jewelers from out-of-town who visited 
the wholesale trade in Buffalo last week. 

President George J. Kreuz of the 
Twenty-Four Karat Club, will shortly 
issue a call for the annual meeting of 
this organization to be held early in 
November. 











Newark 





The Wald Credit Jewelry Co., con- 
ducting a chain of stores in several 
Pennsylvania cities, recently opened an- 
other establishment at Perth Amboy, 
N. J., where Albert Green is in charge. 

J. Ducket has arranged to open a store 
next Saturday at 18 William St., where 
he will show a line of watches, clocks 
and jewelry. Mr. Ducket is a registered 
optometrist. 

A few of the Broad St. jewelers have 
found it necessary to conduct auction 
sales due to the expiration of their 
leases. A good feature developing from 
these is that the buying public is brought 
out and general trade is given an im- 
petus. 

The New Jersey Retail Jewelers’ As- 
sociation held its monthly dinner meet- 
ing Tuesday, Oct. 23. On Sunday the 
Newark jewelers instituted in the local 
newspapers the first of their cooperative 
advertising. This was in the form of 
names and addresses grouped at the foot 
of an advertisement and a picture of a 
social scene for the attraction. 

L. Brock, western manager of the H. 
A. Wilson Co., with headquarters in the 
Mallers building, 5 S. Wabash Ave., 
Chicago, has been spending the past 
week at general headquarters, 97 Chest- 


nut St., Newark, N. J., attending a 
series of conferences. Mr. Brock reports 
excellent conditions throughout’ the 


Middle West and anticipates an active 
holiday business. 

Since Samuel Cooper, 698 Broadway, 
Bayonne, N. J., has become president 
of the Rotary Club the attendance has 
increased threefold. On Saturday last 
the Rotarians won the golf tournament 
with the local Kiwanis golfers as op- 
ponents. Mr. Cooper recently addressed 
his organization upon the subject of 
“Diamonds” and plans another talk for 
the late winter upon other precious 
stones, 


Saturday evening a colored man 
walked into the store of Samuel Kalnit- 
sky, 206 Prince St., Newark, and asked 
to see wrist watches, directing the 
proprietor to show him those that were 
displayed in the window. Hardly had 
the tray been placed upon the counter 
when the robber grabbed six or seven 
timepieces and ran out of the store. Mr. 
Kalnitsky could not describe the man to 
the two detectives whom he met a block 
away. The loss amounted to $55. 
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Pittsburgh 


P. P. Lipson, Fairmont, W. Va., was 
in Pittsburgh last week buying merchan- 
dise, and reports that trade conditions 
have been improving in that section of 
West Virginia. 

Max Zeidman, of Wheeling, W. Va., 
and Miss Ray Posner, a sister of Myer 
Posner, well known to the trade, were 
married recently at Wheeling, where the 
couple will reside following their honey- 
moon. 

The jewelry store of the late Theo- 
dore Frey, Federal St., North Side, has 
been taken over by Charles Baker, who 
makes a business of buying stores from 
estates and also other individuals. Mr. 
Baker will conduct the business for the 
present. Mr. Frey was engaged in the 
jewelry business on the North Side for 
many years, 

Pittsburgh jewelers are being request- 
ed by the Retail Credit Men’s Associa- 
tion of Pittsburgh to cooperate with the 
Department of Commerce in giving to 
the department certain credit informa- 
tion, for which questionnaires have been 
sent out to members of the trade. The 
purpose of the nation-wide undertaking 
is to stabilize credit conditions. 


Extensive preparations were made here 
by the American Institute of Mining and 
Metallurgical Engineers to entertain Dr. 
George C. Kunz, vice-president of Tif- 
fany & Co. of New York, who was 
scheduled to make an address before 
the members of the organization Oct. 31. 
The well-known gem expert was sched- 
uled to speak on “Gems” in the Uni- 
versity Club immediately following the 
dinner held before the engineers and 
invited guests. 


Alfred C. Bunce, who was an assistant 
secretary of the old Pittsburgh Asso- 
ciation of Credit Men, but now the Credit 
Association of Western Pennsylvania, 
died at his home in this city last week 
at the age of 78 years. He had recently 
been in the collection department of the 
merchant owned Pittsburgh Credit Bu- 
reau. Mr. Bunce, when he was with the 
wholesale organization, had charge of 
bankruptcies and the prosecution of 
fraudulent cases. He was ill but a few 
days prior to his death. 
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Statistics provided by the office of the 
English Government mining engineer 
show that the increase in value of min- 
eral products of South Africa last year 
totaled more than $12,000,000 in compar- 
ison with the 1926 figures. Mineral prod- 
ucts of the Union last year realized 
around $305,500,000. Of this sum nearly 
$215,000,000 was contributed by gold, 
$61,500,000 by diamonds, $720,000 by 
platinum and $590,000 by silver. The 
increase in diamond values over the pre- 
vious year is some $8,500,000, and in gold 
values around $3,500,000. The increased 
diamond value is stated to be due to the 
larger production from the alluvial dig- 
gings. 
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New Enterprises 





Conrads is the name of a new jewelry 
store to be opened soon at 119 Michigan 
Ave., Detroit, Mich. 

Adolph F. Stossmeister has opened a 
jewelry store on E. Fifth St., East 
Liverpool, Ohio. 

Gray & Gross are conducting a jew- 
elry store just opened at 56 N. Ninth 
St., Philadelphia, Pa. 

A new jewelry establishment was re- 
cently opened at 1500 Hayden Ave., 
East Cleveland, Ohio, by N. Liebenauer. 

William J. Schulte is the owner of a 
jewelry store established recently in the 
Dew Drép Inn building at Ferdinand, 
Ind. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 


Selling Price 


London U.8.Gov’t New York 
Date Official Assay Bars Official 

Oe 2S ccs 2644 60% 57% 
Oct, 286. 2644 60% 58 

OGe 26 oie 26% 601% 58% 
OGE, 26s5 6c 263% 60% 58 8% 
OG SE. css 26328 60% 58% 
Oct: 2S si. 2% 2634 60% 57% 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ending Oct. 27, 1928 
The U. S. Assay Office reports: 
Gold bars exchanged for gold 
CUM sc cwacolanecsamuaasaieasian $1,092,819.61 
Gold bars paid depositors...... 66,314.09 
5b SoS chia co whateh Acaeone ama $1,159,133.70 


Of this gold bars exchanged for gold 
coins are reported as follows: 


Date . Exchange 
CN ee bins nine sap edwamnedcad $574,209.71 
OSS ak hho sie see ndwaie dae aes 124,223,84 
CPE SA, oe iciaiin a Sah ind .acel areca weal maere 141,388.44 
Ce». 5 vlan act acd iakecaie ia eens 56,880.24 
CRE ie wa eiererda cawerseateaveee 98,954.06 
SOB 6s. 6 6%o a alsicdinreasiainnd eae 97,163.32 

OU 6.5. sen Sededeedate bee $1,092,819.61 








William J. Weichel, for the last 17 
years foreman in the timing depart- 
ment of the Elgin National Watch Co., 
Elgin, Ill., will retire from active ser- 
vice, Nov. 1, after a lifelong employment 
in the watchmaking industry. He 
learned the trade in Scranton, Pa., his 
birthplace and, after finishing his ap- 
prenticeship, came to Chicago, locating in 
Elgin six months later. Seven years later 
he retired and, after opening a shop in 
Scranton, went to New York city, where 
he was engaged in the wholesale jewelry 
business in the firm of Cohn & Weicheli. 
He returned to the Elgin factory in 1903 
and for the last seven years has been 
head of the timing department. Other 
pensioners this month include: Miss 
Lena Yopp, train department, after 43 
years; Thomas J. Thompson, machine 
department, after 24 years; Mrs. Lucie 
Darling, escape department, after 24 
years, and Emily C. Parker, plate de- 
partment, after 34 years. 
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FOURTH EDITION 


Illustrates the trade marks, registered and un- 
registered, used by manufacturers, wholesalers 
and importers in the jewelry and allied indus- 
tries. 


It gives: (1) the trade mark or title; (2) the maker’s name and 
address; (3) whether the marks are active or obsolete; (4) firms out of 
business. 


Contains 9,000 of these marks used by 2,800 or more firms and in- 
dividuals. 


Requires a volume of 436 pages to publish this information with an 
advertising section of 50 pages additional, or a total of 486 pages. Thirty- 
four pages alone are required for the three indexes, listing alphabeti- 
cally the trade marks, names of flatware and toiletware patterns, and the 
firms and individuals using them. 


The trade marks are shown in fac-simile, enlarged, as stamped upon 
the goods and arranged in groups covering the lines of goods manufac- 
tured and imported, by the jewelry and allied industries. Size of volume 
7 x 103%”, bound in blue cloth. 





Price $5.00 -— Express Charges Paid 


The Jewelers Publishing Corp. 


239 West 39th Street New York, N. Y. 
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Chicago Notes 


Miss Anna Hallberg, of Marquette, 
Mich., called on the wholesale houses in 
Chicago last week making her holiday 
purchases. 

Fred Haller, the Ostby & Barton Co., 
returned last Saturday from the North 
West, where he spent two weeks in call- 
ing on the wholesale trade. 

Fred Emerson, manager of the Chi- 
cago office of the Eisenstadt Mfg. Co., 
spent a few days of the past week in 
Milwaukee, calling on his retail ac- 
counts. 

Henry Ziese, of the Bunde & Upmeyer 
Co., Milwaukee, spent several days of 
last week in Chicago calling on the 
wholesale houses and attending to busi- 
ness. 

Frank Ruggles, of the W. E. Richards 
Co., with Chicago headquarters at 35 E. 
Wacker Drive, returned last week from 
an extended and favorable business trip 
through the West. 

B. R. Fischer, located in suite 700, 
Heyworth building, for a great many 
years, has just completed remodeling his 
place of business and has added several 
new walnut wall cases. 

In the matter of M., Krause, bankrupt, 
a final dividend of 11% per cent was 
paid to the creditors. An involuntary 
petition in bankruptcy was filed against 
M. Krause & Co., in July of last year. 

Tom Noonan, of the Ostby & Barton 
Co., has completed a two weeks business 
trip through his North West territory, 
and will remain in Chicago now for a 
few weeks calling on the local trade. 

Edward V. Saunders, manager of the 
San Francisco office of the International 
Silver Co., stopped off in Chicago last 
week to spend a few days here on his 
way to the home offices at Meriden, Conn. 

“Bill” Penfold, of the F. H. Sadler 
Co., returned to Chicago last week from 
a business trip through the North West. 
Mr. Penfold called on the wholesale trade 
in that territory for about two weeks 
and reports his business as favorable. 

S. R. Flersheim, representative for the 
Simeon L. & George H. Rogers Co., trav- 
eling out of the Chicago office on the 
12th floor of the Garland building, is 
making a business trip through Ne- 
braska and Iowa, and will return home 
about the middle of November. 

B. C. Allen, president of Benj. Allen & 
Co. returned home last week from New 

















York where he went to meet Mrs. Allen, 
who returned from a six months’ visit 
to Europe and a visit with their daugh- 
ter, Mrs. Major Bryson. Major Bryson 
has been transferred from London to 
Quetta, India, where he will be stationed 
for several years. 

A. Payne, the Payne Jewelry Co., 
Bradentown, Fla., accompanied by Mrs. 
Payne, arrived in Chicago last Friday 
and spent several days here visiting at 
favorite wholesale houses and calling on 
friends. The Paynes’ are on their way 
home after spending many weeks in 
Colorado. Mr. Payne has been engaged 
in the retail jewelry business at Braden- 
town for the past eight years, and is en- 
thusiastic about this part of the country. 

L. M. Rose, manufacturers’ represen- 
tative with Chicago headquarters at 159 
N. State St., met with an accident last 
Saturday morning when he attempted to 
cross the street at State and Randolph 
Sts. Mr. Rose had waited on the curb 
for the signal lights to change and when 
he had the right of way started to cross 
the street. When he got to the center of 
the street he was hit by a sedan. After 
being taken to the Iroquois Hospital for 
observation he was removed to his home. 
Mr. Rose suffered painful injuries and he 
is not expected to be able to resume his 
duties for at least two weeks. 

Myron H. Swift has purchased the 
north side retail jewelry store of the 
Axel Hammerberg Co., Inc. This store 
is located at 3961 Lincoln Ave. Mr. 
Swift has been identified with the jew- 
elry industry of Chicago for a great 
many years and is well known. He is a 
watchmaker and optometrist, and in 1893 
commenced business for himself in West 
Chicago. He sold out this business in 
1905 and came to Chicago where he en- 
gaged in business. In 1927 he admitted 
Axel Hammerberg into his business and 
changed the firm name to Swift & Ham- 
merberg. Later he sold out his interests 
to Mr. Hammerberg and was employed 
as a watchmaker. Mr. Swift has the 
good wishes of his friends in his under- 
taking. 

Seven enthusiastic supporters of the 
Jewelry Trade Association chartered an 
airplane here last Thursday afternoon 
in order to attend a meeting of retail 
jewelers which was being addressed that 
night by Bartley J. Doyle at Toledo, 
Ohio. They left the Chicago airport at 
5.10, attended the meeting and returned 
to Chicago about 12. The flying time 
was a little more than two hours and a 





half each way. The following are those 
who made the trip: Robert Barton, of 
the Elgin National Watch Co.; A. C. 
Becken, of the A. C. Becken Co.; Albert 
Ellbogen, the Stein & Ellbogen Co.; Tom 
White, Otto Young & Co.; Paul Juer- 
gens, the Juergens & Anderson Co.; 
Charles Gustafson, the C. H. Knights- 
Thearle Co., and Herman Hirsch of A. 
Hirsch & Co. 

“The Pluggers” gathered last Friday 
evening in the offices of the A. C. Becken 
Co., to hold their semi-monthly meeting. 
At this meeting their main purpose was 
to push the membership campaign, which 
is now well under way. Committees were 
appointed to visit with prospects and 
urge them to join and attend their next 
meeting, which is to be held on Nov. 9. 
H. T. Mortensen, president of the 
Greater Chicago Retail Jewelers’ Asso- 
ciation, attended the meeting and invited 
all to attend their smoker which is to be 
held on Friday of this week at the Sher- 
man Hotel. Dinner will be served at 
Boergerhoffs, and the meeting will fol- 
low at the offices of John Detrich, 37 S. 
Wabash Ave. To date the “Pluggers” 
have succeeded in getting 26 new mem- 
bers for the Illinois Retail Jewelers’ As- 
sociation. 

The standing of the various teams as- 
sociated in the Chicago Jewelers’ Bowl- 
ing League is as follows: Norris, Alister- 
Ball-Bridges managed to head the list 
last Thursday night and finished with a 
score of 17 games won and seven lost; 
Otto Young & Co., are second with 16 
games won and eight lost; the team rep- 
resenting the American Dental Co., is 
third with 15 games won and nine lost; 
Baker & Co., who headed the league last 
month, is in fourth place with 14 games 
won and 10 lost; Goldsmith Bros. Smelt- 
ing & Refining Co., has to its credit 12 
games won and 12 lost; Proesel Bros., 
and the American Optical Co., are tied 
with eight games won and 16 lost; A. C. 
Becken Co. is still at the end of the 
list with six games won and 18 lost. Gus 
Reinert, playing with the Norris, Alister- 
Ball-Bridges team, has the honor of hav- 
ing the highest average for 24 games. 
His average is 194. Otto Young & Co., 
have 2746 pins to their credit for three 
games, and Rudy Krische, of the Baker 
& Co. team, made 644 pins in three 
games. The Chicago Jewelers’ Bowling 
League meets every Thursday evening at 
Bensingers’ on Wabash Ave., and they 





(Continued on page 92) 
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have extended invitations to members of 
the trade to join them on those evenings 
to root for their favorite team. 

Sidney Y. Ball, president of the Nor- 
ris, Alister-Ball-Bridges Co., returned 
to Chicago last week after spending a 
couple of weeks in New York. 

H. B. O’Brien, manager of the sterling 
silver division of the International Silver 
Co., spent the past week in Chicago visit- 
ing at the local offices and with their 
representatives. 

Will Artes, of Charles F. Artes, 
Evansville, Ind., and Mrs. Artes, spent 
last week in Chicago visiting with rela- 
tives and friends and calling on their 
favorite wholesale houses. 

L. Engel, of the Stein & Ellbogen Co., 
has resumed his work after being away 
from the office for about two weeks. 
Mr. Engel had a minor operation per- 
formed on his throat, and is now in 
fine shape again. 

Louis Hoffman, of the sterling de- 
partment of the Chicago office of the 
International Silver Co., is back at his 
desk after spending several weeks in 
Wisconsin enjoying a rest and taking 
advantage of the hunting season. 

M. A. Gold, manager of the Chicago 
office of the Marathon Co., will leave 
this week for Attleboro, Mass., where 
he will spend several weeks preparing 
his new spring line. Mr. Gold has 
completed his traveling for the fall 
season. 

George Lossau, representative for the 
National Railway Time Service, is 
spending several weeks at his home 
convalescing from an appendicitis op- 
eration. Mr. Lossau, expects to be 
away from the office for at least an- 
other two weeks. 

Harry Edward Freund, at one time 
connected with the publicity committee 
of the jewelry trade was the author of 
an interesting series of articles entitled 
“Will Women of America Elect Next 
President,” which appeared recently in 
the Chicago Evening Post. 

The Josephson Jewelry Co., room 301, 
29 E. Madison St., has been incorpo- 
rated with a capital of $10,000 to manu- 
facture and sell jewelry, watches, etc. 
Incorporators are Isadore and Ida 
Josephson, Morris D., and Lillian Man- 
delson. 

Ernest Butterfield, formerly employed 
at Kreaker’s jewelry store in Taylor- 
ville, Ill., will open a jewelry store in 
Pana, IIll., shortly. He has been man- 
aging a jewelry store in Decatur during 
the past year. He will have one-half 
the room of C. D. Wilson’s Insurance 
Agency. 

The Feinberg-Slohm Sales Co., 58 E. 
Washington St., announced last week 
that it has made arrangements with the 
Continental Silver Co., Brooklyn, N. Y., 
to represent it in Chicago and the Mid- 
dle West in conjunction with the other 
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lines the local concern now represents. 
The Continental Silver Co. manufacture 
a line of silver-plated hollowware. 


Alois L. Pfleger, retail jeweler, who 
for many years was located at 19 S. 
Western Ave., has removed his business 
into the new building at Madison and 
Western Aves. Mr. Pfleger has a much 
larger store which is more modern, and 
has installed all new fixtures. He re- 
ceived the well wishes of his many 
friends when they called to celebrate 
the formal opening. 

Word was received in Chicago last 
week that L. B. Shepherd, optometrist 
at Cedar Rapids, Iowa, had passed 
away at his home. Mr. Shepherd was 
about 55 years of age. For many years 
he was associated with F. A. Hardy & 
Co., and was well known to the jew- 
elers in and around Chicago. About 
18 years ago he took over the Chamber- 
Inskeep Co., at Cedar Rapids, and he 
still operated this business at the time 
of his death. 








Detroit 


Harry Glick, owner of the Crown 
Jewelry Co., Detroit, has leased for a 
period of 10 years the building at 1262 
Griswold St., 25 by 100 feet. 


Gilbert Miller, Detroit retail jeweler, 
has recently been made president of the 
newly organized Chamber of Commerce 
in the village of Fair Haven, where Mr. 
Miller makes his home. 

Detroit is passing through another 
wave of banditry and while jewelers thus 
far have escaped any serious losses 
every one is advised to be on his guard. 
This applies particularly to traveling 
salesmen who, in the past, have been vic- 
tims and suffered heavy losses. 

City Clerk Reading has issued a for- 
mal appeal to all merchants to so ar- 
range the hours of their employees that 
they may be able to cast their votes on 
election day, Nov. 6, as early as possible. 
The polls will close exactly at 8 o’clock 
in the evening on that day and it is 
feared that many persons will be de- 
prived of voting who come late. This is 
an important matter, Mr. Reading an- 
nounces, that should be given special con- 
sideration on the part of every retail 
merchant, jewelers, as well as others. 

The Retail Merchants’ Association, 
which includes representatives of the 
jewelry industry, at a recent meeting, 
voted to go more extensively into the 
prevailing method of granting credit in 
Detroit. This action was taken follow- 
ing a survey by the Association of Retail 
Credit Men of Detroit. This investiga- 
tion disclosed that there is no uniform 
practice or regulation governing sales; 
that certain merchants are giving eight 
and 10 months for the payment of cer- 
tain classes of merchandise without mak- 
ing any extra charge for carrying the 
account; that other merchants are 
charging as high as 10 per cent for ex- 
tended time. 
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Evansville 


T. C. Bayse, retail jeweler, Rockport, 
Ind., will preside over the fall meeting 
of the Southwestern Indiana Historica] 
Association, which will be held in that 
city in the near future. 

William J. Schulte, formerly of Evans- 
ville, has opened a retail jewelry store in 
the Dew Drop Inn building at Ferdinand, 
Ind. He will also conduct a general re- 
pair shop in connection with his store. 


Floyd Nester, of Heinzle & Nester, re- 
tail jewelers, and Charles Hebner, of the 
Hebner Jewelry Co., Boonville, Ind., as- 
sisted the Boonville Business Men’s Asso- 
ciation in staging its annual auction 
fund sale for the purpose of raising 
money with which to carry on the busi- 
ness of the association during the com- 
ing year. 

General business conditions in Evans- 
ville are steadily improving and many 
of the large manufacturing concerns here 
are being operated on good time. Re- 
ports from the rural communities are 
more encouraging than they have been 
for some time past. Wholesale jewelers 
in Evansville say they are looking for a 
good trade all this year and the general 
opinion is that 1929 will be a good trade 
year. 








Business Records 





The Holt Jewelry & Optical Co., Still- 
water, Okla., has assigned to J. J. 
William. 

A receiver has been appointed for the 
business conducted by Frank B. Ross, 
Columbus, Ohio. 

An involuntary petition in bankruptcy 
has been filed against Harry S. Slade, 
McKeesport, Pa. 

Charles M. Robinson has been ap- 
pointed temporary .receiver for George 
L. Vose, Inc., Providence, R. I. 

An involuntary petition in bankruptcy 
has been filed against Gutfreund-Arnold 
Jewelry Mfg. Co., Inc., St. Louis, Mo. 

George W. Davis, Kearney, Neb., has 
filed a voluntary petition in bankruptcy. 
The assets are valued at $7,000 and the 
liabilities at $10,000. 

Benjamin Stiffelman, Kansas City, 
Mo., has filed a voluntary petition in 
bankruptcy. The assets are given as. 
$3,923 and the liabilities at $16,805. 

W. H. Dummer, Oconomowoc, Wis., 
has filed a voluntary petition in bank- 
ruptcy. The assets are placed at $7,820 
with $550 claimed exempt. The lia- 
bilities amount to $16,325. 








A. O. Snyder, who is now an optom- 
etrist doing business at 1226 Fifth Ave., 
San Diego, Cal., is calling attention to 
the fact that he is no longer connected 
with the jewelry business. Some time 
ago Mr. Snyder discontinued his activi- 
ties in the jewelry trade and is now con- 
fining himself to the optical business ex- 
clusively. 
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Milwaukee 


P. M. Adams has bought the jewelry 
store of R. W. Evans at Edgerton, Wis. 


The total of taxable jewelry in Mil- 
waukee this year is $269,970. Of this, 
jewelry to the value of $199,910 is in the 
“Gold Coast” section of the city, a report 
to the income tax bureau shows. 


J. G. Grandlic, Jr., who has been in 
the jewelry business with his father, J. 
G. Grandlic, Sr., at Sheboygan, Wis., 
for 14 years, will open a jewelry store 
of his own at 628 N. Eighth St., Sheboy- 
gan, about Nov. 1. 

Reports from individual jewelers in- 
dicate that business is ahead of last 
year, and early Christmas promotion 
effort is expected to make the 1928 holi- 
day season one of the most prosperous 
the local jewelry fraternity has ever 
enjoyed. 

Among the out-of-town retailers visit- 
ing here last week were the following: 
R. G. Peterson, Racine; George Arm- 
bruster, Cedarburg; Mrs. A. Esteberg, 
Waukesha; Arthur Jones, Waukesha; 
J. L. Seeger, Racine; Mr. Osborne of 
Osborne Jewelry Co., Reedsburg; A. M. 
Conerus, from jewelry department of the 
Schwanke Bros. Co., Reedsburg; Ed. 
Hobkirk, Brandon; and C. Speidel, Rich- 
land Center. 

A 26-year-old-man has been arrested 
at his home here as the jewelry robber 
who escaped three years ago from 
Estherville, Iowa, with a “pal” after 
having been wounded by a policeman’s 
bullet. It is charged that the robber 
and his partner stole gems from the J. 
Johnson jewelry store. Johnson screamed 
as the bandits fled in a car, it is alleged, 
and a nearby sheriff wounded the man 
under arrest, in the shoulder. The “pal” 
cut the bullet out with a pocket knife, 
police say. 

Jewelers are included among the 
“larger retail establishments” of Mil- 
waukee which have shown a substantial 
increase during the past year, a report 
from the Milwaukee Association of 
Commerce indicates. Demands made 
upon the credit bureau of the Associa- 
tion of Commerce show an increase of 
35 per cent over last year, and during 
the month of October the bureau will 
have supplied member stores with 14,000 
credit reports, according to Lewis S. 
McMeekin, chairman of the retail divi- 
sion of the organization. This, it is 
pointed out, represents an average of 
539 reports a day on individual credit 
rating, and it is estimated that a goodly 
percentage of this business has gone to 
jewelers. 

Almost simultaneously with the an- 
nouncement by the Milwaukee District 
Jewelers’ Club that it will spend consid- 
erable money this year for billboard ad- 
vertising, the women’s clubs of Wiscon- 
sin have renewed their war on billboards. 
Mrs. Arthur C. Neville, Green Bay, in 
addressing the convention of the Wiscon- 
sin Federation of Women’s Clubs here, 
called billboard advertising a “parasi- 
tical” industry. Mrs. Neville is chair- 
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man of the outdoor art and billboard 
restriction department of the State fed- 
eration. “A dirt road has no value to 
it until the State has spent millions of 
dollars to make it a highway,” she said. 
“Then comes the billboard to reap where 
we have sown, and our investment loses 
its value. From this menace there 
seems to be but one safeguard—edu- 
cation producing an aroused sentiment 
crystallized in legislation.” The local 
jewelers are going right ahead with 
their advertising plans for the cam- 
paign, according to Sam Dalin, secre- 
tary of the club, despite the agitation 
against billboards in the State. 








Kansas City 





The Mace-Ryer Jewelry Co. will have 
an exhibit at the Radio Show which 
will be held here in November. 

The will of James Russell Mercer, 
formerly owner of the J. R. Mercer 
Jewelry Co. and the Mercer hotel here, 
who died Oct. 9, in Syracuse, N. Y.,, 
was filed here for probate Oct. 23. The 
value of the estate was estimated at 
$100,000, all in personal property. 

The Liebowitz Jewelry Co. of St. 
Joseph, Mo., has been taken over by A. 
Liebowitz, who also has a jewelry store 
in Omaha, Neb. Mr. Liebowitz’s father, 
S. Liebowitz, who was the owner of the 
St. Joseph store, died about two months 
ago. After his death the business was 
offered for sale. The son decided to take 
over the management instead of dispos- 
ing of the business. 

Among the recent visitors in the city 
were: C. E. Conklin, Chanute, Kan.; 
L. B. Kimball, Eldorado, Kan.; Mr. 
Lindsey of the Lindsey Jewelry Co., 
Mena, Ark.; Mr. and Mrs. F. D. Berg- 
man and baby, Burlington, Kan.; P. P. 
Freymann, St. Joseph, Mo.; Ray W. 
Gumm, Wichita, Kan.; and L. L. Doty, 
assistant chief time inspector of the 
Ball railroad system. 

The branch of the Goldman Jewelry 
Co. which is to be opened in Kansas 
City, Kan., the early part of November 
is the first unit of a chain of jewelry 
stores to be opened by this company. 
Harold Lederman, who has been with 
the Goldman company for several years, 
will be manager of the new branch. 
Fred Goldman is one of the generals 
in the Charity campaign this week. 

The annual Charities campaign 
opened Oct. 22 and continued the entire 
week, thousands of workers striving for 
a goal of $1,115,000. This is the largest 
figure ever set and is $53,000 more than 
last year. Forty-six institutions are to 
share in this fund for their maintenance 
for the coming year. Luncheons were 
held daily in Convention hall when the 
chairmen of the various divisions re- 
ported on the progress of their workers. 
Several of the jewelers of the city were 
among the active workers in the drive 
and practically all of them have made 
generous contributions to the worthy 
cause. 
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Cleveland 


The Cleveland Optical Co., whole- 
saler, located on the second floor of the 
Colonial Arcade, is to move on Jan. 1 
to 737 Prospect Ave. 

A jewelry store has been opened at 
1500 Hayden Ave., East Cleveland, by 
N. Liebenauer. He has been in business 
in Cleveland previously. 

The H. Saks Co., retail jeweler, 319 
Prospect Ave., is going out of business 
and is disposing of its stock at a spe- 
cial sale. The company was formerly 
on Ontario St. for a number of years. 


Schreibman’ Bros., retail jewelers, 
were incorporated under the laws of 
Ohio last week with 50 shares, no par 
value. The incorporators are: S. N. 
Schreibman and Ben Schreibman. The 
company operates two stores in Cleve- 
land, one on E. 55th St. and Central 
Ave. and the other at St. Clair Ave. 
near E. 105th St. ; 

The Alexander Jewelry Co., now lo- 
cated in the Colonial Arcade, is to move 
in the near future to the Anisfield build- 
ing, at the corner of E. Ninth St. and 
Prospect Ave. The building is now be- 
ing remodeled and will be ready soon. 
The jewelry company has been forced 
to move because the arcade has been 
taken over by the Schulte United to- 
bacco interests, who are going to remodel 
it for their own use. Several other 
jewelry concerns will also be compelled 
to move early the coming year for the 
same reason. 


Ohio N wes 


The Blum Co., Bellaire department 
store, has opened a new jewelry depart- 
ment. Other new sections will be opened 
within a few weeks, it was said. 

Adolph F. Stossmeister, watchmaker, 
engraver and jeweler, who for the past 
12 years has been associated with the 
Leon Rubin jewelry store, East Liver- 
pool, has opened a new store in that city, 
specializing in repairing and engraving. 
The new shop is located on E. Fifth St. 

A modern front, together with ex- 
tensive interior alterations, has been 
completed, and the enlarged Nusbaum 
jewelry store at Canton has been opened 
to the public. Nusbaum’s, one of the 
oldest credit jewelry houses in Canton, 
recently announced discontinuance of all 
lines of merchandise except jewelry. 

The jewelry department of the M. 
O’Neil Co. department store, Akron, 
was the mecca for hundreds recently 
when a collection of jewelry merchan- 
dise, including vanity cases, pins and 
other gifts, consigned to the local store 
from Germany and sent across the ocean 
on the Graf Zeppelin, and thence to 
Akron by airplane, was on display. The 
imported jewelry novelties were on ex- 
hibition in one of the large display win- 
dows the day following the arrival of 
the big air liner at Lakehurst. 
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Los Angeles 


George K. Brock, of Brock & Co., 513 
W. 7th St., has been appointed by the 
Republican National Committee as a na- 
tional director of the western division of 
the Hoover and Curtis Retail Jewelers’ 
League. 

A recent note in this column stated 
that Doc Dobra of Chicago is the factory 
agent on the Pacific Coast for the J. J. 
Sommer Co. This was in error as J. J. 
Sommer, himself, represents the concern 
on the Coast and Mr. Dobra has never 
had any connections with the firm. 


In a recent issue of THE JEWELERS’ 
CIRCULAR it was stated that H. I. Siegel 
is the proprietor of two jewelry houses 
on South Broadway, and has added a 
third at 256 S. Broadway. This is in 
error as H. M. Jacobs is the sole owner 
of the stores mentioned. H. I. Siegel 
is to be manager of the new store opened 
at 256 S. Broadway, which will be 
known as the “Watch Hospital Store 
No. 3.” The other two stores, located at 
142 S. Broadway and 408 S. Broadway, 
are also operated under the name of 
the “Watch Hospital.” 











San Francisco 





Ralston Wilbur, who conducts a jewel- 
ry store at 362 Post St., is retiring and 
is holding a closing-out sale. 

James Ziegler, who has been in charge 
of Grannat Bros. store, 160 Gerry St., 
is now in charge of the Grannat Bros. 
store at 923 Market St. 

The hotel department ef Reed & Bar- 
ton which for years past has been on 
the third floor of the Jewelers’ building 
is now located at 112 Kearny St. 

A new corridor has been constructed, 
leading to the center of the large sales- 
room of S. J. Hammond & Co. on the 
third floor of the Jewelers’ building. 
The regular entrance remains as usual, 
but the new corridor saves visitors quite 
a few steps. 

Out-of-town jewelers who have called 
on the wholesalers during the past week 
include: G. C. Wilkins, Red Bluff; Wil- 
liam Reisz of B. Hartfield, Anaheim; C. 
Everard, Pasadena; J. G. Heermance, 
Modesto; N. Nielsen, Fresno; O. G. 
Tullis, Santa Monica; J. Herbert Hall, 
Pasadena; C. H. Badgley, Suisun; 
Charles J. Schaible, Lindsay; Mrs. H. 
L. Whitehead, Crockett, Cal., and I. 
Tasen, Tonapah, Nev. 

Caro Bros., composed of A. and B. Caro, 
have opened a modern and attractive 
store in the Phelan building. They have 
two entrances and four windows, one 
entrance being at 752 Market St. and 
the other at 7 O’Farrell St. One of the 
features of the store is the “trough” 
system of lighting which runs complete- 
ly above all the showcase counters, the 
trough fixtures, like all the other wood- 
work, being of Philippino mahogany. 
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The wall showcases are of modernistic 
design and the handsome windows, with 
bases of antique verde marble and 
finished in art glass and mahogany 
complete a very attractive store. Caro 
Bros. were for 11 years on Fillmore St. 
but sold out their jewelry store there. 


The Sorensen Co. which has been 
established in business in San Fran- 
cisco for 30 years is holding a closing 
out sale. Some months ago James A. 
Sorensen disposed of considerable sur- 
plus stock and stated that he had not 
decided whether he would remain in 
business or not. Since then death has 
removed Mr. Becker who for years was 
store manager for the Sorensen Co. and 
now this well-known jewelry house is 
definitely retiring from business. 








Pacific Southwest 


C. J. Roberts having bought out the 
jewelry business of W. H. Cornell, St. 
Helena, Cal., is publishing notice of the 
transaction. 


G. S. Landry who has opened his 
jewelry store in the First National Bank 
building, Vista, Cal., is associated with 
his father, W. A. Landry, a jeweler and 
watchmaker of many years’ experience. 


Henry Gold, proprietor of the Gold 
Loan & Jewelry Co., 519 Front St., San 
Pedro, has arranged to sell his stock 
in bulk, according to notice of intention 
to sell, published in the Long Beach 
press. 











Miss Luella Nash, who has acted as 
the official stenographer for the Ameri- 
can. National Retail Jewelers Associa- 
tion and who has reported every conven- 
tion since 1909, has donated the oldest 
house in Adrian, Mich., to the city to 
house antiques and historical records of 
the city’s pioneer days. The house is to 
be known as “The Merrick Hall of His- 
tory.” Miss Nash, who is the grand- 
daughter of the builder, is to continue 
to live in the rear of the building at 420 
W. Maumee St., and is to act as 
custodian of the hall for the rest of her 
life. The building which Miss Nash has 
given to the city is to stand as a 
memorial to her grandparents, Rufus 
and Artemicia Merrick, who came to 
Adrian in 1830, four years after Addi- 
son J. Comstock made the first settle- 
ment there. The structure is part brick 
and part frame, the former structure 
having been erected in 1834 and the 
latter in 1846. The older section is now 
94 years old and is supposed to be the 
oldest existing building in the city. 
Mayor Andrews, in accepting the deed 
for the city, thanked Miss Nash for the 
gift. In making the formal offer of the 
gift before the Commission and a num- 
ber of her friends, Miss Nash called at- 
tention to the early history of the city 
and told about the purchase of the land 
by her great grandfather, Rufus Mer- 
rick. 
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Pacific Northwest 


Ill-health has finally forged O. E, 
Williams, pioneer jeweler of Monroe, 
Wash., to retire from business and his 
stock has been sold at auction. 





F, E. Swaggert, an experienced watch _ 


and jewelry repairer, has engaged in 
business in Philomath, Ore. Mr. Swag- 
gert recently sold out his business in 
Brownsville, Ore. 

David H. Kirk, jeweler, Camas, Wash., 
has been selling out his stock of jewelry, 
and planned to give up the store on Oct. 
29. He sold the lease on his store, with 
possession on that date. 








Take Advantage of These Helps 
(Continued from page 107) 








those of 1927, and as a result there has 
been a marked increase throughout the 
country in the displays of clocks and 
watches. 

How to find the types of displays that 
were most effective was the next prob- 
lem the association undertook. All re- 
tailers who had entered the display were 
asked for a definite figure on the in- 
crease of their sales of clocks and 
watches during the time their display 
was featured over a corresponding pe- 
riod, the month and year previous. In 
ull cases there was an increase in sales 
which was, of course, to be expected, but 
in some displays the increase was as 
much as five and six times the amount 
sold the previous year during the same 
period, and many more times the same 
period the previous month of the same 
year. 

The book “It’s Time to Make More 
Profits” gives concise, meaty sugges- 
tions of what to do and what not to do 
when using window space to distinct 
advantage to increase sales.  Illustra- 
tions are shown of actual displays that 
increased sales of clocks and watches. 
From the very first page dealing with 
the relation of displays to sales, to the 
final chapters on photographing prize 
contest windows and recording displays, 
it is brimful of vital facts covering each 
step in the successful featuring of dis- 
plays, not only of clocks and watches, 
but other merchandise. 

The figures on a check-up of displays 
built solely around material supplied by 
the manufacturer showed an average in- 
crease in sales of 56 per cent. In addi- 
tion to this, there is a paragraph de- 
voted to the amount which should be 
spent on windows in order to get the 
best possible results. The highlights of 
interior displays are brought out skill- 
fully as well as the placing and changing 
of these displays. 








The H. J. Weisser Jewelry Co.’s store 
at Waycross, Ga., was recently damaged 
by smoke and water in a fire which for 
a time threatened the business block in 
which it was located. The amount of 
the damage was not large, however, and 
was fully covered by insurance. 
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Governors to Help Salesmen Get 
Home 


HE traveling salesmen of the coun- 

try have enlisted the services of 24 
governors in their movement to endow a 
home and hospital for aged, incapaci- 
tated or indigent traveling salesmen at 
Winston-Salem, N. C. These will serve 
on a Governors’ Committee of the Na- 
tional Traveling Salesmen’s Foundation 
which is sponsoring the project to raise 
$3,000,000 with the slogan “Home by 
Christmas.” 

Two of the 24 governors on the com- 
mittee were once traveling salesmen 
themselves. Governor Zimmerman of 
Wisconsin traveled over the entire 
United States as a salesman in his youth 
and has been a member of the Iowa and 
Illinois traveling men’s associations. 
Governor Long of Louisiana was also a 
traveling salesman for several years be- 
fore he decided on a political career. 

Governor Case of Rhode Island, in ac- 
cepting to serve on the Governors’ Com- 
mittee, voiced the sentiment of the other 
members of the committee when he said, 
“The project to endow a home and its 
necessary facilities for elderly or infirm 
traveling salesmen should warrant the 
support and cooperation of all citizens. 
It is an honor and a pleasure to be as- 
sociated with the men who are sponsor- 
ing this movement.” 








Trade Topics 





London Precious Stone Dealer Turns 


Publisher 


Gordon Nathan, a well known dealer 
in precious stones of Hatton Garden, 
London, has turned publisher as the result 
of a friendly challenge. Mr. Nathan has 
many customers from Paris, and it was 
during a visit of some cross-channel 
clients that the conversation chanced to 
turn upon oddities of language. Peter 
Goldman, Mr. Nathan’s manager, re- 
ferred to the fact that few people real- 
ized how very closely the French and 
English languages were bound together 
in the number of words that not only 
meant the same, but were also spelled the 
same in both tongues. 

It was admitted that there certainly 
were such words, but that they did not 
run to any number. Mr. Goldman, how- 
ever, could not agree, and said that if 
traced out the total would prove .to be 
a very surprising figure indeed. Where- 
upon Mr. Nathan challenged him to 
prove his assertion by collecting such 


words in his spare time, and thus form 
a very useful handbook for students. 

The challenge was accepted, and the 
resulting work, which is astonishingly 
useful as well as attractively printed in 
nice large type, is now to be marketed. It 
contains some 3000 words all of which 
are spelled and mean the same in both 
English. and French. Indeed a novel 
production. 

* * * 


Old Ironsides 


The popularity of etchings and old 
full masted ships was seized and cap- 
italized by the Ansonia Clock Co. when 














A NEW DESIGN FOR CLOCKS 


that company reproduced Old Ironsides 
by special permission from the United 
States Navy Yard at Boston for the dial 
of the clock illustrated above. 

The etching, which is exceptionally 
well done, is a reproduction from the 
famous painting by Gordon Grant, 
America’s leading marine artist. It 
stands out most effectively in black 
enamel on fine brass. The clock appro- 
priately is called “Old Ironsides.” The 
hands are finished in gold and fit in well 
with the trend of the design represent- 
ing Neptune’s trident and harpoon. The 
red sweep second hand beating quarter 
seconds adds life to the design. The case 
has a modern decorative touch, ma- 
hogany finished in antique green. 








The Mohawk Jewelry Store, of which 
L. Frank is the proprietor, at Amster- 
dam, N. Y., was entered one night re- 
cently by burglars who stole several 
thousand dollars worth of merchandise. 
The actual amount of the loss could not 
be determined until an inventory was 
taken. Entrance was first gained to the 
cellar through an outer door, then a 
double inner door was forced. An at- 
tempt had ‘been made to force a cellar 
door leading to first floor, but this at- 
tempt had been abandoned. 


Contest Sponsored by Holmes & Edwards 
Silver Co. for Finest American 
Silverware Design 


HE Holmes & Edwards Silver Co., a 

division of the International Silver 
Co., the world’s largest maker of silver- 
plate, announces a plan to stimulate the 
creation of a new and beautiful silver- 
plate pattern . . to arouse added in- 
terest in bringing charm to the table 
decorations of American households. 


The prestige and dignity of the com- 
pany sponsoring the plan and the per- 
sonnel of the committee judging the 
selections, assure the importance and in- 
tegrity of the enterprise. Charles Dana 
Gibson, famous illustrator, Neysa Mc- 
Mein, the noted painter, Elsie de Wolfe, 
distinguished interior decorator, and 
Frank Alvah Parsons, president New 
York School of Fine and Applied Arts, 
will be the distinguished judges to 
choose the designs representing the 
highest artistic standards. The hostesses 
of America, whose tastes in the last 
analysis must be pleased, will then vote 
on the finalists, to decide the winners in 
their order of merit. 

The Holmes & Edwards Silver Co. re- 
alizes that the best talent of America 
will be enlisted in this endeavor to pro- 
duce the supreme design, and that the 
latter should be properly compensated 
for their valuable time spent for. this 
end. It has decided, therefore, to offer 
10 awards totaling $5,000 to the success- 
ful artists. The sum of $2,500 will be 
given to the winner, $1,000 for second, 
$500 for third, $300 for fourth and $200 
for fifth, and a total of $500 for the 
sixth to tenth. 

The winner will also receive invaluable 
publicity in nation wide advertising, as 
the successful designer of America’s 
most truly representative silverplate 
pattern. In the fall of 1929 the winner’s 
portrait will be published in the national 
women’s magazines and full credit will 
be given him for his creation. 

Explicit instructions and rules for the 
award are given in the instruction book 
which the sponsors will send free upon 
request. 

The contest closes Jan. 15, 1929. 








A. Zilliax, who recently sold his 
jewelry store in Enumclaw, Wash., to 
J. K. Moore of Wenatchee, will move to 
Vancouver, B. C., and it is stated that 
he will probably locate in that rapidly 
growing city. 
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in colors 


The Alarm Clocks Beautiful! 
Dependable 40-hour Movements 
Krack-Proof Krystals. Back Bell 

Alarms 
Seamless Metal Case with 
Moulded Base to Match 
Conform with colors used in 


Modern Homes 








OCTAGON TAT-TOO, Plain 

Height, 5 inches. Base, 4% 

inches. Green Pastel Fi 4 ee 

Dealers’ Net Price } TICK-TOCK. Plain 
~~ 


OCTAGON TAT-TOO JR. 
Plain 


-$2.50 
7 Pri é Height, 2% inches. Fur- 
Dealers’ Net Pritt nished’ in colors—Red, Green 
or Yellow. 
Consumers’ 


ORDER FROM 
YOUR JOBBER 
TODAY 


oornnes TAT-TOO 


Height, 5 an. Base 4% 
inches. Green Pastel Finish. 
Consumers’ Pri 
ealers’ Net 
TICK-TOCK, Radium 
: Height, 4% _ inches. Fur- 
ey » Fy Blue 
reen, Yellow or 
OCTAGON A ty -TOO IR. Consumers’ Price 
Height, 2% inches. Furnished Dealers’ Net Price.. 
in Red enly. 
Consumers’ Price £4.00 
Dealers’ Net Price... 2.70 














November 1, 1928 


~ 
~ 
= 
S 


Le 


Oo o 
« PQOO 


ky 
* 


THE JEWELERS’ 


BOO OOO) oy 


OOOO 
OC ROOOOOR ins ¥ 


* SEO OB OOOO eis 
BPOOG OOOO OOOO are i ar RY OOOOOS POOO 
EROS OOOO OO Ia 


O84425 


CIRCULAR 


* 
SSOOOOO 











O 








COS 


Soe 
oe 
* 
* 

a 


OOOLOOGA 
OSI SL IIE NC ISO 
EOD OA OO a 
° 


oe Ca 
aa ae e" 
ee 


pain 
'° oe 
o0% 








ss 

OO 6 000 
SSCS SIRI ER IICIOK N OOO 
COO OO 














fighting the “fly-by- 


How Milwaukee Jewelers Do It 


A 


be protected against unscrupulous 
fly-by-night concerns. The advertise- 
ment shown below was published for 
this purpose in a space of 211% in., 
six columns wide. 

The so-called legitimate retail 
jeweler as has often been emphasized 
in these columns, sells not only mer- 
chandise but backs it up with a re- 
sponsibility which he could not avoid 
even if he wished, because he is right 
on the spot in his community where 
he must be honest if he would con- 
tinue in business. 


éé HE transient Jeweler” reads 

the announcement, “who 
moves his stock from town to town 
employs the age-old lure—“‘The Auc- 
tion Sale,” depending on mob 
psychology to bring him a handsome 
profit. If goods are misrepresented, 
defective or faulty, the buyer has no 
recourse. This transient jeweler has 
no institution to build. Customer 
good will for future business does 
not interest him. The community is 
not his community. His one desire 
is to sell quickly at big profits and 
move on. 

“Compare this uncertain buying 
with the absolute reliable protection 
and service your own established 
jeweler offers you. He wants to serve 


you as a friend, for kis success and prosperity rests upon 
This jeweler knows the 
quality of the goods he sells and he is prepared to guar- 
He must maintain his reputation for fair- 


your satisfaction and good will. 


antee them. 
dealing, service and value. 


BOUT seven progressive jewelers in the city of 
Milwaukee, Wis., a short time ago realized that 
the public should be informed as to the respon- 
sibility of buying worthwhile jewelry and that it should 


BY R. F. N. 


ight (oncern 





desire is to sell quickly at big profits and move on. 


you. He wants to serve you as a friend, for 
prosperity rests with 
jeweler knows the quality of the goods he 
pared to guarantee them. 
tion for fair-dealing, service and value. 


shops that se know are trust-worthy. Thére 
will buy full 


of pleasure and satisfaction. 


The Retail Committee 








How Do You Buy Your Jewelry? 


Patronize the Established Milwaukee Jewelers! 


The transient Jeweler who moves his stock from town to 
town employs the age-old lure—“The Auction Sale"—de- 
pending on mob psychology to bring him a handsome profit. 


If goods are misrepresented, defective or faulty, the buyer 
has no recourse. This transient Jeweler has no institution to 
build. Customer good will for future business does not in- 
terest him. The community is not his community. His one 


Compare this uncertain buying with the absolute reliable 
protection and service your own established jeweler offers 
iS success and 
our satisfaction and good will. This 
sells and heis pre- 
He must maintain his reputa- 


Pass by the transient JeWeler and his sale. Visit the 'ocal 
our money 
value and your purchases be.a long-lived-surce 








TIMELY WORDS OF WARNING 


66 ASS by the transient jeweler and his sale. Visit the 

local shops that you know are trustworthy. There 
your money will buy full value and your purchases will 
be a long-lived source of pleasure and satisfaction.” 


This announcement which was 
signed “The Retail Committee,” had 
a wholesome effect and sounded a 
word of warning. Here is further 
evidence of the power of cooperation 
and cooperative advertising which 
every retail jeweler has at his dis- 
posal. Cooperative advertising is in- 
creasing among retail jewelers and is 
an effective means of telling the pub- 
lic something about the honest jew- 
elers’ reliability and responsibility. 


HE public is fickle and must be 
reminded of the jeweler’s respon- 
sibility, of his knowledge of precious 
stones, watches and jewelry in gen- 
eral. The public is seeking the best 
nowadays and wants all the help it 
can get to secure the best. 
(0) 1TH the approach of the holi- 
day season, there is an oppor- 
tunity for retail jewelers through- 
out the entire country to reinforce 
their individua! efforts in advertis- 
ing with powerful protective, infor- 
mative, resultful cooperative adver- 
tising for their own good and for the 
good of the public as well. 

The fly-by-night concern has too 
long been a menace not only to the 
honest jeweler but to the public 
itself. He plies his predatory trade 


most actively at the holiday season when many gullible 
buyers are susceptible to bland exaggerations. 
certed effort of the home town jewelers to rid the com- 
munity of such a menace is praiseworthy and the public 
should be made to appreciate the effort. 


The con- 
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SUCCESSFUL SHOW WINDOW DISPLAY BY B. BOWMAN, PETOSKEY, MICH. 


‘DISPLAY Selly Three-Carat UJIAMONDS 


Watches and Finger Rings for Men and Women Featured 
Sales During Display Averaged $150 Daily 


WINDOW display which brought very satis- 
wi factory results was shown recently by B. Bow- 

man, Petoskey, Mich. This display was shown 
for over two weeks during August and September. 
“During this time,’’ says Mr. Bowman, “we made several 
satisfactory diamond sales, including two three carat 
diamonds and quite a number of small finger rings and 
several diamonds around $100. 

“The stock shown included diamond bracelets priced 
from $1,000 to $10,000, small finger rings from $35 to 
$250, besides our regular stock of single mounted rings 
for men and women. Watches made by a well known 
manufacturer were also featured. The display was linked 
up with some powerful newspaper advertising. Some very 
large diamond pieces were loaned for the display by a 
New York diamond importer. The base of the window 
was covered with fancy paper.” 


VERAGE sales during this display were around 
$150. The store measures 18 by 18 feet, with four 
show cases and two wall cases. The store had the ser- 
vices of four clerks up to Saturday, when five clerks were 


employed. 


HIS is only one of many progressive retail jewelers 
who are making their show windows pay. Remember 
that the show window space is costly and should be made 
to work hard for you. A large proportion of rental for 





store space is charged mainly on account of the value of 
the show window. Make the window display always time- 
ly, keyed up to current events. The public will stop and 
look at an attractive display. 


VERYONE is anxious to see the latest designs in 

modern jewelry craftsmanship. The wide-awake 
jeweler will give the public what it wants and will make 
his display so outstanding that it cannot fail to arrest at- 
tention. There are concerns now making a specialty of 
window displays for retail jewelers and the jeweler who 
can afford it may well make use of such service. Manu- 
facturers, too, are supplying the retailer today with much 
helpful window display material which should be used to 
advantage. 


ITH the approach of Thanksgiving and the 

Christmas season, see that the show window pre- 
sents a timely appearance and suggests the good cheer of 
these occasions. The show window as well as the adver- 
tising is really an expression of the jeweler himself. 
People will judge the store by the display and the adver- 
tising just as they judge human beings by general ap- 
pearance. 


MPRESSION counts for much. The best merchan- 
dise in the world must be presented attractively in 
order to make it salable. 
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Inviting front 

marks the store 

of Z. M. Vine- 

burg, Englewood, 
N.d. 


The jewelry win- 

dow displays are 

changed every 
day 


The silver and 

optical displays 

are changed once 
a week 
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Popular patterns 

of high grade sil- 

verware are fea- 
tured 


The firm does di- 
rect advertising 
once a month 


Manufacturers’ 

booklets and fold- 

ers are sent out 
regularly 


/nviting Store with Progressive e Methods 


Show Window Displays Changed Daily 


M. VINEBURG, Englewood, is one 

e of the enterprising retail jewelers 
of the State of New Jersey. The store 
front is a most impressive one, rich, 
dignified and inviting. The store meas- 
ures 18 by 35 ft. 
The furnishings 
are of walnut and 
the store is illu- 
minated by hang- 
ing fixtures with 
indirect lighting 
over each show- 
case and indirect 
lighting through 
ground glass over 
the wall cases. The 
show cases meas- 
ure 7% by 2 ft. 
The repair shop in 
the rear of the 
store is 15 by 25 
ft. The diamond 
department is par- 
titioned off about 
the center of the 
building between 
the shop and store. 
The watch repair- 
ing department is 
located in the rear 
of the building and 
each bench has a 
4% ft. square win- 
dow. The optical 
department’s re- 


fraction room is in INTERIOR VIEW OF STORE OF Z. M. VINEBURG, ENGLEWOOD, N. J. 


the rear right of the store, running back 


of the wall cases. 


HE firm sends out direct advertising 
once a month to a selected list and 





occasionally sends literature to out-of- 
town prospects. Excellent results are 
obtained, according to Mr. Vineburg, 
from manufacturers’ booklets, folders, 
etc. 

The show win- 
dows are 7 ft. long, 
8 ft. deep and 7 
ft. high and are 
draped with a fine 
quality of tan repp. 
Tan ribbed silk 
pads are on the 
base and _ ribbed 
mirror reflectors. 
The jewelry win- 
dow is changed 
every day and the 
silver and optical 
displays oncea 
week. The firm 
carries a side line 
of leather goods. 
High grade silver 
in four popular 
patterns is fea- 
tured. A registered 
optometrist is em- 
ployed and the op- 
tical department is 
built up by adver- 
tising and window 
display. Mr. Vine- 
burg has been in 
business for 88 
years. He employs 
two watchmakers. 
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These black and aan, * 


ALARM CLOCKS 


only hint at the 
in 
4 
) ) 


Will be Popular as Christmas Gifts! | 


preciate it. It is new, different, superior. The 
only way you can supply your customers 
with this finish is to supply them with 
Ingersoll clocks. 















a 





OLOR says C-H-R-I-S-T-M-A-S! Every- 
body wants it in the gifts they give and 

get. There’s a brightness and joyousness about 
Irigersoll Color Alarm Clocks that will make 


them a big item in your gift trade this 
Christmas. 
And there’s another attraction besides color. 


The TyPe-T isin color, too, just the same 
as the rest of the line—bright, gay colors 
that make it a big seller for kitchen as well 





as bedroom use. The most widely advertised 
$1.50 alarm clock, it is your weapon against 
so-called bargain clocks. 


It’s the finish—the widely admired Ingersoll 
moiré finish. It can’t be illustrated; it can’t 
really be described. You must see it to ap- 


FS — 


INGERSOLL TRAVELER 


Brought out espectally for 
Christmas Trade 


Plain dial retails at $2-75 
Radiolite retails at $3->9 


A clock for the trip, the office desk, the night stand and the 
radio table. A watch for the pocket. 

The case is of high quality made up on a special order for 
Ingersoll. It is covered with Texol, which looks like leather, 
but wears better. Satin lining. Watch itself has chromium 
plated case, metal dial and specially designed figures. 


Order from your jobber or direct. 





INGERSOLL WATCH Co., Inc. 


Comes in SIX Beautiful Shades 


: 9 é a - New York Chicago San Francisco 
. Tan 5. Light Blue y 
3. Green 6. Red Service Dept., Waterbury, Conn. 
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Anniversaries and Holidays 


21. Forefather’s Day (New England). 

21. Shortest Day in the year. 

25. Christmas Day. Symbols—stars, 
bells, wreaths, Santa Claus, Christmas 
trees, reindeer, snow and ice, ever- 
greens, candles, holly and mistletoe, pine 
cones, poinsettias, old time Christmas 
scenes, fireplaces. 

The Christmas colors are red and 
green, to which touches of gold, silver 
and blue may be added. Window deco- 
rations should be arranged in the color 
scheme of this festivity. Red and green 
backgrounds and floor coverings should 
be used. The decorations should also in- 
clude evergreens and other Christmas 
symbols. The evergreens supply a plen- 
tiful green color to the display, while 
holly berries and brilliant red poinset- 
tias, with an occasional bow of red rib- 
bon will enhance its beauty. 

Winter may also be symbolized by 
white decorations, to which may be added 
frosted foliage, silver and gold foliage; 
and a spare sprinkling of green and red 
may be added. 











Inexpensive-but distinctive 


CHRISTMAS GIFTS 





























FOR HER FOR HIM 
Diamond Rings Watches 
Wrist Watches Cuff Links 
Platinum Bar Pins Rings 
Cameo Brooc Watch Chains 
Pearl Necklaces Stick Pins 
Rings Belts and Buckles 
Ivory Sets Cigarette Cases 
i Match Boxes 
Mai esas — Cigar oo 
ty 
Cut Glass Gold Pencils 
China Emblem Charms 
Clocks (eve: ms Emblem Buttons 
Silver (both Hat hollowware) Cigarette Holders 























Name - Address J 
\r , 


FIG. 1—CHRISTMAS GIFT LISTS ARE 
GOOD—BETTER WITH PRICE RANGE 








MERCHANDISING 


CALENDAR 





VA DECEMBER oN 


Written expressly for THE JEWELERS’ CIRCU- 
LAR, by A. E. Edgar 


Birthstone—Turquoise 
Flower—Holly 


“No other gem than turquoise on her breast 
Can to the loving, doubting heart bring rest.” 








Cleaning Up Stock 


EW jewelers ever think of Christmas 

as a “clearance sale” time. They are 
engaged in selling new items, and piling 
up sales of Christmas novelties and spe- 
cial purchases made for Christmas sell- 
ing. Would it not be a good plan to 
pick over the stock and “reduce the 
prices” on some of the “stickers” and 
put them in with the Christmas items? 
The reduced price will bring them to 
the attention of an entirely new class 
of customers. The special values so pro- 
duced will appeal to some customers. 

This suggestion does not apply to 
“obsolete” items, but to just plain ordi- 
nary everyday stickers, to items that 
have not caught on for some reason or 
other, but that are of intrinsic value at 
the new price placed on them. 

It may not look like good business to 
sell some items at a loss at Christmas 
when other items that might produce a 
profit will sell as readily, but by doing 
so a greater loss may be prevented, and 
that is a profitable method of doing busi- 
ness. 


December—The Gift Month 


HE custom of gift giving at Christ- 

mas has reached enormous propor- 
tions. Not only has the number of gifts 
been increased largely, but the value of 
the gifts given, even to casual friends, 
has a much greater value because of our 
increased prosperity and our new stand- 
ard of living. 

The jewelry store is the center of the 
gift business. December is the jeweler’s 
largest business month. But to main- 
tain this desirable situation it is neces- 
sary for him to be aggressive in his ad- 
vertising, modern in his merchandise 
offerings, and awake to the possibilities 
of increased business. 

With a public mind centered on gift 
buying it is not to be wondered at that 
every merchant in any retail line, and 
many manufacturers of novelties, as 
well, should make strenuous efforts to 
increase sales through gift offerings. 
Merchandise that would ordinarily be 
considered as unsuitable in a general 
way for gifts is so “dressed up” with 
Christmas wrappings and boxing that it 
is accepted as appropriate by the public. 

The aggressive gift publicity and mer- 





(Continued on page 103) 
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Appropriate Selling Events 


Birthstone Campaign. 

Christmas Gifts That Last. 

Christmas Novelties. 

Gifts for Men—Smokers’ sets, cigar- 
ette lighters, match safes, cigarette and 
cigar cases, ash trays, cuff links, belt 
buckles, emblem rings and pins, formal 
wear jewelry, rings, collar button sets,, 


watches, chains, fobs, shaving sets, 
razors. 

Toilet and manicure sets, military 
brushes, vanities, compotes, perfume 
bottles. 

Leather Novelties, 

Stationery. 


Gifts for the Home—Lamps, vases, 
candlesticks, picture frames, book ends, 
desk sets, objects of art, china, glass- 
ware, silverware, table silver, silver ser- 
vice, trays and other items of. use in 
the home. 

Electrical novelties and accessories. 

The public should be urged to pur- 
chase merchandise with a lasting qual- 
ity, from the jeweler, with the Christmas 
money-gifts received. 
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A Beautiful Mantel Clock 
Sor Christmas 


A gift that will be an hourly reminder of your thought- 
falness and that will fill an important mission in the 
home through the years to come. 


You will find here many types from which to select the 
clock of your ideal. 
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FIG. 2—METHOD OF USING A LEADER 
TO ADVERTISE ENTIRE DEPARTMENT 
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Western Tray & Case Co. 


423-29 Plum St. Cincinnati, Ohio 
Established 1864 


No. 14—Flexible and Band Strap Tray 





PRICE 


DISPLAYING 
11%4x113%4—12 Flexible and 8 band bracelets... . $5.75 


SIZE 


11%x 7%4— 8 Flexible and 4 band bracelets.... 5.00 
11%x 5%— 6 Flexible and 4 band bracelets.... 4.25 


With the holidays just around the corner every jeweler 
should see that his trays are as attractive as possible. It 
is impossible to show the full value and beauty of 
jewelry in a shabby and worn tray—lIncrease your sales 
by displaying your merchandise with “WESTRAY” 


products. 
Write for Catalogue, or order through your Jobber 











Demnioow Factingion Cases 


Accentuate the Beauty 
of FINE JEWELRY 





-_ a beautiful woman 
tastefully gowned, a piece of 
jewelry set in a Dennison-Farring- 
ton case becomes more desirable. 


img Sox 


Framingham, Mass. 


For prices write to 


Demnioow 


Department 76-Y 





Rings You Will Be Proud to Sell 


ALL PROFIT 









NO STOCK TO CARRY 


Carry one initial ring as sample. 


Electros Free 
2 DIAMONDS 4/100 each 


Green or White Gold 
Same Price 
Order on five days’ memo. when 
To you have a sale in sight. Orders 


gas'co filled same day received. 


, mW No. 6517 All emblems and initials en- 


This <> Reg. Trade Mark 
@uarantces you ¢cnuine diamonds 


Ne. 61ss Crusted on ruby and onyx on 
Without hand at all times in every finger 
Diamonds size. 

$15 Retail Display Emblem Cards 

window in original colors 

request. 


or your 
vee upon 


cee 








6919—To retail $30.00 "ect" 


Free 
Fine, dark, genuine amethyst—14K white 
gold—genuine seed pearls, strung on a 
strong wire. Fully guaranteed. 

This style ring can also be had in larger or 
smaller size stones including sircons, topas, 
opals, rubies, golden sapphires, Ceylon sapphires, 
cameos, double head cameos, crystal emeralds 
and crystal sapphires. 

Also be had with Imitation Stones 18/18 oval, 
all colors, $9.50 list. 








6746—$23.50 List 
HEAVY SHANK 


Genuine one piece, three color, double 
head cameo. Belais white gold (also 
in green gold) 6746—$23.50 List. 

Next size larger stone, $2.00 additional 
BUFFALO JEWELRY MFG. CO. 
“The Mail Order House to the Jewelry Trade” 
501 Washington St. Buffalo, N. Y. 











m= 24 DEY STREET 





EARRINGS 
SPECIALTY 


Maurice Weiss, 31 


A 





WITH 





NEW YORK fe" 
EST. 1906 oa 


JOBBERS ONLY 


Chicago Office 
North State St. 
Dearborn 4314 








“Changeable Ring’’ 


Patented U. 8. A. 





Platinum Mountings, 


49 MAIDEN LANE 





KLASS & CO. 


Manufacturing Jewelers 
Wedding 
and Special Orders 


Tel. John 5892 


Rings 














cn 


SEND US YOUR SPECIAL ORDERS FOR 


<..EMS- BAD 


a 





MEDALS "GE 5 


SCHOOL - COLLEGE & FRATERNITY PINS 
INTERBORO MEOAL & BADGE CO., 32 E. 224 St., New York | 
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Jewelers’ Merchandising Calendar For December 


chandising plans of these merchants 
has, in a way, been beneficial to the 
jeweler, for the gift giving custom has 
become so general that all merchants 
must benefit. But, at the same time 
this competition for the gift business 
has increased the difficulties of the jewel- 
er in securing his fair share of the 
Christmas gift expenditures. 

Increasing competition for gift sales 
would eventually put the jeweler out 
of business if he did not meet aggres- 
siveness with aggressiveness; if he did 
not make an effort to keep what he al- 
ready has, and enlarge his sales through 
increased advertising appropriations 
and better methods of presenting his 
merchandise to the public—as gifts. 


ie jeweler’s Christmas Gift Selling 
Campaign should be planned in ad- 
vance of the event. Not only should the 
merchandise to be offered as gifts be pur- 
chased, but it should be studied for 
methods of display, and ways of adver- 
tising it most advantageously. The in- 
terior arrangement of the store should 
be planned to make it easy for the public 
to buy, as well as attractive to custom- 
ers. While it is advisable that the 
Christmas atmosphere pervade the store 
it is more profitable to see that the 
merchandise has a chance to be seen and 
purchased in larger quantities. 

The jeweler’s store should be turned 
into a Gift Shop, and the mecchandise 
largely handled in the modern gift shop 
manner. This means more display of 
the merchandise, it means more attrac- 
tive displays of the more popular lines 
for gifts. 

The jeweler’s advertising campaign 
should be advanced to the “selling” stage 
by the first of December. His prelimi- 


similar manner. 


(Continued from page 101) 


nary announcements have been made 
earlier in the season. His prestige- 
building advertisements should already 
have been made. The good will of the 
consumer. public should by now have 
reached the peak of its possibilities. 
NOW —thé selling begins, the cumulative 
results of his previous efforts are now 
to be turned into actual sales. 


OR the first few days of December it 

may be advisable to make a daily of- 
fering of some particular line of mer- 
chandise. For instance, watches one day, 
diamonds another, silver another, and 
so on. In doing this the jeweler offers 
in a general way his various lines of 
goods, but in doing that he will find it 
to his advantage to make a specific offer 
of a single item of the class advertised. 
This specific offering may be termed his 
“leader” in its class, and will typify all 
articles of that class. As for instance, 
he may offer a watch at $45, (or any 
other price he chooses), that he considers 
is of special value, and such as should 
attract a large number of purchasers 
for that particular watch. This specific 
offering will typify his watch stock, 
which may be incidentally mentioned 
and enlarged upon in the same adver- 
tisement, but the main point of the ad- 
vertisement should be the leader offered. 
Other lines should be treated in a 
(See Fig. 2). 

The next stage in the campaign should 
be to reach buyers of gifts for a par- 
ticular class of persons, such as fathers, 
mothers, brothers, sisters, friends, and 
so on. In order to reach these buyers 
it is advisable to list gifts suitable for 
these various classes in separate adver- 
tisements. One advertisement may fea- 
ture articles as gifts “for men,” another 





for “sweethearts,” another for “Mother,” 
and so on. 

About ten days previous to Christmas 
it may be advisable to reach out for gift 
sales in a different manner, this time 
on a price basis. The advertisements 
may be given over to classified lists at a 
specific price, such as, “Gifts for Men 
at $5,” “Gifts for Women at $10,” and 
so on. If space will permit it may be 
better business to give lists under a 
variety of prices, one list being articles 
that can be bought for $5, another for 
$10, another for $25, and so on, all in 
the same advertisement, but for the 
same particular class. Gifts for men 
may be the subject of one advertise- 
ment; for women, another, and so on 
down the list. 


URING the last few days previous to 
Christmas only the lower priced ar- 
ticles should be listed and priced. At this 
time price is the most important thing 
to the customer. Funds have been 
drawn upon freely and there is only a 
certain amount left for gift purchases. 
The jeweler should see to it that the 
public will learn that he can offer gifts 
at low prices as well as other merchants. 
This rough outline of a Christmas 
campaign for the gift’ business may be 
used as the basis of the campaign of 
almost any jeweler, who will, of course, 
have to supply the details, and decide 
upon the specific items to offer the pub- 
lic. The most important thing in the 
campaign is that the jeweler keep at it, 
that he so outline his efforts that the 
public will learn as much of his gift 
stock as possible. The next is that the 
offerings be so diversified that the larg- 
est possible number of potential cus- 
tomers will be reached with his mes- 
sages. 


What Other Jewelers Do 


Little Plans from Here and There 


A Joint Mailing List 


DWARD F. WRIGHT, of Wright, 

Kay & Company, Detroit, Mich., had 
a message of interest to jewelers who 
attended the sessions of the annual con- 
vention of the Direct Mail Advertising 
Association, held in Philadelphia, Oct. 
17-19, during “Advertising Week.” He 
told how direct mail is profiting his firm 
in bringing in new accounts. The use 
of a joint mailing list is a unique fea- 
ture, which should be of great interest 
to business men, he said. 

Mr. Wright is vice-president of the 
Detroit Retail Merchants’ Association, a 
member of the Detroit Adcraft Club and 


Detroit Jewelers Association. He re- 
cently spoke before the Michigan Retail 
Jewelers’ Association. 

* * * 


An Odd Display Feature 


NGENIOUS indeed was a window ex- 

hibit recently featured by a Newark 
jeweler. The floor of his window, cov- 
ered with overlapping strips of alter- 
nating black paper and red paper, re- 
sembled a huge checkerboard. In place 
of checkers, however, were used various 
items of jewelry, which were placed on 
the black squares in much the same way 
as checkers would be lined up at the 
start of a game. A streamer spread 


clear across the face of the window 
screamed: “It’s Your Move. Come In.” 
* ok * 


Unique Collection Letter 


N Hartford, Conn., is located a mer- 

chant with imagination. Witness one 
of his regular collection letters: 

“This matter is so small that we 
wished to take up as little space as pos- 
sible in bringing it to your attention. 
You can dispose of it entirely by just 
sending us a check for the amount due.” 

Brief as the message is, its brevity is 
emphasized by the fact that it is sent 
out on a miniature letterhead inclosed in 
a tiny envelope, measuring only 2 by 1% 
inches. 
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The 4A dvertising ¢/ppeal in ACovember 


OVEMBER is the time to begin to 

do real creative advertising for 
Thanksgiving and the holiday season. 
Remember that all effective advertising 
must be preceded by intelligent merchan- 
dising. 

Thanksgiving comes just before 
Christmas and is an opportune time to 
feature silver and little trinkets for the 
Thanksgiving festive party. Put a note 
of good cheer in your show window and 
in your advertising. Let your window 





The UnvoicedA ppealof Beauty 
and Quality and Genuineness 

















Grogan Company 


Wood SteGbAve. GroganBidg, Pitisburgh,Pa 














ONE OF GROGAN CO.’S RECENT IMPRES- 
SIVE ANNOUNCEMENTS 


displays suggest prosperity, happiness, 
good fellowship. Feature silver for the 
table, flatware, hollowware and flasks. 
Keep the show window immaculately 


By Robert F. Nattan 


clean. A jeweler one year made a di:;- 
play of a large turkey from flatware, in- 
cluding spoons, forks and knives, and 


Novem ber 


Advertising 








EATURE silver for Thanksgiving 

—play up November birthstone 
jewelry. Display and advertise cos- 
tume jewelry, rings, bracelets, and 
bring in the buyers by attractive spe- 
cials. 


Start your Christmas advertising 
at once. Well-written circular letters 
should go out without delay to re- 
inforce your newspaper advertising. 
Take advantage of manufacturers’ 
dealer helps in the way of booklets, 
folders, window display material. 


i pees the display and the adver- 
tising suggest good cheer, happi- 
ness, and prosperity. Remember that 
happiness always attracts. Give the 
new things an outstanding place in 
your advertising and in your window 
display. 








the idea made a very favorable impres- 
sion. Carving sets lend themselves ex- 
cellently to Thanksgiving advertising. 
Display them attractively in your show 
window. Feature them at inviting prices 
in your newspaper advertising and re- 
sults should be satisfactory. 


AVE neat show cards in your win- 

dow—just teeming with suggestions 
and the spirit of the times. The birth- 
stone for November should not be for- 
gotten. Show topaz necklaces, rings, 
bracelets, etc. Women will be especially 
interested from now on because of the 


Timely Tips for Thanksgiving and Christmas 


number of parties, the Opera season 
and the number of other occasions on 
which they may enhance their beauty 
and elicit admiration. 

HE home will receive some attention 

and this is another opportunity to 
play up such requisites as you carry. 
Your outstanding “home requisite” is 
silver. 


Holland Special Diamond Value 


MONDAY 
ONLY 


}? 
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USE 





$5.0 


ONLY ONE TO A CUSTOMER 


HERENSNEMZNSM EHZMEMENEZNZMENEZNENEKEK 


Tomorrow, Monday, September 17th, the House of 
Holland will offer a genuine cut diamond, mounted 
n $5.00. These 
diamond rings are our regular $15.00 values and 

will be accepted in exchange at $15.00 on the pur 
® chase of a $100 diamond. There are only 26 of these 
rings, so if you-want one we suggest that you call 
early. The store opens at 8 o'clock. 


A charge will be made for sizing the ring should 
it bé necessary to size same. 


“Talland dowry Co 


"HE HOLLAND JEWELRY CO. OCCA- 
SIONALLY FEATURES AN ALLURING 
“SPECIAL” 
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Men from now on will wear their 
formal evening clothes more frequently, 
so do not forget to display vigorously 
and often the latest designs in “dress 





Put a timely idea into action and you'll hear from it. Read the JEWELERS’ CIRCULAR for ideas. 
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requisites” for men. Reinforce your 
newspaper advertising with timely direct 
by mail advertising, even if you send 
out only a circular letter but sign this 
letter yourself. Make it friendly and in 
it offer appropriate suggestions. An 
idea for a Christmas letter is shown 


below: 





Dear Mr. or Mrs. . 

The Christmas gift from your 
jeweler’s, which we all make as 
a symbol of love and affection 
and as the gift which causes us 
to be most favorably remem- 
bered, is receiving early atten- 
tion this year. It is wise to be- 
gin early, then we do not have 
to act in a rush and a selection 
is made most satisfactorily. 

It has always been our aim to 
help our patrons in every way 
to select something which will 
appeal to the individual for 
whom the gift is intended. 

We are therefore reminding 
you of the advantage of visiting 
our store this week, or as early 
as convenient so that you may 
make your selection, pay a small 
deposit if you wish, and allow 
us to lay the article aside for 
you, should you not wish to take 
it along. 

You will be delighted with 
this year’s gifts, which are ex- 
clusive and attractive, while the 
price range is large. Drop in 
and look over our stock at once 
and let us help you with sugges- 
tions. 

With kind wishes we are, 


Yours sincerely, 


* * * 


Current Advertising Reviewed 


7. Holland Jewelry Co., San Angelo, 
Tex., used an outstanding advertise- 
ment to feature a special at $5 in a 
space of 10 inches triple column. The 
concern makes the offer for one day 
only and says that “these rings will be 
accepted in exchange at $15 on the 
purchase of a $100 diamond.” The 
number of rings offered at the special 
price was limited to twenty-six. 

An original advertisement featured 
the well-known organist, John Josey. 
“Listen in every day over KGFI” read 
the announcement. A very attractive 
program was announced and the radio 
audience was invited by the jewelers to 
send requests for any special piece of 
music desired. (See page 107). 

To the person sending in a request 
from the greatest distance from the 
jeweler’s home town of San Angelo, the 
concern offered to send a beautiful piece 
of sterling silver. 
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ERE is an advertisement by Roth- 
stein, 529 Main St., Johnstown, Pa., 
which won the prize for the best adver- 
tisement in the program of the Follies 
of 1928, presented by the Junior Aux- 
iliary of the Memorial Hospital of this 





We 





Powed by Miss Marityn Rockswein From! Feeseows J 


“Direct from Amsterdam” 





‘ey Jewelery for Over 38 Wears 
ages 529 MAIN STREET 











FEW WORDS AND AN IMPRESSIVE LIT- 
TLE DUTCH LADY WON AN. AD PRIZE 
FOR MR. ROTHSTEIN 


city. Those attending the show re- 
ceived a ballot and were requested to 
place the name of the best advertiser 
thereon. A silver loving cup donated 








Our New 
Hand Bags and Purses are Here 


Buacx is the leading color in the fall coats. So many of the hand 
bags and pusses we have just received are of black antelope, the 
smartest leather of the season. Some are all black. Others are 
trimmed with » band of bright color. 

For the tans and browns which are still so popular, we have a 
number of the latest two-toned tan bags and purses. Bright col- 
ered ones are also chosen by many women to serve as an accent 
to their costumes. 

Our display of hand bags and purses offers a varied selection 
with a considerable number priced from $10 to $15. 





Shreve, Crump and Low Co. 
FOUNDED IN 1800 
Persona 1 Gifts of all kinds 


147 Tremen' it Street -+ Besten, Massechesetts 
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THIS JEWELER STUDIES FASHIONS AND 
COLOR AND ADVERTISES ACCORDINGLY 


by Mrs. Russell C. Love was given to 
the winner. The advertisement depicts 
a cute little Dutch girl. Under the pic- 


105 


ture is the inscription “Direct from 
Amsterdam,” implying of course the 
source from which Rothstein gets his 
diamonds. It may be interesting to 
readers to know that one of the largest 
diamond factories in the world located 
in. Amsterdam normally employs about 
700 people. Shortly after the war the 
number of workers was diminished to 
about 400. It was in this great factory 
that the famous Cullinan diamond was 
cut. ' 
a ae 

Of much historic interest is the an- 
nouncement of Lemon & Son published 
under the caption “Lafayette—We Are 
Still Here.” The announcement occupied 





ayette - 
we are still here/ 


vai 


& 





the of Lemon & Soa will 
eoatinne it... Whateverclaizs 
we may have on the of exact 
ing to be based ow 
of integriny, 











IMPRESSIVE ANNOUNCEMENT BY THE 
WELL KNOWN JEWELERS OF LOUIS- 
VILLE, KY. 


a space of 17% inches, four columns 
wide, and tells how James I. Lemon in 
1825 when a lad of 21, welcomed La- 
fayette to Kentucky. Three years after- 
ward, Mr. Lemon who began as a watch- 
maker started the great business which 
has already rounded out 100 years. 
“Back over a century,” reads the copy, 
“we again salute the last of the Gen- 
erals of the Revolution—Lafayette We 
Are still here. Today the house of 








Let your advertising and your window displays proclaim your progressiveness 
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The C. G. BRAXMAR CO. 


242 W. 55th St., New York City 





Fraternal Emblems 
Medals and Class Pins 
Fire and Police Badges 


Mede to Order Goods our Specialey 


Forty-four years of satisfactory service to an increasing 
number of customers. 


Our facilities for manufacturing and designing ere at 
your service. 


Write for Emblematic or Badge Catalog 


NYES OIL 


for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 










Soldering or welding with the Hoke-Jewel. All-platinum 
rings can be made seamless. Soldering can be done close 
to the stone. 

You can make better jewelry and more of it in less time 


U 22 Albany Street, Ask for free 
k Inc. New York City circular C. 8. 



























Very Special Facilities 


IN 4 
Jeweler’s Block Policies 


At Present Insurance Adviser to Leaders in the Trade. 





MONROE FLEGENHEIMER 


Insurance Specialist 


10 Hanover Street, New York 


Phone: Bowling Green 6887 















Something New for the Jewelry Trade 


SMOKERS’ SETS 


Best briar Fa x with amber or hard rubber mouthpieces, real amber 
holders ; gold mounted and guaranteed lighters, tm beautiful 
cases—Splendid or é gifts. 


Te Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 


to our regular sizes. 
Phone or Write for Salesmen to Show Samples 


__ M. ROSENBLUM \\ eer 7 The Lion Safety Pin Clutch Co. 


83 Mercer St. Canal 7603 New York City Pat. Feb. 20,1917 20 W. 22nd St., New York Pat. May 26, 1980 
q 






















WE CARRY A FULL LINE OF SEMI-PRECIOUS 


Rose Quartz, STONE NECKLACES asia PRACTICAL COURSE IN ADJUSTING 
Carnelian At Low Prices Jade Price $1.50 
And a.complete line of other stones. 
LA VIE PEARL CO. JEWELERS PUBLISHING CORPORATION, 
65 Nassau St. Tel. Cortlandt 0650 New York City en en eee ae ee 























ELK TEETH 


Genuin tural, unmounted, all sizes, = and 9 e 
high class, including the email European Elk teeth. Buyers Directory 
FRECIOUS AND SEMI-PRECIOUS STONES, all frst 


— ~~?" a prices. Unout gem material, — $1.00 Postpaid 


log—free. My 48rd Year. Jewelers Publishing Corp. 


L. W. STILWELL, Deadwood, S.D. 

















Price $1.00 The BUYERS’ DIRECTORY Jewelers Publishing Corp., 239 W. 39th St., New York 
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Lemon & Son is over 100 years old, older 
than any other retail jewelry establish- 
ment West of the Atlantic Seaboard. 
Three generations of the Lemon family, 
James I. Lemon, James K. Lemon, his 
son and Brainard L. Lemon, grandson 
of the founder and president of the firm 
today have guided it through good times 
and bad, encountering adversity and 
conquering it. Not only to have sur- 
vived for 100 years but to have kept 
pace with Louisville’s. striking growth 
clearly proves the inherent merits of 
their methods. The formula was simple 
—strictly to avoid any practice that 
savored of misrepresentation or exag- 
geration either by word or inference.” 

Lemon & Son have been consistent 
advertisers for years, generally featur- 
ing diamonds. 

* * * 

Shreve, Crump & Low Co., Boston, 
Mass., are always on the alert for new 
merchandise which they feature con- 








Magnificent Fall 


The season of akeless charm when nature's gorgeous hues 
magically deepen into ruddy brown, and the fiery red stars 
appear as sentincls on the castern horizon. 

These are the DIAMOND DAYS . . . and never has there 
been an autumn for which we have prepared so exten- 
sive a collection of distinctively beautiful and practical 
jewel pieces, designed and developed for the particular 
purpose they fulfill. 

The glow of color and artistry of design that spell fashion 
are pronounced in every PEACOCK RING. BRACELET, 
BROOCH. NECKLACE or ENSEMBLE; DIAMOND WATCHES, 
too, are more beautiful and more serviceable. 

We will be pleased to have you consider this announce- 
ment @ personal invitation to visit our store, 10 see for 
yourself the extent to which we have provided the widest 
range of choice in desirable articles of adornment, watches, 
silver and distinctive accessories for the home. 








aereny toe endear ro 
mah our oxndows 4 plesuare'to the arti sense of every paver by. Paced 
06 ravelie commer tole drsanct 19 see — day or neght 








C. D. Peacock 


ESTABLISHED 1817 








TIMELY AND OUTSTANDING 


Spicuously in their advertising. The 
announcement on page 105 reduced 
from a space 10 inches, triple column, 
advertises new hand bags and purses. 
Note how the bags are linked up with 
the latest color in fall coats. Think of 
the fashions when advertising. That is 
good merchandising. The price of these 
bags moreover, is within the range of a 
very large clientele. Typography and 
layout are excellent. 








He: Say, girlie, let’s get married and 
take a long honeymoon. 

She: Have you enough money? 

He: No, but aren’t you the girl that 
was left all that cash? 


She: No. 
He: Oh, my goodness, I beg your 
pardon. —Arizona Kittykat. 
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Take Advantage of These Helps 


Business Booklets at Your Service 


Get This Booket 


HE National Wholesale Jewelers’ As- 
sociation, which, a short time ago, 
established a merchandising bureau has 
called attention to the helpful booklet 


42HENENEHENSMSNSRENSHSHS 






Listen in every day over 


KGFI 






ani 


zy 


Hear 
John Josey 
on the 


Pipe Organ 





.Listen in Tuesday 
from 8:30 to 9:00 


1—Marche Militaire 
2—Air du Roi Louis 
3—Dear Little Boy of Mine 
4—Alter I've Called You Sweete 
= heart 

- S—Plapperette 
ing for Mary 6—Schuberi's Serenade, 


Listen in Monday 
from 8:30 to 9:00 


i—Repaz Band March 
2—To A Wild Rose . 


Listen in Wednesday” 
from 12:30 to 1:00 


1—Annie Leurie 

2—Tenting Tonight 

3—When Johnny Comes Marche. 
ing Home 

@—Carry Me Back To Old Vire 
ginny 

6—The Last Rose of Summer 

G—Then You'll Remember Me 

7-1 Dreamt eThat I Dwelt In 

* Marble Halls. 


Listen in Thursday 
from 9:30 to 10:00 
1—La Paloma 
3—I Get the Blues When It 
Rains 


3—Viennese Refrain 

4—March from Aida 

S—In My Bouquet of Memories 
@—The Waltz of Love 


Friday Is Request Night 
Listen in from 8:00 until 9:00 


If you have a favorite piece-of music that you would 
like ,to..hear played-by John Josey. send a postcard to 
John Josey in care-of Radio -Station KGFI or in care 
of the Holland Jewelry Co., or» you may phone the 
station, 2480, or. the Holland Jewelry Co. 153. 

To the person sending in thelr request from the greatest 
distance from San Angelo tue Holland Jewelry Co. will 
send a@ beautiful piece. of sterling silver made ‘by the 
Towlo Silver Co. of Newburyport, ‘Mass. Be certain to 
cond your name-‘and “address. 


Listen in Saturday from 12:30 te 1.00 


“1—Together ae B—Little Log Cabin of Dreams 
2—The Lonesome Roa: ? 
€—Gipsy Melodies 

rea Tain Low one 

If you like the music as played by: Mr. and Mrs. John 
Josey, we would like to hear from you by phone or 
postcard or you may address Mr. John Josey in care 
cf this store or KGFI. 


‘YEAR JOHN JOSEY EVERY SUNDAY MORN- 
ING AND EVENING AT THE FIRST BAPTIST 
'CHURCE. 


“Vallanil dewitry Co 
Y DRHRUEHEHENSHERERENEESO 


THE RADIO TURNED TO GOOD ACCOUNT 
BY THE HOLLAND JEWELRY CoO. 


ZN ZW SHERRASHSHSRSHSRERSHSNSNSNSHENSHWSHSHSNSASNSHSNSHSHSNSMSNSHEMSHSMEh 
HENSASHSHSNSNENSNShNSNZNZNSHSNSSNLNLSNSMSMSHNSNLNSVSNSNSNSM ahs eh eww 


entitled “Practical Aids to the Indepen- 
dent Merchant,” prepared by the United 
States Department of Commerce. The 
booklet outlines the service which the 
department is prepared to extend to re- 
tailers. 

The main topics discussed include: 
Changes in distribution methods, where 
profits are wasted, measuring the retail 
market, educating a retail sales force, 


public misunderstanding, retail store 
problems, retail store planning, coopera- 
tive retail advertising, cost and inven- 
tory studies for retailers. 


* * & 
To Help You Sell More Clocks 


¢¢7T’S Time to Make More Profits” is 

the title of a new booklet just pub- 
lished by the Clock Manufacturers As- 
sociation for the benefit of retailers, 
copies of which can be had on request 
to the association or this publication. 
Ever since its formation in 1926, the 
Clock Manufacturers Association of 
America, representing most of the lead- 
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The Christmas Stage Is Set at Zell’s 
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Shep Now, White 
Se voms Are Completa 





CHRISTMAS AD BY 
ZELL BROS., PORTLAND, ORE. 


ing clock and watch companies of this 
country, has worked with a definite aim 
toward rendering the retailer the utmost 
assistance in merchandising his clocks 
and watches. To this end, it realized 
that the best way to sell clocks was to 
first attract attention to them, and the 
most thorough way of attracting atten- 
tion is through window and interior dis- 
plays. In order to stimulate the retailer 
to better and more frequent displays of 
clocks and watches, during 1927, the 
association inaugurated a series of. con- 
tests which resulted in considerable en- 
thusiasm and a renewed interest in orig- 
inal and unique clock and watch dis- 
plays. These contests were so successful 
that, beginning early in 1928, another 
series of contests were started which 
have proved even more popular than 





(Continued on page 94) 
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WHEN YOU BUY! 


V.T.F. Watch Crystals and V.T.F. Mifans for every conceivable 
size and shape of Wrist Watch, you know that you are buying the 
best obtainable and that by their accurate sizing, perfection of shape 
and enduring transparency and clearness, they satisfy not only you, 


but your customers. 


Barring accidents, they may last as long as the watch they 
protect. If they do break, it is in all probability the fault or negligence 
of your customer; then you sell another. 


If you fit a piece of round or fancy shape cellulose material of 
doubtful transparency, subject to scratches and, by reason of change 
in temperature, subject to expansion and contraction and, which 
therefore, may fall or snap out of bezel, you encounter dissatisfaction 
on the part of your customer and you may be asked to replace it 


without further charge. 


V.T.F. Round and V.T.F. Mifans are the best and so acknowl- 
edged by thousands!!! 











NEW MIFAN CATALOG 


The new Mifan Catalog illustrating and describing over 1100 
different Mifans is now ready for distribution. It will greatly facilitate 
the selecting and ordering of Wrist Watch Glasses. 


Ask your Wholesaler or the undersigned for one. 


HAMMEL, RIGLANDER & COMPANY 


Exclusive Wholesale Distributors 


NEW YORK CITY, U.S. A. 
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The Horological Questionnaire 


Written expressly for THE JEWELERS’ CircuLar, by Lester B. Pratt 


AuTHOR’s Notp—Realizing that there is a 
scarcity of competent watchmakers employed 
or engaged in the jewelry business, this 
article is written at the request of the tech- 
nical editor for the purpose of interesting the 
younger generation in the selection of watch- 
making as an occupation. Among the me- 
chanical occupations, watchmaking stands 
pre-eminent as a clean, profitable business, 
eliminating the monotonous routine of many 
other lines. The watchmaker has invariably 
been honored as the highest exponent of hu- 
man mechanical skill, and delicate precision 
instruments of every description come within 
the scope of the watchmaker’s ability. It 
would be impossible to operate our vast in- 
dustrial system without the aid of accurate 
timepieces. Strictly speaking, the name 
“watchmaker” is a trade misnomer, as watch- 
making generally comprises the manufacture 
of watch movements. However, the name, 
“watchmaker” in the jewelry business, is in- 
variably applied to one who repairs watches, 
and a competent watchmaker or watch re- 
pairer should be able to make practically 
any of the different kinds and models of 
watches now in use. 

If the remarks contained in this article are 
“old stuff’ to the competent workman, we 
trust that it will be considered in the same 
spirit in which it is intended, viz.; that of 
interesting and imparting information to the 
beginner.—L. B. P. 





(Continued from Technical Issue of 
Oct. 4) 


QUESTION—What is the proper speed 
to use in turning staffs from tempered 
steel wire? 


ANSWER.—Many workmen make the 
mistake of running the lathe at too high 
speed when they work tempered steel as 
in staff making. Then, if the gravers 
glaze or break off, they lay it to poor 
gravers. There are certain types of 
electric motors on the market that de- 
velop very high speeds; in fact, they 
may run up to 6000 to 8000 R. P. M. 
Even when this speed is reduced with 
belting, it is still too high for staff work. 
In turning tempered steel, to obtain the 
most satisfactory working conditions, we 
find that a speed of 500 to 600 R. P. M. 
1s ample and there is very little risk of 
glazing the graver point or the staff. 

Another point in staff turning is the 
proper manipulation of the graver. The 


T rest should be set as close to the work 
as possible, and the graver presented 
to the work so it will pare the metal off 
with the least effort. We have men- 
tioned that the Graver C is sometimes 
used for shaping pivots. This method 
is always risky and is liable to break a 
pivot. The Graver A is much better as 
the point of the pivot may be turned to 
size first, then we work back and always 
have sufficient stock to prevent undue 
breakage. 


QUESTION—Assuming that we have 
at hand a marine chronometer that re- 
quires a new balance staff, how shall we 
proceed to remove the balance and take 
the movements apart preparatory to ob- 
taining the correct dimensions for the 
new staff? 

ANSWER.—When a marine chronom- 
eter is received for fitting a new balance 
staff, great care must be observed in 
handling the movement. Especially is 
such care necessary if one of the pivots 
is actually broken. While in this con- 
dition, if the movement is suddenly 
turned over in the case, it is quite pos- 
sible for the balance to fall to one side 
and release the unlocking spring, there- 
by allowing the escape wheel to spin. 
It may be readily understood that much 
damage can be caused in this manner, 
such as bent escape wheel teeth or chip- 
ping of the jewels. 

The proper procedure in such cases is 
to remove the movement from the brass 
case as carefully as possible, holding it 
strictly dial up, until a tuft of tissue 
paper may be wedged against the escape 
wheel. After this important item is 
attended to, then we may safely turn 
the movement over and proceed to re- 
move the balance. 

Our first step will be to detach the 
hairspring stud from the cock and this 
is especially advisable in chronometer 
work. In watch work, it is a common 


practice to remove the cock screw and 
then lift out the cock and balance to- 
gether. However, this is not advisable 
on very high grade movements and it is 
most assuredly not advisable to handle 
a chronometer in this manner as the 
balance is very heavy and the spiral 
hairspring may be readily damaged if it 
is handled carelessly. After detaching 
the hairspring stud, then we may remove 
the cock screw and lift off the cock. Then 
the balance may be lifted out and in this 
case, we must be careful to avoid strik- 
ing against the unlocking spring, which 
is very delicate and easily damaged. 

The hairspring may be easily removed 
by inserting a thin blade under the col- 
let. To remove the rollers, the safest 
method to follow is to use a large V- 
shape roller remover in the staking tool. 
These are usually furnished with the 
staking tool for use in removing rollers 
from watch balances, but they are not 
large enough for chronometer balances. 
Such an attachment would have to be 
made by the watchmaker and it is a good 
“safety first” rule. It is not so impor- 
tant to save the staff from damage as 
this must be replaced with a new one, 
but it is important to avoid all possible 
risk of damaging the rollers, and while 
the rollers may be removed in various 
ways, it is much safer to make a special 
attachment, which may be used in con- 
nection with the staking tool, with suit- 
able punches. With such an attachment, 
we may place the balance in positien to 
remove the releasing rollor, allowing the 
releasing jewel to be clear in the V-slot. 
Then we select a staff removing punch 
that will fit well over the cone of the 
pivot. A light blow will usually remove 
the roller. Then the impulse roller may 
be removed in the same manner. 

As chronometer staffs are usually 
tapered and forced into the balance 
friction tight and from the top, they 
may be readily removed without any 
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satisfaction to 


You should try them. 


Executive Offices 





Have given unqualified 
three 


generations of platers 


HANDY & HARMAN 


57 William St., New York, N. Y. 
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ASK ANY OLD TIME JEWEL 


RETURNS 
ALWAYS 
Established 1889 
And Stepping Right in Line 
y0> (0). 7-0 
}0) 3) OM CM OUR 
Gold—Silver— Platinum 

WABASH AVE. 


SATISFACTORY 


5 SO. 


« Metallurgists 


OFFICE AND WorkKS,119 West TUPPER STREET. 
BUFFALO, N.Y.,. U.S.A. 





No Salesmen’s 
Commission on 


REFINING 


Since we do not employ sales- 
men to pick up refining work, 
we are able to pass on this sav- 


ing to our customers. 


Send us your next lot for refin- 
ing and let us prove that “It’s 
the amount of the check that 
really counts.” 
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HOOVER & STRONG, INc. 
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Yourself 





HOROLOGY HALL 
This entire building devoted exclusively to 
Watchwork, Jewelry and Engraving 





by the Experience of Others 


One of the best known business men in the country has said: “Every man 
in business will have to go over a hard road and find out its turnings for him- 
self, but he need not go over this road in the dark, if he can take with him the 
light of other men’s experience.” 

So it is with Bradley students, who are possessed of the light of experience 
of the teachers under whose instructions they gain the knowledge of all the 
crooks and turns and short cuts to the goal for which they are aiming. 

Only a short time is required to complete the course—and common education 
will carry you through. 

Thousands have taken Watchwork, Jewelry and Engraving the Bradley way. 
It may be there is a Bradley student in your town, who will be glad to tell you 
all about the methods pursued at Bradley Polytechnic Institute. et the Bradley 
way! It will increase your earning capacity from one to two hundred per cent. 
Address a post card to Bradley Horological, Dept. “C,” Peoria, Illinois, asking 
for our latest catalogue. Make your arrangements to join your forces with 
Bradley Polytechnic Institute, if not immediately, by the first of September at 
least, as that is the beginning of the regular school year. 
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undercutting, as is required in remov- 
ing staffs from watch movements. We 
may select a hole stump with a hole 
slightly larger in diameter than the 
staff and after centering the proper 
hole in the staking tool die, we place 
the top of the balance on the stump. 
Then we select a hole punch that will 
fit closely around the impulse roller 
shoulder, when the staff may be easily 
driven out. 

Of course, the staff may be removed 
with a staff punch that will fit over the 
cone of the pivot, but as chronometer 
staffs are long and slender there is a 
risk of bending the staff in driving it 
out. It is not essential that we save the 
staff from such damage, but it is essen- 
tial that we preserve the truth of the 
hole in the balance and a bent staff may 
possibly open the hole slightly to one 
side in driving out. By using a hole 
punch that will fit closely around the 
impulse roller shoulder, we may remove 
the staff without any risk of damaging 
the hole in the balance. 


QUESTION.—Assuming that we have 
removed the staff, how shall we proceed 
to obtain the correct length ail the re- 

quired new staff? 

ANSWER.—If the old staff was intact, 
i.e., pivots bent, but not broken, and the 
endshake appeared to be right when we 
made our examination, then we could 
measure over the ends of the old staff to 
obtain the length. However, this method 
is not always accurate. It may happen 
that in previous repairs, the balance 
cock has been bent or burrs thrown up 
under the cock seat in order to make a 
long or short staff answer the purpose. 
Such “botch” work is encountered in 
chronometer work the same as in watch 
work. Needless to say, that a first class 
workman, who takes pride in his work- 
manship, will not allow such “botch” 
work to pass. Therefore, if we find that 
the balance cock requires lining up, this 
should be done, before we find the length 
of the required new staff. 

To obtain the length accurately we 
may measure over the outsides of the 
end-stones with a micrometer caliper, if 
possible, but if this will not reach over 
the plates, then we may use a slide 
gage. We must be sure that the gage 
jaws rest on the end-stones and not on 
any screws or projections. This meas- 
urement gives us the combined length of 
the staff and the thickness of the two 
end-stones. Then, if we remove the end- 
stones, and measure the thickness of the 
two stones, we may deduct this measure- 
ment from the total and the result is the 
exact length of the required new staff, 
‘although a slight alteration will be nec- 
essary to obtain the proper end-shake. 
Assuming that the total measurement 
reads, .838 and the thickness of the two 
end-stones reads, .040, then: .838 — .040 
= .798, which will be the length of the 
new staff. 

(To be continued) 








The article “Epochs In Horology”’ will 
be continued in the Horological Depart- 
ment, in the issue of Jewelers’ Circular, 
of Nov. 8. 
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The ‘Romance of ime 


Address Delivered by Fred Cooper, Philadelphia, Pa., Before the 
Recent Convention of the American National 
Retail Jewelers’ Association, Held at 
Dallas, Tex. 


ENJAMIN FRANKLIN has said, 

“Time is more than money. Time 
is life, for time is the very stuff life is 
made of.” To trace the history of time 
is to give the history of the human race. 
Every time an infant is born into the 
world, we have a picture of time. The 
first few days are nothing but light and 
darkness, and then gradually there is 
perception of day and night. The first 
year is the longest that the child will 
ever have and every year thereafter, the 
time flies faster. 

In fact, there are two kinds of time: 
One time for the mind or soul of man, 
and the other time that is measured with 
our watches, making it possible to live 
with our fellow men to some degree of 
unity. To illustrate the difference in 
time, the story is told of a little boy who 
says, “It’s funny "bout time; sometimes 
it’s long an’ sometimes it’s short. Last 
night muvver let me stay up fibe minutes 
longer, an’ it was gone in a trinklin’ an’ 
now havin’ to stand in ’iss corner fibe 
minutes, for sayin’’a naughty word, is 
taken’ ’most all day! 


HE sun and stars are the most per- 

fect time recorders that God gave at 
the beginning. Plant life also tells the 
time. Flowers open at regular hours 
and close again. A Swedish Botanist 
built a floral clock which indicated the 
time of the day by plants and flowers 
opening and closing. 

Our first records of measuring time 
date from 4000 B. C., when the old 
Priests of Babylon studies the stars and 
the moon and worked out a calendar of 
thirteen months. If only Julius Caesar 
and Augustus had not changed this 
calendar, much trouble would have been 
saved. For even today it is proposed 
that we return to a 13 month year of 
four equal weeks to the month. 

One of the first methods of measur- 
ing time was in the age of the Cave 
Man, when he noticed a shadow cast 
by a rock on the ground. Then, in the 
eighth century B. C., we have record of 
the Dial of Ahaz mentioned in the Bible. 
This was a flight of steps on which the 
light traveled and gave them their time. 


HE Chinese measured their time in 

the earlier days by means of a rope 
with knots tied at stated intervals. They 
would light the rope and its smoldering 
would give them their time. It is said 
that the Chinese, desiring to get up 
early in the morning, would place this 
rope between their toes and when the 
rope got hot it awakened-them. Thus 
we have the first alarm clock. 

Then we come to the time of the sun 


dial, which was a great step in advance 
of all other previous methods of measur- 
ing time. In the time of the Roman 
Empire, the sun dial was developed to 
a great extent, and yet in those days 
the sun dial was criticized and hated, 
and men tried to do away with them 
because they brought about a certain 
degree of regular time. The story is 
told of a Roman’s contempt of the sun 
dial, in the following words: 


“The Gods confound the man who 
first found out 

How to distinguish hours! 
found them too, 
Who in this place set up a sundial, 
To cut and hack my days so 
wretchedly 
Into small portions! 
a boy 

My belly was my sun dial; one 
more sure, 

Truer and more exact than any of 
them. 

This dial told me when 
proper time 

To go to dinner (when I had ought 
to eat), 

But nowadays, why ........... 

I can’t fall to, unless the sun give 
leave, 

The town’s so full of these con- 
founded dials 

The greater part of its inhabit- 
ants, 

Shrunk with hunger, creep along 
the streets.” 


Con- 


When I was 


*twas 


HE one disadvantage of the sun dial 

was that it was useless on a dull day 
or at night, and so the next develop- 
ment in measuring time, is the water 
clock, which had the advantage that it 
could be used 24 hours a day. One of 
the specimens used, was a bowl with a 
small hole in the bottom and the time 
recorded inside. As the water dropped 
from the bowl the time could be obtained. 
However, the water-glass had this dis- 
advantage—that in the winter the water 
would freeze and thus the clock would 
stop. 

So it was necessary to discover some 
means of measuring time in all weath- 
ers, day and night, and sandlers glasses 
were used to measure time. In the 16th 
century, sand glasses were used in 
churches in England to time the sermon, 
and these glasses were one hour glasses. 

It is interesting to note that the knots 
per hour that we sneak of when measur- 
ing distances on the water, were estab- 
lished when the distance was measured 
by means of a sand glass and a rope 
with knots tied in at stated intervals. 

(Continued on page 113) 
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ONE and TWO SEAT 
Jewelers’ 


Work Benches 


metal bottom pans and drawers, filing pin and 
arm rest, one and two-seat sections with de- 
tachable iron legs. 


LEIMAN BROS. 


REVERSIBLE WORK BENCH 


PATENTED 


_ The bench that evolution has produced—the ultimate 
improvement—the comfortable, convenient work bench 
that is truly the jewelers’ companion. 


It took years of experience with practical working 

. jewelers to evolve this bench—no other makers can 
offer it to you—it’s patented. It contains time-tried 
features, the convenient arm rest, the rigid file pin, 
the full width drawer and the non-rustable lower pan. 


Drop us a card 23-B WALKER ST., NEW YORK 
for particulars LEIMAN BROS. Makers of Good Machinery for 40 Years 






The top is the same front and rear, so 
that the bench is really two benches in one. 
The transformation is complete whenever 
you want a new one for the old working 
front of your bench. 









Every worthwhile shop, large or small, 
in the land uses them. The material is 
especially selected with its close-grain, hard 
maple for the top—and then heavily shel- 
lacked to allow for washing and cleaning. 
Altogether a most desirable bench for the 
factory, workroom, store or home. Get the 
catalog telling all about them. 
































Do You Need 
Trained Watchmakers? 


We supply competent men without cost to 
employer or employe. We teach watch 
repairing, clock repairing, how to regulate 
chimes and strikes in clocks, and engraving 
and jewelry work. 


Students Work Way Thru School 


Foot Blowers 


Supplying air for blow- 
pipe work. 

Genuine Buffalo Dental 
Foot Blowers, Fletcher 
pattern, are widely im- 
itated at lower prices. 








No imitators use the We help students secure spare time em- 
same quality of boards, WM. BOLD ployment. Advanced students earn money 
selected sheepskin bellows, Edueational Director On repair work while learning. Personal 
cites or Up-River Para Rub- 85 years of experience instructiun—no books or classes.- Day or 
- ber disks Salat mee 
” r ° r 

pan cau asin lime’ Quality goods last longer. Send for Free Book 
hiss i i Rete a If h son, relative or friend who wants to learn the 
— pee ne oe Al og rede, have him write for our FREE BOOK. 
Buffalo Dental Manufacturing Co. NATIONAL SCHOOL of WATCHMAKING 
Box 979. BUFFALO, N. Y. 1340 S. Michigan Avenue - Dept. 23 - Chicago, Ii. 

















ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 
GOLD, SILVER and PLATINUM Price $1.80 


emempnetaeen ie JEWELERS PUBLISHING CORPORATION, 
709 Sansom Street, Philadelphia 239 West 39th St., New York 


Which Case Fepann 


Add our Workshop to Your Business... © 


... and you will receive all the benefits of having your own repair department 
without the expense and responsibility of maintaining it. 


We make a specialty of out-of-town orders and the promptness of mail service makes 
our shop almost as convenient as though we were located in your own town. 


BECKER-HECKMAN COMPANY tsiterwort butane CHICAGO 
The BUYERS’ DIRECTORY Price $1.00 JEWELERS’ CIRCULAR 


PRACTICAL COURSE IN ADJUSTING 
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The Romance of Time 


(Continued from page 111) 


HEN comes the clock, which at first 

was a very complicated piece of me- 
chanism. In fact, it was a striking 
clock before it was constructed to give 
time with a dial. Then in 1581 Galileo 
discovered the principle of the pendulum 
clock from a swinging lamp in the 
Cathedral, and, marvelous to relate, he 
was able to prove the accuracy of this 
method of measuring time, from the 
pulse on his wrist. However, after this 
discovery it was about 84 years before 
this principle was adopted in clocks. 

A pendulum clock was all right in a 
stationary position, but it could not be 
carried—so we come to the next develop- 
ment of measuring time, which was a 
watch, which was taken from the idea 
of a watchman crying the time at night. 
This was made possible when, in 1511, 
main springs were introduced into the 
mechanism of watch manufacturing. 

Edward IV was the first Englishman 
to own a watch, and Queen Elizabeth 
had the first wrist watch. She was not 
concerned as to what time it could keep, 
only that it was a beautiful work of art, 
and to match her costume. 

Everyone has heard of the “hair 
spring” in a watch. It is interesting to 
note that the origin of the hair spring 
comes from the fact that the first 
springs were made from the bristle from 
a hog’s back. 

As commerce developed in the world 
it became very necessary to devise some 
means of measuring the distances from 
port to port. The compass and the 
stars could give the sailor the direction, 
but he had no way of telling how far 
he was from a given point. In 1703 
a fleet of ships lost in a fog for eight 
days, had only a half hour sand glass 
for measuring time, and when the sun 
came out at the expiration of eight days, 
they discovered that they were 11 hours 
out of time. So ships’ chronometers 
were a great step in advance in making 
travel on the sea safe. 


P until 1800 the story of invention 

of timepieces is told but from that 
time on, we note the development of 
mass production, making it more pos- 
sible for more men to own watches. 
The French made graceful models and 
the English watches were clumsy. The 
story of the Swiss watch industry is 
very interesting. The Swiss people 
were naturally very clever wood-carvers 
for many centuries, and this habit 
formed and ingrained in their very 
tissue, made this nation most adaptable 
to the manufacturing of fine watches. 
But we have to turn to America to 
find the real development of increased 
production. In 1800 Eli Terry made 
wooden clocks by hand and finally before 
he died, made as many as 10,000 a year. 
In 1818 Edward Howard perceived the 
fact that watches to be carried, must be 





made by machinery. One day, he and 
a fellow workman visited the factory at 
Springfield, Mass., where rifles were 
being manufactured for the Govern- 
ment. The thought occurred to them 
that watches must be made in the same 
way, if we were to have accurate time- 
pieces. After several years of hard and 
painstaking work, they made as many 
as seven watches a day and were called 
crazy because it was asked where they 
could sell as many watches as that— 
and yet today, in the United States, our 
factories are making 2000 or 3000 
watches per day. 

During the Civil War there was felt 
a very great need for accurate watches 
and the Waltham watch factory was 
enabled to supply this demand, and it 
gave them a start that nothing else 
would have given them. In 1891 a seri- 
ous railroad accident happened and from 
this was born the idea that all engineers 
must carry accurate watches. The 
Hamilton watch factory perceived the 
demand for accurate watches and from 
this time on they led the world in rail- 
road watches. 


OU all remember the old Waterbury 

watch with the long main spring. 
This was one step forward in making 
timepieces more popular, and we come 
down still further in the making of the 
watch popular, by the discovery of the 
Ingersoll watch, which made the dollar 
famous. Probably few people know that 
Henry Ford, who was a watchmaker by 
trade, conceived the idea of making cars 
in large quantities, from the success 
that the Ingersoll watch had received 
in America. 

When your watch does not keep 
absolutely perfect time, reflect on a few 
of the following facts about the marvel 
of this little piece of machinery. The 
tick in your watch takes place 432,000 
times each day, or 157,680,000 times a 
year without stop or rest. The power 
that moves your watch is four times 
the force used in a flea’s jump, or 4 flea 
power. One horsepower would suffice 
to run 270,000,000 watches. The hair 
spring in your watch is a strip of the 
thinnest steel 9% inches long and 1/100 
of an inch wide, and 27/10,000 of an 
inch thick. One mile of this wire 
weighs less than half a pound. A ton 
of steel made up into hair springs is 
worth $7,567,000, whereas a ton of gold 
is only worth $602,799.21. 








A Correction 


i “Famous Horologists” appearing in 
the issues of Oct. 11 and 18 the name 
Jiirgensen appears as Jérgensen. This 
is incorrect excepting as to the mention 
of Urbain Jiirgensen’s father who, in 
his earlier years anyway, spelled it 
Jérgensen.—Paul M. Chamberlain. 
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Polishing Balance Staff Pivots 


F the jasper slip is of smooth, even 

texture and ground to suitable shape 
and of proper fineness, it should be quite 
suitable for the entire job of polishing 
the balance pivot, although the finish 
may be slightly improved if the jasper 
slip is followed with a properly pre- 
pared steel burnisher which is slightly 
oiled when in use. In many of the 
watch factories, the final finish of the 
balance pivot is attained with a flat steel 
burnisher. Such burnishers are used by 
hand and the operators become very 
skillful in this line. If you did nothing 
else all day but polish balance pivots, 
you would no doubt be able to do much 
better work than you can do at present; 
it is all a matter of practise. If your 
balance staffs are made of suitable steel, 
properly hardened and tempered, there 
should be no burr left on the pivot after 
finishing. This trouble may be elimi- 
nated by proper manipulation of the 
slip or burnisher. For example, when 
we sharpen a knife blade on an oil stone, 
we hold the blade at an angle and rub 
it back and forth.on the surface of the 
oil stone. After each side of the blade 
is treated in this manner, we find a burr 
or “wire edge” as it is often termed. 

This wire edge may be eliminated 
if we draw the blade across the oil stone 
and against the cutting edge, not with 
the cutting edge. The slight burr on 
the end of the balance pivot may also be 
eliminated; although the operation is a 
bit different, the principle is the same. 
To finish the balance pivot in this 
manner, we may place it in a suitable 
chuck and be sure that it runs absolute- 
ly true. With the lathe running at low 
speed, we may draw the jasper slip 
lightly across the end of the pivot, just 
enough to smooth it. Then we draw 
the slip across the diameter of the pivot 
and in doing so we hold the slip at a 
slight angle, so that the fine lines pro- 
duced by the slip are broken up to a 
certain extent. The last operation will 
be to start the slip on the diameter of 
the pivot and finish the stroke by bring- 
ing the slip around over the end of the 
pivot. The end of a pivot should be 
slightly rounded; it can easily be done 
in this manner and at the same time 
eliminate any slight burr. When the 
pivot has been finished in this manner, 
then we may use the steel burnisher and 
give the pivot a light stroke on the 
diameter and end in the same manner 
as with the jasper slip. 








Arthur Hayward, Los Angeles, Cal., 
who specializes in the repair of ancient 
and intricate timepieces and who has 
been in business for many years at 308 
Jewelers building, called THE JEWELERS’ 
CIRCULAR reporter’s attention to a hand- 
made Dutch clock which is 130 years 
old. Its owner, Col. W. E. Fowler, 610 
Windsor Boulevard, values the ancient 
recorder of time-data at $4,000. The 
dial has six lever controls, and also gives 
the seconds, minutes, hours, days, 
months, moon and star phases, and when 
the hour is announced it is by a musical 
piece and not by chimes. 
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[Answers are also solicited from our 
readers to the questions published on 
this page.] 


QUESTION No. 4186—White Gold Wed- 
ding Rings. J have many customers 
bring in their old 10K and 14K wedding 
rings and want white gold engraved 
rings made from them. How will I pro- 
ceed to alloy 10K or 14K yellow gold 
and make same 18K white gold? How 
will I proceed to do the chasing? Are 
not the engraved rings first chased with 
some kind of a tool and then touched up 
by hand? And where can I obtain these 
tools?—M. R. C. 


ANSWER.—The usual practice in alter- 
ing yellow gold rings to white gold is 
simply to overlay the yellow gold rings 
with a shell of white gold that is thick 
enough to engrave and wear well. We 
described this method fully in the An- 
niversary Issue. If you wish to change 
the yellow gold ring to a solid white 
gold ring, it is necessary to refine the 
old ring and obtain the fine or pure gold 
it contains. This does not pay on a small 
scale but it can be done if you wish to 
do it. The first step will be to roll the 
old ring out very thin, then anneal it 
and cut it in small pieces. Place this 
gold in a small beaker and pour in about 
four times its weight of aqua regia, 
which consists of three parts C. P. hy- 
drochloric acid and one part C. P. nitric 
acid. Then place the beaker on a sand 
bath and apply heat until the gold is 
completely dissolved. The silver which 
is alloyed with the gold will be con- 
verted to silver chloride and must be 
filtered off carefully. This may be done 
by using a small glass funnel and pass- 
ing the solution through a filter paper. 
You can estimate the approximate 
amount of fine gold you have, then weigh 
up about ten times this weight of fer- 
rous sulphate, dissolve it in the mini- 
mum amount of water and add carefully 
to the clear gold solution. This will pre- 
cipitate the fine gold as a dark, yellow 
powder. Heat will hasten the precipita- 
tion. Allow this solution to stand for 
a few hours, then decant the solution 
and the fine gold will be left in the bot- 
tom of the beaker. Pour in some hot 
distilled water, allow it to settle and 
again decant. This operation is repeated 
several times, then the gold may be 
dried and melted in a clean crucible with 
a small amount of clean borax. The 
result is a button of fine gold. 

To make the white gold, it will be nec- 
essary to add the proper amount of 
nickel and zinc as this is the basis of all 





white gold alloys. However, you would 
have trouble in melting such a small 
amount as most of the zinc would burn 
out. You can obtain white gold alloys 
from any of the refiners which will an- 
swer your requirements much better 
than making your own alloy. In this 
case, you simply weigh out the required 
amount of alloy to make 18K gold, melt 
the metals in a clean crucible with a 
cover of boracic acid and pour the gold 
in a mold. Then all you will need to do 
is to make up your ring as in the yellow 
gold, although the white gold is more 
difficult to work up. 

In regard to the chasing on such 
rings, the best rings are still engraved 
by hand from the solid blank. A ring 
that is apparently chased by a tool as 
you mention is made at much less ex- 
pense by passing gold stock through 
special rolls. In this case, the desired 
pattern is engraved or die-cut on a steel 
roll, which is then hardened. It is used 
in the same manner as the flat rolling 
mills. Such rings may be made to sell 
at a much lower price than the hand 
engraved patterns, but such methods are 
not practical for the small shop. 

QUESTION No. 4187—Lost Wheel and 
Pinion Problem. I have a grandfather 
clock with the cannon pinion and hour 
wheel missing. It is one of the old ones. 
There is a minute wheel on it, which has 
six leaves and 36 teeth. I don’t know 
how to find the right number of teeth it 
takes on the cannon pinion and also the 
hour wheel. I would appreciate it very 
much if you would set me straight on 
this —W. L. G. 

ANSWER.—As the missing cannon 
pinion is required in this problem, we 
may assume a certain number as repre- 
senting the cannon pinion. As 12 leaves 
appears to be the best guess, we may 
use this number in the following for- 
mula: Cannon pinion < minute pinion 
x 12 + minute wheel = hour wheel. 
Substituting the correct numbers in the 
above formula, we have; 12 « 6 X 12 + 
36 = 24. 

If we work out the above simple prob- 
lem, we obtain a product of 24, which 
represents the number of teeth that the 
hour wheel should have. We might as- 
sume a different number for the cannon 
pinion and obtain another product that 
would represent the hour wheel, but it 
remains to be seen which would be the 
most suitable. This may be determined 
by other formule. We will assume that 
it is required to find the number of 
leaves for the cannon pinion. In this 
case, we may use the following formula: 


(Hour wheel X minute wheel) + 
(Minute pinion * 12) = Cannon pinion. 
Substituting the correct numbers in the 
above formula, we have; (24 X 36) + 
(6 X 12) = 12. We may use 24 as the 
number of teeth for the hour wheel 


which was determined in the first 
formula. Then, if we work out our 
second formula, we obtain 12 as repre- 
senting the number of leaves for the 
cannon pinion. 

We may further verify the above 
numbers by using the so-called three by 
four rule, which follows: 

Cannon pinion <X 3 = minute wheel, 
i.e, 12 xX 3 = 36. 

Hour wheel + 4 = minute pinion, i. e., 
24+-4=>6. 

QUESTION No. 4188 — More Clock 
Troubles. JI have an old, eight-day 
weight clock that was brought to me for 
repairs. Pendulum spring lugs and 
spring were missing. I cleaned the 
movement and made new parts but the 
clock will run but about ten minutes. 
Bearings and escapement seem to be all 
right. Thinking the weight that was 
brought in with it was not right weight, 
I have used heavier weight but to no 
avail. If you can advise me in this, I 
will appreciate it very much.—L. V. M. 

ANSWER.—In the first place, are you 
quite sure that you have fitted a pendu- 
lum spring of the proper length? This 
may be part of your trouble as all clocks 
are designed to take a certain length of 
pendulum and will not operate properly 
or at all if this length is either shorter 
or longer. We may figure the correct 
pendulum length for any clock provid- 
ing we have the numbers of teeth and 
leaves in the train. 

You say that “bearings and escape- 
ment seem to be all right,” but are you 
quite sure such is the case? In repair- 
ing old time clocks, we usually find it 
advisable to close the pivot holes and 
then ream them out accurately, and also 
polish the pivots. This must be done in 
most cases to reduce excessive friction. 
Then the escape wheel teeth may need 
truing and “topping” in order to have 
them in good condition. The acting sur- 
faces of the verge should be stoned 
smooth and highly polished. 

We would not advise changing the 
weight, only as a last resort. In other 
words, be quite sure that the pendulum 
spring is the proper length, also that 
the train and escapement is in such con- 
dition that friction is reduced to the 
minimum for this particular clock. 
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Technical [tems of [Interest 


Soviet Delegation to Study W. atchmaking in United 
States and Other Countries 


Paillons 


SUBSCRIBER asks what are pail- 
lons? 

Paillons is the name usually applied 
to ornaments or motifs of infinite va- 
riety stamped out in relief, such as dots, 
stars, crowns, flowers, fruits, birds, in- 
sects, etc. These motifs are cut out of 
thin burnished sheets of virgin metal, 
either gold, silver or platinum, and are 
applied to the enamel with which they 
become integrated and thus form very 
attractive decorations. 

The application of the paillons, ac- 
cording to Louis Elie Millenet, author 
of “Enameling on Metal,” is quite 
simple. When the enameling is finished, 
the surface being smooth and bright, a 
plan of the ornamentation is traced 
thereon, the design having been previ- 
ously arranged by the aid of the pail- 
lons themselves, and with a _ small 
brush a little gum tragacanth (gum 
dragon) solution is applied to those 
parts; then with the aid of the brush, 
slightly moistened with the gum, one of 
the paillons is picked up and placed in 
its exact position on the enamel, the re- 
lief side upward. This is repeated until 
the design is finished. The gum drys 
quickly, attaching the paillons tempo- 
rarily to the enamel. They must then 
be fixed finally by giving the article a 
moderate firing. If firing is too heavy 
they will sink in and lose their relief 
effect. Paillons are protected by two 
coats of flux. This must be prepared 
with especial care and applied in the 
way employed for covering enamel 


painting. 
Drilling 


| ATTRIBUTE great importance,” 
says A. Boudra in La France Hor- 
logeri, “to the forming of the drill, con- 
sidering of course that the forming pre- 
cedes the hardening. 

“There is no reason why a drill prop- 
erly formed and hardened can not bore 
steel that can be filed or shaped, but the 
edges of a drill are more delicate to 
form than those of a file or a cutter. 

“It happens that I have drilled 
through and through a spindle with a 
blue drill. Of course, it was soft steel, 
but I maintain that I have bored a hole 
eight centimeters long without stopping 
to sharpen the drill. I am wondering 
if a file or a cutter of the same hard- 
ness could have done as well. 

“But the quality of the steel plays an 
important part. Special steels are made 
but we do not find them at our dis- 
tributors. The distributors justify them- 
selves with the excellent reason, that in 
general their customers only want low 


price material. However, many clock- 
makers prefer to buy so-called “me- 
chanical” drills and anneal the rods like 
many who prefer to buy staffs and 
pivoted cylinders. 

“We can use with satisfaction a 
length of the Lecoultre graver or cutter 
that we temper just right for filing. 
None have praised the piano cord. 

“As to hardening, that by mercury is 
the strongest, but it presents some 
danger. Hardening by cool air gives 
good results and also hardening by vase- 
line. Air hardening is recommended 
for borings in the current qualities. 
Often cold water suffices, but by adding 
liquid ammoniac in a proportion of 5 
to 10 per cent, we obtain a hardening 
bath which hardens the drills enough 
so that they can bore the staffs and hard 
pinions without retracing them. 

“If a drill is not hard enough there is 
danger of its becoming dull; if it is too 
hard it is apt to split. In either case 
it cannot bore. It is best, therefore, to 
keep half way between by making a 
perfectly formed drill. 

“To drill hard steel, the bow drill is 
preferable to the wheel. The pressure 
has to be great and the drilling must be 
carefully done. The bow drill permits 
rapid withdrawal of the drill, but it is 
recommended that drilling with it be 
done slowly under strong pressure. The 
drill must cut immediately, and we must 
press on the other end of the pivot.” 


To Engrave on Metals with Acids 


FTER having carefully polished the 
surface to be engraved, we soak it 
into a benzine bath to rid it of all grease. 
The corrosion of the metal is done more 
quickly than if the surface is better 
polished. After cleaning we apply on 
the metallic surface a protective coat 
composed of equal parts of asphalt and 
bee’s wax dissolved in turpentine. This 
product being very inflammable, must 
be manipulated with care. 

If the protective coat cracks easily, 
it is because the product is too rich in 
asphalt; however, a too soft mass con- 
tains a too great proportion of wax. 
In one as in the other case, it is well 
to reduce the proportion to the right 
amount. The coating must be done as 
smooth as possible with the aid of a 
brush. When the coating is hard, we 
engrave the desired subject by means 
of a fine steel point until the metal is 
reached. Hence to prevent the liquid 
to spread, the surface to be engraved 
is surrounded with cement or wax. 

For a chemical agent we use, in the 
case of iron or steel, pure or slightly 
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diluted nitric acid. For copper, brass 
and white metals, we prepare a warm 
solution of 10 parts of potassium 
chloride in 100 parts of water to which 
we add cold, a mixture of 75 parts of 
hydrochloric acid in 200 parts of water. 
For tin we use a solution of nitric acid 
to three of water. According to the 
length of the metal to be engraved and 
according to the quantity of acid and its 
reaction, we can obtain a light or deep 
corrosion. So, for example, soft steel 
can be corroded in seven or eight min- 
utes; hard steel in 15 minutes. When 
the corrosion is judged sufficient, which 
we can see by observation, we rinse 
several times in running water then take 
off the protective coat by washing it 
in turpentine. Finally we can protect 
surface thus engraved by covering it 
with lacquer.—La France Horlogere. 


Soviet Horological Delegation Headed 
for United States 


SPECIAL horological delegation has 

left Moscow headed for Germany, 
France, Switzerland and the United 
States. The members of the delegation 
will study the latest watch and clock- 
making methods of the Western coun- 
tries with a view of introducing these 
methods in Moscow and _ Leningrad, 
where, for the first time in Soviet 
Russia, large watch factories are being 
established at present. Foreign, espe- 
cially American, technical aid in the first 
steps of Soviet watch and clock manu- 
facture will be sought by the delegation, 
whose head is empowered by the Soviet 
government to close contracts with for- 
eign firms and individuals calling for 
such aid. 

The delegation is headed by A. M. 
Bodroff, the manager of the Soviet State 
Trust of Exact Mechanics. Other mem- 
bers of the group are: I. G. Sarkin, 
technical director of the Trust; Prof. N. 
B. Zavadsky, of the Technicum of Exact 
Mechanics and Optics; B. V. Gruzdeff, 
director of the Memza factory, and V. 
O. Pruss, the well known Russian horol- 
ogist. 


Horological Oils 


E know that the researches under- 

taken by different physicists and 
manufacturers in the domain of horolo- 
gical oils have already brought about 
first class results says the Journal Suisse 
d@’Horlogerie. Dr. Paul Cuypers said in 
the Deutsche Uhrmacher Woche that the 
new Woog greasing process (known al- 
ready by the majority of our tech- 
nicians) constitutes the greatest pro- 
gress realized to date in the domain of 
horological oils. 

Also, in a lecture at Paris, the Society 
for the promotion of national industry, 
has in the report of Mr. Dumanoir, tech- 
nical director of a well known concern, 
engineer and chief of the marine and 
aeronautical division, presented the gold 
medal of the Society to Paul Woog for 
his works on lubrication and particu- 
larly for the application of his method 
to horology. 
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[Patents Granted by the United States and 
the Registered Trade-Marks] 








United States Patents 
Issue of Oct. 23, 1928 





1,688,328. BELT BUCKLE. JoHN B. FREY- 
SINGER, New Britain, Conn., assignor to 
Krischer’s Mfg. Co., Brooklyn, N. Y. 
Filed Dec. 28, 1926. Serial 157,435. 
2 Claims. 

A belt buckle comprising a frame having 
an opening subdivided by a bar, a tongue 
mounted on the said frame bar and adapted 
to extend across the opening with one end 
overlying the frame at one side of the open- 
ing, a pair of ears extending from the rear 
face of the frame bar and lying inwardly 
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from the outer edges of the frame, and a 
gripping bar mounted in the ears and co- 
operating with the frame bar to grip the 
end of the belt, this gripping bar having an 
operating portion extending toward one edge 
of the frame bar when the gripping bar is 
in effective position, the said portion over- 
lying the point of attachment of the tongue 
to the frame bar but lying within the outlines 
of the frame bar. 


1,688,471. ROSARY CASE. Maurice RotTH- 
STEIN, Johnstown, Pa. Filed Feb. 5, 
1925. Serial 7,083. 1 Claim. 


The combination of a cross-shaped hollow 
case having its front side open, the forward 
portion of the top, side and bottom walls of 
the case being reduced in thickness, a bifur- 
cated lug projecting upwardly from the top 
wall of the case, said top wall having a slot 





therein extending from the lug to the forward 
edge of the reduced portion of said wall, an 
arm pivoted between the bifurcations of the 
lug and adapted to swing thereon in a vertical 
plane into the slot, projections upon opposite 
sides of the arm at its free end disposed in 
and closing the rear portion of the slot when 
the arm depends on its pivot, a rosary con- 
nected at one end to the free end of the arm 
and receivable by the case, a cross-shaped 
door hinged to one wall of the case, and a 
lateral flange on the door which, when the 
door is closed, engages the surface of the 
reduced portions of the walls of the case 
and covers the portion of the slot therein. 


1,688,506. SAFETY CLASP FOR WATCH 
CHAINS. Henry J. Rivers, Attleboro, 
Mass. Filed May 6, 1927. Serial 189,385. 
3 Claims. 

A clasp for joining the sections of a watch 
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chain comprising pivoted upper and lower 
gripping jaw members for engaging the 
clothing, a spring for normally urging the 
jaw members together and an insignia mem- 
ber secured to the upper one of said gripping 
members and arranged to conceal the same, 
and said insignia member being provided 
with openings for receiving the end link of 
the chain sections. ; 


1,689,124. DETACHABLE ORNAMENT 
SETTING. JoHN E. FITZGERALD, Prov- 
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Serial 
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idence, R. I. Filed Aug. 26, 1926. 
131,647. 5 Claims. 

In combination, an ornament, a frame sub- 
stantially surrounding the side of said orna- 
ment and firmly retaining said ornament 
within having a downwardly projecting 
resilient wall having a groove extending 
continuously around the outer side thereof 
spaced from the end thereof and terminating 
in an inwardly projecting continuous lip 
below said groove and an article of jewelry 
having a socket therein having an upwardly 





and inwardly projecting wall substantially 
terminating in an inwardly projecting con- 
tinuous resilient lip slightly larger circum- 
ferentially than the lower end of the inwardly 
projecting frame lip and smaller circumferen- 
tially than the wall of said frame, whereby 
when said frame is pressed within said socket 
to expand said resilient walls, said inwardly 
projecting resilient socket lip may engage 
within said frame groove to secure said 
frame and contained ornament within said 


socket. 
DESIGNS 
76,691. RING. CHARLES HUBERT LEE, Los 
Angeles, Cal., assignor of one-half to 





Leigh J. Monson, Fargo, N. Dak. Filed 
May 21, 1928. Serial 26,778. Term of 
patent 7 years. 


76,694. FINGER RING. Max LeEpow, 
Newark, N. J., assignor to The H. A. 





Wilson Co., Newark, N. J. Filed May 
19, 1928. Serial 26,771. Term of patent 
3% years. 


PICTURE FRAME OR SIMILAR 
Rice, New — 
nc., 


76,704. 
ARTICLE. Louis W. 
assignor to Bernard Rice’s Sons, 

















New York. Filed May 18, 1928. Serial 


26,752. Term of patent 7 years. 
76,705. CLOCK DIAL. Morris SALINGER, 
New York, assignor of one-half to 


November 1, 1928 


Emanuel D. Stein, New York. Filed 





Feb. 11, 1928. Serial 25,409. Term of 


patent 14 years. 


76,719. TABLE SET. JEAN G. THEOBALD, 
Meriden, Conn., assignor to Internationa] 
Silver Co., Meriden, Conn. Filed Aug. 1, 





















































1928. Serial 27,657. Term of patent 


7 years. : 
Trade Mark Registrations Not Subject 
to Opposition 


[Act of March 19, 1920, sec. 1 (b)] 
Oct. 23, 1928 


THE KEYSTONE WATCH CASE Co., 


248,651. 
Filed May 24, 1927. 


Riverside. N. J. 
Serial 249,479. 


<NICKELOID) 


For Watches and Watch Cases. 
Claims use since April 14, 1927. 














Smiles 
“Have you got a pin?” 
“Common, rolling, belaying, ten, 


safety, bar, stick, cotter, hair, hat, wrist, 
beauty, scarf, tie, or fraternity?” 
—Wash. Cougar’s Paw. 
es * 
First Chorus Girl: Did you have to 
walk home last night? 
Second Chorus Girl: Stop talking 
shop. —Chicago Phoenix. 
* * * 


Lawdy! Am that the 


Uncle Tom: 
hounds I hears? 

’Liza: Sakes no, child! Dat am just 
a bay tree. —Brown Jug. 

* * * 

Captain of Liner (to fellow in out 
board motorboat): Look out where 
you’re going. You almost rammed us! 

—Brown Jug. 
* * * 

Engineer: What engines shall we use? 

Skipper: Oh, Diesel do. 

—Annapolis Log. 





